
AC 26/06/2016 

Item No. 4.19 (D) 

 

Paper no. 1 - Press Laws and Ethics 

Semester -6 (Syllabus)  

Objectives 

 To study media laws  

 To understand media  

 

1)  Introduction to law- 

a) A brief introduction to Indian Constitution- 

(Salient features, Fundamental Rights) 

b) India’s legal system – Structure and hierarchy of Indian judiciary- the various levels of 

courts for civil and criminal action.  

 

c) Brief  Overview of IPC  (Indian Penal Code)  and Cr.PC (The Criminal Procedure code)                                                              

08  lectures 

 

2) Press Council of India –  

a) Its organisational structure, functions, history and rationale behind its establishment. 

b) Powers – the debate over punitive powers 

c) PCI’s intervention in cases of communal rioting and protection of Press freedom. 

d) Code of conduct for journalists  

e)  Comparison with the News Broadcasting Standards Authority (NBSA)                                                                           

04 lectures 

 

 

3) Laws regulating the media 

a) Laws related to freedom of the Press — Article 19 clause (1)subclause (a) of Indian 

Constitution and how it guarantees freedom of the press. 

b) Clause 2 of article 19 and reasonable restrictions. 

c) Defamation –sections 499,500 

d) Contempt of Courts Act 1971 

e) Public Order – sections 153 A&B,295A,505 

f) Sedition (124A)  

g) Obscenity (292,293)                                                       08 lectures 

 

4) Introduction to laws connected with internet 
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a)Information Technology Act 2000 and the amendment Act of 2008  Study of Section 66 

and 67 of the Act that govern publishing of material on the internet. 

                                                                                           04 lectures 

5) Article 21 of the constitution and Right to Privacy 

 

a) Right to Privacy versus Right to Know 

b) Right to Information Act 2005 

c) Official Secrets Act and conflict with RTI  

d) Whistle Blowers Protection Act 2011-Implications and challenges.   

      04  lectures 

 

6) Indian Evidence Act – 

a)Primary,Secondary, Direct and Indirect evidence  

       b) Confession and its evidentiary value                      02 lectures 

 

7) Copyright Act 1957- 

A Discussion on Intellectual Property Rights in the context of changing Global 

environment.                                                          04 lectures 

 

 

8) Contempt of Parliament – a) Breach of Privilege rules. 

b) Clash between Judiciary and Legislature 

                                           c) Is it a threat to media freedom?  04 lectures 

 

9) Working Journalists Act-Its effectiveness in current scenario.02  

10) Press and Registration of Books Act                            02 

 

11) Introduction to Ethics 

a) Discussion of importance of ethics in the era of TRP fuelled Tabloid 

Journalism. 

b) Conflict of  Interest  

c) Paid News 

d) Trial by Media 

e) Ethical Issues related to Television debates 

f) Confidentiality of sources 

g) Ethics of Sting Operations 

h) Fakery and Fabrication of news 

i) Using Shock value in language and visuals.                      06 
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Recommended Books and websites: 

 

1) Introduction to the Constitution of India by Durga Das Basu 

2) Law of the Press by Durga Das Basu 

3) Press Laws and Ethics of Journalism by P.K. Ravindranath 

4) Journalism in India by RangaswamiParthasarthy. 

5) Textbook on the Indian Penal Code Krishna Deo Gaur 

6) The law of Intellectual Property Rights edited by Shiv Sahai Singh 

7) The Journalist’s Handbook by M V Kamath 

8) Media and Ethics by S.K.Aggarwal 

9) Introduction to Media Laws and Ethics by Juhi P Pathak  

 

 

 

List of Websites: 

1) www.indiankanoon.org 

2) www.prasarbharathi.gov.in. 

