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Paper / Subject Code: 27303/ Advertising : Copywriting

Instructions:

1.
2.

3.
4.
5.

Q.1.

All Questions are compulsory

Answer the question in the sequence given in the question paper. Do not
change the sequence.

Read the questions carefully before answering

Figures to the right indicate the full marks

Give example when necessary

Multimedia Campaign and strategy:-

For many years now, KITKAT has established the importance of taking a break from
the grind. Through its iconic campaigns, KITKAT encourages youth to enjoy break
moments that bring a smile to their faces. KITKAT is a favourite break time treat.
Today lives are fast paced and everyone needs a break. The clutter of modern day
life puts continuous pressure on youngsters for being judged at all times, even during
their breaks. The new KITKAT campaign is a reminder for people to enjoy their
breaks without any pressure and fear of judgement. The campaign urges youth to
free themselves from any kind of expectations and to express their individuality
without any fear, especially in their break moments.

Brief:-KITKAT wants to reiterate the importance of breaks in our lives, and
encourages us to have fun and not have fear of judgements in our breaks. Answer
the following
a) Draft a creative plan for them.
b) Define their message strategy.
c) Make two print ads based on the brief.
d) Draw a story board for a 30 sec TVC
OR
Vodafone Idea has rolled out a mobile based safety service called Sakhi.
Designed exclusively for women, the features include emergency alerts,
balance and private number recharge for prepaid users. It works across both
smartphones and feature-phones. Women safety is a burning issue in our
country. We have all seen cases of women holding back in their daily life on
opportunities because of safety concerns. With Vodafone Sakhi, the
company is taking forward their long-term commitment of driving inclusion
and addressing real societal problems. This unique, free of cost service will
make it convenient for women to step out fearlessly and fulfil their
aspirations.”
Brief: - Vodafone Sakhi is a step to give women the confidence to step out
fearlessly and live their dreams with a trusted solution at hand
Answer the following
a) Draft a creative plan for them.
b) Define their message strategy.
c) Make two print ads based on the brief
d) Draw a story board for a 30 sec TVC
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Explain the principles of copywriting.
Write a radio spot of 30 seconds on Trivago which is the world’s largest
online hotel search site. It also offers a free app for its Hotel Search product
on both iOS and Android. In addition to the hotel search feature, the app
provides interactive maps and displays accommodations in close proximity
to the user's current location.

OR

Explain the various stages of creative process.
Make an outdoor poster on Amazon sale on the occasion of women’s day
offering huge discounts on clothing, footwear and accessories for women.

Explain the various types of headlines.

Write a Direct Mail for the car owners informing them about the launch of a
new Maruti Swift version 2. The new Swift will be available in five
variants for the petrol manual version while the petrol automatic and
the CNG manual versions gets two variants each. The new Swift
Prices for the petrol manual range from Rs 3.89-5.45 lakh while the
ones for the petrol automatic AMT range from Rs 5.18-5.46 lakh. The
new 2018 Swift CNG is priced at Rs 5.23-5.64 lakh.

OR
Explain the use of Humour appeal in advertising. Evaluate any one
commercial that has used Humour appeal for advertising
Draft a press release for ICIClI Bank which is going to train 15 lakh
government school teachers in 12 states across India. It launched Zero
Investment Innovations for Education Initiatives (ZIIEI) to transform
education in government schools across India. As part of this initiative, the
bank will train 15 lakh school teachers across 12 states and union territories
of India to improve the quality of education in 6.2 lakh government schools,
thereby benefitting 8.3 crore students..

Draft an email copy for OLA giving 50 % discount on the next 10 rides to
its customers.
Explain the different types of Advertising execution techniques.

OR
What are the essentials of writing a good copy for Senior Citizens?
Draft a classified ad for ‘Ayurvedic Wellness’ centre mentioning benefits
such as weight loss, stress management, low cholesterol and Blood
Pressure by following their diet plans and workout sessions at a monthly
offer price of Rs 5000.

Write short note on any THREE of the following:

Write a note on Rational Appeal

Write a note on Heuristic approach in creative thinking

Write short note on techniques for writing slogans.

Write a copy for sms campaign. The service is ‘Big Basket Groceries”
Write on any one idea generation technique
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TECT: 5

Lo
9. I TFar aea.
2. TRAIRIRCHT SR SHHTRIRE ST foral. hH dae] el

3. IR fof2vangdt s Prwiigae are.
¥. IoTdihelel 3feh o7 SR
4. AP T ISTERVAT AR .

g% q EI'gHTWH’I‘?IW (Multimedia Campaign)

RISTeT YT &oTHR fAsiich worst fhedhe sl ufcm fhedhe 3Fidh auiuRE Sl 3iTe,
fRaicaom SrgvaT Sy AgTaR R Ao IR Waw e 37, e fhede 7 srcafasidn
(5 FBf STETER FEU SRISST Il 3ATE. JASIhIerel MRS ol SiaRiei e gt
ST T g B TR MY T SR el 1T SETe. & Fat e fasiich Jzive (svb
TTSAWE TR ORI J@ToaTe! gaiel STeav Ho od 3MTe. &l [Asiiiieles Jadl 3iTe, AT HIBIT FoI
AN IReT SOTR TEY, e e IR J8T 311 gafavaran, Fefid SO Quara a1 AeMgR 9T
3R, TS fAsiIaRId (Seh-CTsH) STarearie, Jvafie sl asfer oar 3ol § 2R &0 & <mer
ST & Yarea AR SHIAUAraT 3231 A1 AfRHGR A1eEd BRI 8.

ST ST SYSRII fasTiciidee Hacd SRR BRI A0 PHIVTE! ATTHIRIS ToNd fohar e
3N ISIeT 39 & fasiiciaedicr Tad: &fer Ao STeifdvaTen Hael <O § A1 fhedhesan AgR
FEIC 3TR.

