Paper / Subject Code: 71804 / Business Ethics & Corporate Social Responsibility

Time: 2 hrs Marks 60

Note: (1) All Questions are compulsory.
(2) Figures to the right indicate full marks.

Q. 1. Answer the following: (Any Two) (15)
A) Define Business Ethics. Discuss its characteristics.
B) Write in detail about Guidelines to develop Code of Ethics for Business
Firms.
OR
C) Explain Immanuel Kant’s Deontological Theory of Ethics.
D) Describe Gandhi’s Doctrine of Satya and Ahimsa.

Q. 2. Answer the following: (Any Two) (15)
A) Explain Ethical practices in Marketing.
B) Discuss ethical practices in Human Resource Management.
OR
C) Explain the importance of Corporate Governance.
D) Discuss the principles of Corporate Governance.

Q. 3.Answer the following: (Any Two) (15)

A) Define CSR. Explain in detail features of CSR.

B) Describe the drivers or forces influencing the Growth of CSR activities.
OR

C) Write a note on CSR Score Card in India.

D) Discuss the integration of CSR into Business operations.

Q.4. A. State whether the following statements are True or False. (05)
a) The word ethics is derived from the Greek word ‘Ethos’.
b) Values are principles or standards of behavior.
c) Plagiarism refers to copying of others published work.
d) UNDP was established in the year 2010.
e) Environment sustainability reporting is mandatory in India.
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Q.4. B. Fill in the blanks with appropriate option. (05)

a) refers to the branch of philosophy dealing with what is right or
wrong. (Ethics, Values, Ethos)

b) theory holds that ends or consequences of an act determine
whether the act is good or bad. (Teleological, Utilitarian, Deontological)

¢) Good Advertising refers to advertising.
(Honest, Convenient, Surrogate)

d) The Awards is an initiative of NGOBOX.
(CSR Impact, Global CSR, FICCI-CSR)

e) Fair Wear Foundation was launched in in 1999,
(Netherlands, USA, Italy)

Q.4. C. Match the following: (05)
Group A Group B
1. Code of Ethics (@) T.Ketola
2. Pricing Ethics (b) Guide of Principles.
3. CSR towards Society (c) Fair Advertising.
4. CR Model (d) Accountability.
5. GRI (e) Payment of timely interest.
OR
Q.4. Write Short Notes: (Any three) (15)
a) CSR through Triple Line in Business.
b) 1SO 14000.

c) Global Reporting Initiative.
d) UNDP and Sustainable Development.
e) CSR and Environmental Concerns.
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