3) www.lawzonline.com 

4) www.presscouncil.nic.in 

5) www.thehoot.org 
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Paper no 2 : Broadcast Journalism. 
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TYBMM Semester VI 

 

Paper no. 3 : Business & Magazine Journalism 

 

Max. Marks: 100 (Theory:75, Internals: 25) 
 

 

Objectives: 

 

 To understand the tools of business journalism and an overview of the 
economy   

 To study the magazine sector and its specialisation  

 

Section I Business Journalism 

 

Module 

 

I) Introduction to Business Journalism 01 

 

II) A general overview of the financial systems in India 

 

A) Planning Commission & NITI Aayog, Reserve Bank of India  
– Role, Functions. A general understanding about, RBI’s involvement in 
formulation of Monetary Policy, Interest Rate Mechanism and RBI.  
B) Securities and Exchange Board of India (SEBI) – Role, 
function and objectives.   
C) The Banking Sector in India – a brief analytical study. a. 
Functions of commercial banks   
b. Use of modern technology in banking sector and its use. 
Core Banking its advantage, social benefits and use of 
banking in financial inclusion. Government   
05 
2  
schemes related to banking- JanaDhan Yojana, Pension 
Plans, Insurance Schemes, Cash Subsidy Transfer via 
Bank Account. 
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III) Union Budget (The Finance Bill) – Salient features of the latest Union Budget.  
02 

 

IV) The Concept of “Subsidies” in the context of the Indian Economy; an introductory 
study.  
02 

 

V) “Foreign Exchange Reserves” in India and a basic study of Fiscal  
Deficit problem with reference to Indian Economy. 02 

 

VI) Scams in Indian financial system The 
Satyam saga  
The Sahara Scam  
Saradha chit fund embezzlement 03 

 

VII) Bombay Stock Exchange, National Stock Exchange, Concept of 
SENSEX and NIFTY and impact of their volatility. Retail Market – the 
Indian Scenario  
The World Bank, The Asian Development Bank, BRICS 
Development Bank – functions  
03 

 

VIII) Business journalism - a brief study of leading business magazines, leading 
financial dailies in India.  
02 
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Paper no. 4 : Issues of Global Media 
 

Study the role of media in the 21
st

 Century and the challenges facing traditional media 

Familiarise students about regional versus global media 
 
Highlight social media’s relevance in information dissemination 
 
Syllabus: 
 
1. Relevance of McBride report in contemporary times [5]  
 
2. Presence of conglomerates; NWICO in a multi polar world and biases in global media coverage [7]  
 
3. Global Monopolies’ regional presence.[redefining local news][2] 

 
4.Al Jazeera’s arrival as an alternate voice[ from Gulf War II to Arab Spring and beyond][4] 

5.Advocacy and Journalism [4] 
 
6. Independent Media’s space[1]  
 
7. Traditional media’s foray into social media & Micro blogging [2]  
 
8. Parachute Journalism [1]  

 

9. Challenges in Reporting in Hostile Environments [Presence of Social Media and redefined roles of 
war correspondents][2]  
 
10. coverage of natural disaster by global media and regional media [1]  
 
11. Cultural Bias in global media coverage [2]  
 
12. BRICS interpretation of regional news vis-a-vis first world nations’ interpretations [reference to   
BRICS initiatives] [3]  

 
13.Global media Perception of terrorism versus regional media perceptions [freedom 
fighters/separatists /terrorists, [3] 
 
14.Global audiences’ changing needs[1] 

 
15.Opening of Indian markets from the 1990s to contemporary times and the regional versus global 
media perceptions. [6] 
 
16. Overview of media in China, Japan, U.S., India.[2]  

 

17. Profiles of BBC, CNN, Reuters, AFP & 

AP [1] Bibliography:  

 
Why NWICO never had a chance by Joseph Mehan,Columbia University  
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Global Media Journal Spring 2013 
 
New War Journalism, Trends and Challenges,Stig.A.Nohrstedt 
 
Dynamics of Socail Media, David C.Coulson 
 
Al Jazeera Advocacy and Media Values.., Mamoud M.Galander 
 
Media Imperialism, Oliver Boyd –Barrett 
 
 
 
 
 
 
 

Paper no. 5 : News Media Management 
 

             Max. Marks: 100 (Theory:75, Internals: 25) 
 

 

Objectives 

 
 To make students aware about the responsibilities, structure and functioning of 

responsibilities of an organisation  
 

 Students will be able to analyze individual media businesses and understand the 
Economic drivers of the media economy. .  

 
 Students will have developed hands-on experience as content marketers 

using journalistic and digital techniques.  
 

 Students will have gained a perspective on the evolution of media in the last 25 years 
and on key current trends.  

