Paper / Subject Code: 27417 / Journalism: 5) M obile Journalism & New Media

(2¥2 Hours) [Total Marks: 75]

Note: - (1) All questions are compulsory and carry equal marks
(2) Figures to the right indicate marks
(3) Support answers with examples wherever necessary

Q1

A) The influence of social media on the 2014 Lok Sabha elections was “massive”, says a
Stanford University study that examined the use of Twitter ahead of the polls that brought the
BJP to power after a decade of Congress rule.The BJP-led National Democratic Alliance
(NDA) was ahead of the competition in the number of political tweets by its followers,
retweets they were able to secure, and positive posts for the alliance throughout the
campaign. The NDA had a higher network strength based on clustering than the Congress-led
United Progressive Alliance (UPA). The follower strength for the NDA was higher, too.
Negative tweets for the BJP coalition were far less than its rivals. The gap widened towards
the end of the staggered elections from April 7 to May 12 three years ago. The findings are
significant because the ruling BJP continues to dominate the social media space in India,
three years after coming to power with a landslide victory and winning several crucial state
and civic elections subsequently.

The analysis of 15.5 million user accounts and 10.6 million tweets indicate that many
traditional politicians lost the election because of their reluctance to change and adopt new
tools of communication.

Congress’s Shashi Tharoor, the first parliamentarian to embrace Twitter with about 6,000
followers in 2009, said social networkers don’t represent the entire electorate. Therefore,
Twitter trends reflect nothing more than the politically-engaged segment of the educated,
English-speaking classes, a tiny minority of the electorate. “The BJP’s dominance in this
space does not at all reflect any prospect of guaranteed political dominance. You could study
Twitter during the Delhi and Bihar state assembly elections in 2015 and you will see a great
deal of pro-BJP sentiment, but at the ballot box they lost both state elections,” he said.

The Stanford researchers analysed 18,000 tweets originating from Indian politicians —
covering six months leading to the general elections. NDA politicians’ followers posted 2.5
million tweets, while it was a million each for the UPA and the Aam Aadmi Party (AAP).
The AAP, formed in November 2012, had the strongest social network in the 2014 elections.
The interconnection of its followers was the strongest with a large number of individuals in
the twitter graph following each other and AAP politicians.The NDA wasn’t as strong but
still around eight times stronger than the UPA.“Our results show that on almost every metric
of network evaluation, the NDA outperformed the UPA, AAP and other political parties. The
strength of the winning party’s network and the rigour with which they pursued their social
media strategy seems to have paid off,” says the study released recently.

According to Tharoor, the tweets in 2014 reflected nothing more than the relative
organizational strengths of social media units on both sides. “But as cheaper smartphones and
4G SIMs make access to the internet more universal, that story could change and Twitter
could become more reflective of genuine public sentiment.”

“In that case it may indeed become possible one day to predict poll results from social media
trends. But not yet,” he said.

Answer the following
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1. How can mobile journalism create branded as political content?
2. How cross platform mobile development can be used for political news?

OR

Q1

B) Launched in 2008 by Meera K and Subramaniam Vincent, Citizen Matters (CM) aims to
fill a local news gap for Indian cities through fusing community journalism and local
investigative work. The digital news site engages citizens by helping them understand that
change is possible, and sharing the knowledge that can guide them to take action. Citizen
Matters aims to balance the voice of the already vocal middle-upper classes with the needs of
marginalized communities, mostly focusing on issues affecting the daily lives of urban
residents. In a magazine format, Citizen Matters delves into systemic, local, and hyperlocal
issues, which deviates from the Indian media’s typical focus on national news. Citizens are
able to contribute to the paper with the oversight of the editor. The website functions as a
platform for civic participation.

The organization’s strength is the audience, people who are engaged in civic issues in their
community — for Citizen Matters, they are the “changemakers”. Having them as both readers
and contributors creates a feedback loop and ensures impact on the ground.

Citizen Matters offers various formats of articles, each with its own purpose. Its “explainers”
deconstruct government policy, schemes, and civic processes while “solutions” provide
evidence-based articles offering ways to overcome local problems. Other formats include
citizen journalism, and in-depth reports.

Their online stories are distributed through their website; their newsletter, which reaches
12,000 people; and social media platforms, which have reached just under 33,000 followers
across all channels (Instagram, Facebook, Twitter, and Linkedin).

