Paper / Subject Code: 27421 / Advertising: Discipline Related Generic: Copy Writing

Duration: 2.5 Hours [Total Marks: 75]

NB: 1. Read the questions carefully before answering
2. Figures to the right indicate the full marks

3. Give example when necessary

Q1. CASE STUDY: Multimedia Campaign 15
A. Having been in the Indian market for some time now, Nestle India plans to make a vegan
edition of Kitkat. With plant-based products becoming a norm for many brands and product
categories, Kitkat plans to enter the vegan chocolate market in India with a bang! The

campaign focuses on benefits of plant based products and the fact that your favourite KitKat

will retain the same classic taste.

1. Prepare a creative brief for making an impact on the target audience 4
2. Suggest an appropriate message strategy 2
3. Create a print advertisement based on the creative brief (One advertisement). 4
4. Prepare a 30 sec story board for Television commercial based on the creative
brief. 5
OR
B. What started as an on-demand food delivery platform in India in 2014, Swiggy is well on
its way to becoming the preferred urban dweller’s choice for comprehensive on-demand
delivery with Swiggy Instamart. The brand plans to make itself the one-stop-shop for gifting

options on festive occasions.

Gifting thus being the main theme of the campaign. 15
1. Prepare a creative brief for making an impact on the target audience. 4
2. Suggest an appropriate message strategy 2

3. Create a print advertisement based on the creative brief (One advertisement) 4

4. Prepare a 30 sec story board for Television commercial based on the creative

brief. 5
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Q2. Answer the following:

A) What is Trans creativity? Explain with examples 8

B) Write a Direct Mailer announcing Burger King’s new menu for kids. 7
OR

C) What are the responsibilities of a good copywriter? 8

D) Create a radio spot for Cadbury’s Dairy Milk Silk Oreo edition. 7

Q3. Answer the following:

A) Short note on the BIG IDEA. Give examples. 8

B) Discuss Idea Generation Techniques. 7
OR

C) What is Creativity and what are the various stages of the creative process? 8

D) Prepare an Outdoor poster for Boat’s newest Airpods. 7

Q4. Answer the following:

A) Discuss Writing for Youth Vs Writing for Senior Citizens 8

B) Explain the guidelines for writing television copy 7
OR

C) Evaluate the copywriting style of any one advertising campaign by an ad agency for its

clients 8

D) Draft an email promoting new holiday packages by Yatra.com for Diwali 7

Q5. Write short notes on ANY THREE of the following: 15

A) Write a classified ad for a new resort opening in Goa.

B) Discuss an ad keeping in mind Humour appeal

C) What is an infomercial?

D) What is “Slice of Life” concept in ads? Give an example.

E) Discuss Slogans and their importance, with an example.
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dc: 30 a1 3ITOT: loss

QLA &g Tal: AcIASAT AIgH 15
HRAT STSIRASH AT HIET HIBIITEE, A€l SISTTeT feheehedT ATRTERY el

Teh G Sold 3T, fhcahea RIS AHTERT Tlehelc AThCHEY HHTHGR JaT
FUGTT ANSTAT ol HTg! ANGHALY TATTAT HTUTRA ScUTGA<AT BTG 3707
THTIT HTASCAT feohesheHEd oIl Follffieh Td HI¥H ILTel JTa TaT hieie shel 3Te.

1. SIfET YaTehiaT JeITd TTRUATHTST Ueh HotelRiTel HiaTee/ fohufeeg s a4
2. NTY FERT LROT Ffar 2
3. forufeeg swrav 3menfia Rie snfera aam & (v anfeerd). 4
4. forufeeg SithaT 3muTiRa efafegster FARIFATSY 30 Aeherar TR IS IR &, 5

fohar

B. 2014 HEY HR AT AFTUNTAR $3 f3feregl Cofehiel FgUeT & SieledT, Swiggy el
HIITATST FATGRTTAT THAH 3T 318, 3T Swigg Instamart Hg HoTgAT<dT G

ATTE VAT G FULH de-FI9-ATT FTGUAT SIS ATl 3MTg. 31 JehR HATaEe]
coT g1 AfeA qET A 311e. 15

1. SET U8THIGR THTG ITSUITATS! Ueh Aateteiiel Aiared/ fhufecg s IR ar. 4
2. FIY QT LROT e 2
3. forufeeg srpar 3R e sfgura aaR & (ves afeRma) 4
4. forufeeg simax 3maTiRd efafcgatel HATIIEHTST 30 Aeherdr TSRT I8 TAR . 5

Q2. @reirel YRATAY 3cdX &

37) ¢Ied fohufefegd! FguTal hI? 3CIeIUNHg TISC I 8

) AT 79 faFarear et AT SO HUTRT SRRFE FeR foia. 7
forar
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&) AT HIYRTICITAT STATEEIAT FIT ITE? 8

g) heareaT 331 Hes e N3 vigeraarsr 3331 Tdic Tar #. 7

Q3. Greirel YRATAT 3cd} &2

A) BIG IDEA X BI<I €19 Telgr 311701 I 3180l &4, 8

) IafEar AT T =t . 7
fohar

&) FoTeATeldT FEUTST 1 30T FoleTeiter Ufshaar fafatr eo0 ot 8

g) ST (Boat) aTdTe] U3RUISHATS! 3T TIReX I . 7

Q4. @Wrellel YR&ATHT 3edl &
37) JRUTTETS! FTAferdY olEsT [a%g SUSS ARTRBIATS! Ffafeldl oi@sT Jqral TaT T~ 8

) cforfcgster HrdT FAfRUIrATS! AR docd TAST a1 7
forar

C) ST TsledIgaR T FATICHTS! SIUTATET TSI ST AIGHTIT shidRII e

el HodTehst T 8

3) fearaTél Yatra.com GaR w¥diel §ITelS YehoTal Yo SIOTRT SHWT HIET TR Il 7
Q5. TTeleltehl hIVTATET dleTax oTglel AlCH TolgT: 15
37) AT el RATE ITSTATATS Fafiere SR feraT.
) faaiierd 31dTer oT&TTd 83el STy adr &l
) SRR FEUTS H1?

3) STRTATHEY “FelTsd 3HTH ATSH” &1 Heho Tl I 3T ? 3GIEI0T &2T.

<) 3CTEIUTIHE T3 31TTOT AT HAgced Tt al.
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