 
 
 

1) Making News: Truth,Ideology and News work (2)   
2) News, Audiences and Everyday Life (4)   

a) Ideal Management Structure   
b) Role of Management in ensuring editorial freedom   

3) Legacy Media- Broadcast Media Overview and Print Publishing Overview (4)  
 

4) Contemporary Elements, Dimensions and Image of Print Media: A 
Comparative Analysis with Electronic Media (2)   

5) Specialised training for skilled workers, HRD (4)  

 

6)  Integrated Marketing Communications (8) 
 

Overview of Marketing Theory 
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Applying marketing strategy to consumer media 

 
a) direct to consumer: for 

readers/consumers  
 

circulation/distribution/channels  
 

b) business to business (B2B):  
 

for advertisers/partners 
 
 
 

7) Disruptive Technology and Media Business Models: (8)  
 

a) The role of advertising  
 

b) From Web 1.0 to 2.0  
 

c) Yahoo, Craigslist, Google, Facebook, Twitter, Whatsapp, Pinterest  
 

8) Becoming a digital Media Brand (4)  
 

9) Financial Management (8)  
 
a) Break up of expenditure for the year  
 
b) Raw Material Costs  
 
c) Fixed and Variable Costs  
 
d)Unforeseen Factors 
 
10) Challenges of Globalisation and Liberalisation (8) 
 
a) Foreign Direct Investment  
 
b) Cross Media Ownership  
 
c) Commercialization of Media  

 

11)Understanding Company Law 

(2) 12) Case studies (4) 

 
Case studies – Eenadu and Network 18 
 
Expansion of Sky Network [Star Network in India] 
 
Relevance of TAM Ratings in News Channels along with IRS Studies 
 
Handbooks/ References 
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1) Ben Badgikian: Media Monopoly  
 
2) India’s Communication Revolution from Bullock Carts to Cyber Carts, (Arvind Singhal, 

Everett M Rogers)   
3) Advertising and Integrated Marketing Communications, (Kruti Shah)  
 
4) Digital Branding: A Complete Step-by-Step Guide to Strategy, Tactics and Measurement 

(Daniel Rowles)   
5) Disruptive Innovation: Strategies for Enterprise Growth (Jayanta Bhattacharya)  

6) Understanding Company Law, (Alstair Hudson)  

7) Newspaper organization and Management (Rucket and Williams)  

8) The paper tigers by Nicholas Coleridge  

9) News Media Management: Mr P.K Ravindranath  

10) Print Media Communication and Management by Aruna Zachariah   
11) News Culture by Stuart Allan  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

m
unote

s.i
n

munotes.in

https://www.munotes.in


 

 

Paper no. 6 : Contemporary Issues 
 

              Max. Marks: 100 (Theory:75, Internals: 25) 
 

 

Objectives: 
 

 To understand and analyse some of the present day environmental, political, economic 
and social concerns and issues . 

 To highlight the importance of human rights and its implementation in India. 


 To understand the present day problems and challenges and its implications 
on development. 

 

 

Module –I 
 
Ecology and its related concerns: (10) 
 

 Climate change and Global warming-  causes , consequences and remedial measures 
 Deforestation- causes, consequences and remedial measures 
 Costal regulatory Zone- need and importance, CRZ Act 
 Sustainable development- concept, need and significance 
 Movements related to environmental protection 

 
Module- 2 
 

(a) Human Rights(12)   
 UDHR and its significance 
 CRC and CEDAW 
 DRD 

(b) Legislative measures with reference to India.  
 

 Women: Constitutional Rights and legal safeguards, Domestic and Family 

Violence Act of 2012, Sexual Harassment Act at the Work Place 2013, The 

Criminal Law (Amendment) Act of 2013 


 Child: Protection of Children from sexual offence Act -2012 (POCSO), 

ChildLabour Act with new amendments, Juvenile Justice (Care and Protection of 

Children Act) 2000. 
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 Education : Right to Education Act 2009 


 Health : National Health Policy of 2015, Transplantation of Human organs Act 

of 2002, Prenatal Diagnostic Technique Regulation and prevention of Misuse 

amendment rules of 2003, Prohibition of sale of cigarettes and other tobacco 

products around educational institutions 2004. 
 
Module-3 

 
Political concerns and challenges (10) 
 

 Crime and Politics 
 Corruption: Causes and remedial measures. RTI Act, Lok Pal Bill . 
 Whistle Blowers-  Whistle Blowers protection act 2011. 
 Anti- State violence- Naxalism and its Impact. 