Most readers follow the stories on Citizen Matters’s website directly or are directed from
Google Search or Google News; some stories are republished on other media platforms.
Apart from social media, readers can elect to receive a broadcast of the stories published on a
given day via WhatsApp or Telegram as well. YouTube is used to post video interviews and
webinars.

Answer the Following

1. How has citizen journalism evolved because of mobile journalism ?
2. What is the impact of citizen journalism on youth?
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Q2.

Q2

Q3.

Q3.

Q4.

Q4.

Q5.
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A. Explain the emerging forms of news media management.

B. Discuss how to go about planning and building mobile products

OR

C. What are the advantages and disadvantages of cross platform development

D. How is M - Learning used in the education sector?

A. Explain how to set up a blog?
B. What is the process of Multimedia Newsgathering?

OR
C. Discuss in detail ‘News Workflow and Mobile Journalism’

D. How to create and share branded journalism content?

A. Explain the evolution of Mobile Journalism.
OR

B. Explain the evolution of wearables.

Short notes (any 3 out of Five)
Mobile as a newsroom

Social news gathering and listening
Mobile friendly interface

Social media policies and ethics
Social media analytics.

2EDB91068CE737F5A29FB8A844C9941B

15

15

15



Paper / Subject Code: 27417 / Journalism: 5) M obile Journalism & New Media

- (2) T uy Sifart smee ST =T JHI o SR
() STdIPS I SATHT 0T GRIGaTd.
(3) 1Y SHTARID 3 q IGTERVNHE I FHYA T

U. 1. Y WSl 15
A

2014 & AHay Mok AR Hfeamn gy "Jier gidl, 3’/ TAnls damisran
NI Tged 3Tg &I, BTN SUHHIA Ja-aR HIoTdl Jdar =1 Hasueiyd!
IMRECIENE RN RIS

HISTT T JaRaTald AP HBRE! STETS! (NDA) AT lensriedr sty fgeaan ded,
T RIET HRar 3mad Rfge snfor Jguf veRta gdiardt germEe dike a1 wifd ge g,
SR AJaraed IS MR SaE-g (gUiY) Ual THeltdhs JeReiTaR 3etid
Acqdl dIhG o Bldl. TTS el SIJaraid! SReTa! SId gidl.

HINY T3] ABRIAD fge i YfcRyeatuean Woud HH! gid. o auigdl 7 T o 12 7 a1
HIAEd IESA HaSUH YURMR & &l $aad el § Fepy Ag@yul 3ed HRUI
ATYRT U YR JI=1e HifSaT TIeR guvd S IRGd 318, T aui-i! SaRad [dord
e d 3T AR 3fHe AgxaqUl T ST AR} st [Nigar.

15.5 GRIA& dTORGd @it 30T 10.6 cRael fged faxawor o aRifad @ sMe URUING
ISR YUY i+ T SEeva 101 Wb RUAN el $HfAwsge Aasue® g

P A=A UFR, 2009 A FAR 6,000 HIc3Te fge WIHRUR Ufgd WRIGR, TN Bt
AaeRENT T AT SHUISAS ATl Ao [geted] Jdaied] YRTUET 3ifed Hlet fagd aa
TTE1. a1 SFeR HISTOd Jod §HWN IS duvard! dIUiie! Jeddl &Ridd ATel. 2015 A
feeedl afor fogR rsdi=ar fauaHT HaSUbicre Tl fgear say &= bdl Sl
TR HIoTT TS U1 HieaT JHIUG fadd, URg AdUCd o alvel Isaiel HaeudT gxd,” o
LIS

CAh IS HRNYSHH YR ISTHRUGTH G AT 18,000 fged fazawur &l - a1 wrafe
IS URE el Hig-aidl Hamae 8. NDA ISHRUTTAT HBIAsRH! 2.5 gad fge &,
TR UPA 3101 31 3eHT Uref (AAP) 13t TdSh! U g=Tae fge g,

TG 2012 A RO Fiedl AAP Fs 2014 T FaSU@Id Fard Aolgd QIRId "edd gid.
fgex ST e diedl WA dld THHBHT AT U ISTHRUGHT Hidl B I AT
PIAISRTE IRERYSY qard Holgd gidl. TTaIY fdde! Aelgd Tagdl Ul dilg! guigua duc
ToId 8Id. “3HTHd T § SRiadrd &1 Sd@elde e Hedd Jedid-ral AfidhHe, TaiA
Ui, 31y 311 IR GBI Y&l T <Tehal. faoii Yer=an "eadel aidbe 3o i AT
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