Paper / Subject Code: 27430/ Advertising: 8) Documentary & Ad Film Making

Duration: 2 & ¥ hours Total marks: 75

N.B. 1. All Questions are compulsory
2. Figures to the right indicate marks

Q.1.A. Explain in detail an ethnographic Documentary which you have witnessed. Discuss

the advantages of such films (15)
OR
Q.1.B. Write a script for a historical documentary and mention in the concept note the
research modes and pre-production details (15)
Q.2. A) Explain environmental Documentary and its uses. (7)
B) Explain in detail the elements of a Science &Technology documentary film and how
it can be advantageous for the target audience (8)
OR
C) What is the pre-production process of making a documentary film? Explain step wise
and in detail. @)

D) What is the basic process of making an ad film? Explain step wise and in detail. (8)
Q.3. A) Explain in detail the importance of art and culture documentary film. @)

B) How do documentaries belonging to the genres: Social issues and family values help

the target audience. Give appropriate examples to validate your answer (8)
OR
C) Explain Science Documentary in detail. Examples must be included. (7)

D) Explain the role of budgeting, story board and a selling concept in an ad film making
(8)
Q.4. A) Write a selling concept and prepare a storyboard for a PSA (Compulsory wearing of
helmets by two-wheeler users) which is being released by Mumbai Police. This is for
a 30 second ad (15)
OR
B) Explain the process from pre to post production in ad film making. If you have to
make an ad film for Glucose Biscuits who would your cast and crew consist of?
Explain in details the reason for your selection (15)

Q.5. Write Short Notes (Any 3 out of 5) (15)
a. Location shoot

Special effects

Translation

Role of Agency

DI & Subtitling
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d4%:3.3 AN THUT IUT: by
GO ) 94 9y S eng.
Q) SdiwsId 3 guf I[uT gRifadre.
Q1A TFE UligeledT aTflleh (TN theh) STergaedr dueiierar gule
T, 3R SFGHITIT BRI =l ol (15)
forar
a.1.8. ¥faeii@s #rfgcdiaerard! e folgr 10T ddhedar AlcHedr
TR Tl 30T WrAiseRled duiiel siHg T (15)
Q.2. A) TGO AMfgdge 0T A= 39197 TST T (7)
a.2.B) [T 30T aFae Afgdiver=ar gcaerd dueiielar ol T
30T fegd JeThrarer d F8 BRI 3% Ahd? (8)
frar
Q2.C) SIFGHCY SeTquaTdl WrdiSeIT Yfhar H1I 3Tg? dUMldR TIv
. (7)

Q.2.D) SRR SAqUATH HeAd FiohaT I 3MTg? duMeTdR FTISC T
(8)

Q3.A) Fell 0T FEpell AT Heced FIATARIOT AT, (7)

Q.3.8) HIHATSIh HHEIT 10T Hicfaen Fqed a1 Aoiiel Faftd Afgcae
afead geterlel FM A AT AT 3cck [@g Hoarard
g 3eTguT &, (8)

frar
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a.3.c) AaeT afgdide™ auiiclar guleT T, 3180 FHTTISE &h{oT

3TIIH 3Te. (7)
3. D) SMiedd AfAAFHED gafeer & a1 3nfor fashr Hehedar a7l
STfART TIST AT (8)

Q4. A) TashreT Hehedel folgT TTOT (gameh! ariRencdiel geHe TREm 0T
HTIar) AT Hheualay T&dAfAE Qar S (psa) TTET TS
TR 1. Heg AfidicaR ST dheledl 30 eheredT SIS
gl fashT HehoueTr 31Me. (15)

frar

0.4.8) 375 hed AfGITANT s O 9k NI Yfehar Tose
1. SR TNl Tefohlol TATEhearsT SifgRTd Sefdradl 31de @)
JHTAT FHellhR 0T &% / SHATY UM AT 3T JHEAT

fas dRUT dueiidar TOse &40
(15)

a.s. feur fogr@vragd 3) (15)
a) ATheAT T
b) TULM Sthared
¢) HTITA
d) Tl d=dT ff AT
e) p1 31fOT 3UNS=H
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