Q.P. Code : 22104

(2hrs 30 mins) Total Marks: 75

Instructions: (a) All questions are compulsory and carry equal marks

(b) Figures to the right indicate marks
(c) Support answers with examples wherever necessary

Q.1 Multimedia Campaign and strategy:- 15

A. Thumbs Up is a popular beverage in India having a long legacy in the market. Their advertisements
are full of adventure, excitement & energy so as to appeal to the youths of the country. They now
want to reach out to the older age group as well, who may not be able to connect to the advertising
style currently employed by them.
The brief is to employ an appropriate appeal and create a campaign with a possible change of tone
and technique, perhaps by having a mature, subtle and sophisticated approach to which the older age
group can relate.
Answer the following

a. Draft a Creative Plan for them. (4]

b. Define their message strategy. [2]

c. Make two print ads based on the brief. (4]

d. Draw a story board for a 30 sec TVC. [5]
OR

B. Vodafone is a telecommunications service provider in India facing a tough pricing competition in
the market due to strategies employed by its rivals, who are providing voice & data services at an
extremely low cost. Due to this, Vodafone customers are migrating in large numbers to other service
providers and the company is finding it difficult to retain its existing customers.

Brief of the campaign is to stop this large scale migration by users by appealing to their loyalty, and
highlighting the quality of their service over its competitors.

Answer the following:

a. Draft a Creative Plan for them. (4]

b. Define their message strategy. [2]

c. Make two print ads based on the brief. [4]

d. Draw a story board for a 30 sec TVC. [5]

Q.2 A. Discuss in brief some major qualities that a copywriter must possess. [8]

B. Write a script for a 20 second radio spot for an educational app “Byju” that will assist students in[7]

studying.

OR

C. Differentiate between left brain & right brain thinking with examples. [8]

D. Make an Outdoor poster to inform people of a super sale at all the “Shopper’s Stop” outlets. [7]
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Answer the following;-
Discuss any four effective Idea Generation Techniques. [8]
Draft an email promoting a holiday tour package from “KESARI TOURS” for the entire family.  [7]
OR
Write a brief note on CAN elements of creative advertisements. [8]

Write a Direct Mail to prospective customers encouraging them to visit “JAVED HABIB” salon[7]
outlets in the Mumbai.

What factors must be kept in mind while creating headlines & subheadlines for a Print Ad? [8]

As the Public Relations Officer of a city Bandra Cricket Club, write a Press Release informing the[7]
media of the club winning a prominent city tournament.

OR
What are the essentials of writing a good copy for women? [8]
Draft a Classified Ad for matrimony search services offered by bharatmatrimony.com [7]
Write a short note on any three of the following: 15

1. Conscious & Unconscious Mind
Transcreativity

Types of Appeals

B2B Advertising

SMS Advertising

o s wnN
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Hd goet arferaref amea.
A T FHTET I[OT 324
ITAIG ST 37 FeATer JIoT goffaaa.

. 3MT9YASH AL AT ISTERONT 9 JATHerdr aR B

Qs 9

Uei 2

FgATEH FAglHA 3nfor Jary eiRor. (Multimedia campaign)

A 3T ¥ HRAT Qe STeRUS e il iR U 318 . &I ST Sfed! sg#HT
A, IATE 3T Y geffom=n srAara . A ATEIET T TBOT IO HTadTd . 3T
FHG NI AT HeTA ofiey ST TAIBR TP S IBIvATY ST 37 . YU FeATT
TBUT SR TaT aTel qFBId Hel g QTepa SIEld . ATHB AT ST STETH AT STed] STl
PIGIATAT 3Ted.

AT AFHATST 1B : TAT TATD ISTAT HTId T 3T ST A 0d Hb el HISOT 3ToT
THIAT ST SIRTAT Ufuerd Uiq fobar s eeT oreitel (JNfBIcTBes) eiasi aarer
AT a1t ATEACNR 3T . TIFBR ATEB Tl SIeud AL areTdt 8T I&9T e BT
3E.

3 cIferd Agdbiar THTT ITSUTATST fipdete sitw foTer.

¥ Ie1d Hemear JAPT LR gadr.

firdci® 9w v snuRid gie fiee STfexTd daR .

T o fFdctE v @R 3nuR 9Fe Sfef@ser snferrdiamet TREE auR B,

8
L X O

foar
FISTHIE & HIRATdIeT e 3RP10T GIATRYT AT 378 . I07 1A s qraaRundier 3av Wefe
Jaren fSERdaefik AaeHD BISTS eI YRR WeleT dis T AP 31 . Fed fege
IETUATATST FaARTeHt e faeTedT RONd AT G @13 g ST WA oo, AraAfafad 3T
BIET AT feTrefexr GO QM SiNCTdT FHTART 3T . ATIHD BISTHITd ITED A I
FISThIeT HIgel Al Halds a3 Hed. QAPISD IIeAT AT JEH 6T HIHTSO!
FISTHI off SR I1d 31e.

ST AETAATE! §16 : FISTHI 03 B AT JddT I Gl 30T JelFTAT getorel Iordt
T IR JdT AT STETIT SRACT SHeT HISAT THONER BIOTR & TIATaR 2fafaor g a1

HAlfeAd YHW IaT< 3E.
3 cIfeTa ITeeTaR TTg UrevaTATe! fiedet® §w faeT. ¥
§  ed HeQmeRIdr JArd elRoT JadT. R
®  fidete i ax sneria ere free Sfg=ret aaR B ¥
T T fipddtE i 9R IR 93 efarfasre fgrdiae TREE aaR 5. g
3 SERIG eIR@ETAT 3T AT APTOR FBTET HE@r I[0T AR ASaTd ot $T. ¢
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IfE3n wre: (Radio spot) faemeafar @i snaramsara Aemar APfgefe sRomam srgs
(Byju’s Educational App) ar 3foem yaRIATeT IS 3N Wi foeT.

far
A JETERUNHETT I € STl Heed! fraRaRvidier BIe I B,
(Poster copy) 9T FTTem I4 MHeeceAd Jo ATedT JuRATdT TAR BIUATATST
TRER TR .

IRUMTAGRE AFeTe IAHTAT BIUTEe) IR dsaeet adf 1. ([dea generation
techniques)
(E-mail copy) &=t g T Aol FEITAS! BiicTs T3 bl S BRUATATC! §—HeA DI
fetar.

f5ar
(CAN element in creative advertisement) fis3ct® rsweEaatier Fa a1 acdEse
Hfera ¢ty foeT.
(Direct mail) Haddter SIde e AelereT Mas{er e TEt 3TAT IME UM e TUTEA!
HeeT TAf2fd e JeTel Je e frer.

Feta e ATe! FIe ST IURTSE fAfgaren o Jiret wrand &red ?
(Press release) faet aiaT fibde aovear ufeetes Reteret STBIAR AT Arclel e ST Fotdel
HeaTa fbde gateee A gaudia 49T fHw et & SR SvarAe! TfAaiuse foeT.

fbar
fBrrear SfeR1d forfgare SioTe Fgaren JMeid HIe $aUT 3Maedd 31e ?
(Classified Ad) affga snfeRma: HRa FgiawEf AT fae —Jooft FIe =i
bharatmatrimoni.com T FFARIBTR coe@d LMl WaT (matrimony search
services) g HEATIT TAR HIUATEIAAT T ffpa SfE=ra B.

Weftertet ST fagiar v f&eT.

HT 30T et el .

gredfsacifeet. (Transcreativity)
SfgRTcefer smargsty ge R (Types appeals)
AT o FgA Sfena. (B2B advertising)
T .TA .0 Sfe’md
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