LEIRIE RS IR N

a1 reehienien 9l 3 fohddies i TR &L

WWWW (Message Strategy)

I e SR e AT Rar SRR TR &1 (9 STfexw)
e Simean YR 30 Adbaraa Sff@e SRR RIS TaR &R

feham
FISTHIT S0 SRS T MR i1 TG Arara YRaT Jal B ot WRIHS Higell
TS Ao Helean A1 T, TR o (SASIT 3fere) TRrd SIS e IRepT dem 3MfoT
roT R Rt o Jaran T oM. & Ja1 IS BIE BroR BIASE Al 3T, 3!
SRITT A= &M 81 WRollax=T §eT Sell 3718, 71991 Jewira B! dhaes e JR& 371 B
ST ST e} PR fehdl €1 bl RN, I1 SISIDIT TG AT W FagR BT
HiCIGA TTeA B 3. FHGHT Y T HIHR FRUIRIS! 7 HoR FIa! TR HRUAT
Apoiicp B faTge Jar fAsge age1 3re @ doeiiet arex.

o g o @

AB: el HA = PR HRUANIS! SAFOTRT AR 7Py Frerieaon i Resg
UGS ScTetet UTSel FeuIol @IeThI el

WA TS TRIoTaT:
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AT FTEhIHRI T 3R fohIIeE sith TR .
JAFT T YRV 37T (Message strategy)
foridieE i seR five ATeTHTRRaT SRR TR &R (] STIfRRRR)
fFAdieE =T 3MUR 30 A= Sfelfedor SRS FERIATS TR BT

SfRRT oI acd fawrg 1. (Principles of Copy writing)
3T wWic formr: dvc gca Muvar foarh & Sr1fies TRTRId T IRIg s d5e e,
37T 3T STrgles DI AIS! A 37 JT fEami G2 Pel 372, BIcodaal FAIRIR grexIiaes
BT, 3T T ISR IR DARTeA! JEoardl fSHIE A SIgR Seifdedl ST, a1
TS THITH HRUGTNIIST 3N Wieferal. (TRIVAGO search site & app)

fbar
At ushlAiieT fafder urer fagrea. (stages of creative process)
IAMSHTIIIR IR Afgenfad A B, Ire=m (Tdel) STfdT Afaar Jnem 3oy S
HIHH IE I 378 § STER HRUGNIS! IRex Brdl fofdl. (Amazon sale)

fafder TpR=AT AUifdT ISERUINTEIT SsC vyl &1, (Types of headlines)

JT T ieY: ARl v -2 <™ Raved 7d @eie (Hied) SToIRIT 3 SR a1 98l
FRATAGT AT T JaT forgl. A1 7e R a) Ugieraferd H-gardt FIaR &oiv urd JhRme
(2R3ic) Uy 3N, T USiel Wagaferd (STCHeID) T Tl @oi A8 ! g /R
U IR & a1 PR HgaTel MSRAY 3.4 % G T9A T 4.8 Y4 TG T X7 7Y I e
T USIeTaR AU IFaferd R 4.9¢ T 4. TRI I XA fANret siet. JIgeoiar areromy
T A<l R PR 4.3 I T 4.§ 8 AR fgase. (New Maruti Swift-2 petrol &
CNG)

far
e R HRAT aRel FomT Afde 3 PR ? PORIE TR T3 e B (Idea

generation techniques)

(Press release) ARIGITA® fofal: MM (ICICI Bank) a3 ISARIA 94 ARG ARBRI
Rretei= 3Ny afiemr SomR 31R. Seifiies &3ie Afa=aqet ST R Jeavreh
Y AT ST SATOToITE SNSRI dvehall A9 3712, SATART TRBNI RI&T0T FeIHeT
faear St RIefoTRT SRSy 9ac1 T Isdl. A1 HIEHT, JEHRIaT I SV S-S
5 9 IV THT BIEN FGRNRIT TSRAA THT 94 A FRIeTei=T o1 Hfrefor QU Sfreet Y
IR €. ARG AXBRI e RILTOTET 9Tt age L .3 PIC faemeaiadid a1 SushHTa aTd
.

S PIdT forel; (email copy) SIeT TEHIT et 90 FaTH BRI Yo% JT TER B 8.
3 & Vg D3RI, SaRfichest 3MfdT arEq@t=aT A eI HRige &g, (Ola)

fafdy g SfERTA AIERIBRYT o faeg 1. (Advertise execution techniques)

faar
TR JATTS STIfexTd (1) fofRei= ereiid samrea et ot ? (writing for children)
YIS TG 1 SIS aHMIdpe SRR forgl. ICA, T Hiohi=T, Tl PloReiet AT
RaIeTd ATaRiel FAS! H1af [ARTe SV WM T_id 1M, AfR-ITHIS! $as Yooo AT
U e & JIITS! Tfiigpet STfeRw fofal. (Classified ad for Ayurvedic Wellness)

AT BIVTTE! < fawiar i forer.

3.

I STTaTeA. (Rational appeals)

4 of 5
FE409F2E3556320D906A 8070225F8F1E

0%
o
o8
oy

ol

ol

ol

oL

ol

oY

ol

4



64301

Paper / Subject Code: 27303/ Advertising : Copywriting
JIHD [TaRALFME RSP 364, (Young's five step creativity princHurastic
approach in creative thinking)

Ovare (AR forftvarh §3 ar fawarear efrsaara & fofer. (Techniques of slogan writing)

T ITpe TR A1 JIHTST U TH O SAlfexTed forgl. (Big Basket)
PIOTATE! UehT HehedoT (AT (SMRfSAT SFRYM) TAEe WIS H_1. (Any one technique of Idea

generation)
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