 Insurgency with reference to North East – Issues involved, ULFA, Nagas, 

Manipur issue,AFSPA and its impact. 
 Terrorism- causes, consequences and remedial measures 

 
 

 

Module 4  

Economic development and challenges: (08) 
 

 The Role of MIDC in the economic development of Maharashtra 
 Special Economic Zone : Its role and significance in Maharashtra 
 Food Security Act 2013 
 Agrarian issues: rural indebtedness, farmers’ suicides and its implications. 

 
 
 
 

Module 5 
 
Social development and challenges: (08) 
 

 Tribal Issues :Marginalisation of the Tribals, Forest Rights Act , Land Acquisition Act . 
 Police reforms: Problems faced by Police and the Need for Reforms 
 Illegal immigration from Bangladesh : Challenges and impact 
 Developmental Issues: Displacement and rehabilitation 
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Magazines and journals 

 

1. Down to Earth: 

Science and 

Environment 

Fortnightly  

  
2. Economic and 

Political 

Weekly  

  
3. Yogana  
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SEM. VI 

 

Paper no. 7 - DIGITAL MEDIA 

 

Max. Marks: 100 (Theory:75, Internals: 25) 

Objectives: 

 Understand digital marketing platform 

 Understand the key goals and stages of digital campaigns 

 Understand the of use  key digital marketing tools 

 Learn to develop digital marketing plans 

  

MODULE Topic Details Number 

of 

Lectures  

MODULE I Introduction to 

Digital Media  

1. Understanding Digital Media 

2. Principles  

3. Key Concepts  

4. Evolution of the Internet 

5. Traditional v Digital 

4 

MODULE 

II 

Search Engine 

Optimization 

(SEO): 

1. What are Search Engines:  

 Types of Search Engines, 

  How Search Engines work and how they 

rank websites based upon a search term? 

2. Introduction to SEO and what it involves:  

 What is the importance of search for 

websites? 

 What are the areas of operation for Search 

Engine Optimization Professionals? 

 How do you search for the right keywords 

that will help bring in the most traffic? 

3. What is On-Page Optimization? 

 Keyword Research with Google Keyword 

Planner, Page Naming {URL Structuring} 

and Folder Naming, What are Meta Tags, 

Redirection Tags,  

4. What is OFF-Page Optimization? 

 What are Backlinks?, How to Get 

Backlinks? 

 What is Google Page Rank? How to Increase 

Page Rank? 

5. Search Engine Algorithms: 

What is Search Engine's Algorithms? How 

Algorithms Works? Page Rank Technology, 

Why a Search Engine penalizes a Website,  

Google Panda Update,  

10 

MODULE 

III 

Social Media  1. Introduction: Definition of social media, 

Types of social media, How Social Media is 

affecting Google Search,  Integrating social 

media into website and blogs 

2. Using Facebook: What Can You Do With 

10 

m
unote

s.i
n

munotes.in

https://www.munotes.in


22 
 

 

*** 

Facebook, Facebook Features, Facebook Fan 

Pages, Facebook Pages. How to promote 

your Facebook page, Creating Facebook 

Application / Widget, Linking with 

YouTube, Creating Events, Building content 

calendar 

3. Using Twitter: Following and Listening, 

Tools for managing your Tweets, Finding 

People and Companies on Twitter, Twitter 

Tools, Reputation Management | Keyword 

Research | Hashtags & Trends Tools  

Influence on Twitter: TweetDeck, Klout, 

PeerIndex 

4. Using LinkedIn: Lead Generation through 

Individual Profiles,  Lead Generation as 

Enterprise: Company Page, Ads, Developer 

API, Groups 

5. Using Blogs: How Blogging can be used as 

a tool. 

 

MODULE 

IV 

Tools & Trends 1. key terms and concepts 

2. Web analytics 

3. Tracking Tools to enhance lead nurturing 

Tracking and Collecting Data: Log file 

analysis, Page tagging, 
 

3 

MODULE V Features of a 

Website 

1. Homepage  

2. Links 

3. Navigation 

4. Multimedia 

 

4 

MODULE 

VI 

Content Writing 1. Blog 

2. Twitter 

3. Mobile 

 

MODULE 

VII 

New Challenges Cyber Crime and Challenges of the new 

media 

 

MODULE 

VIII 

Cyber Laws 1. Information Technology Act 

2. Copyright 

3. Ethics 

4. Digital Security 
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