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N.B. (1) All questions are compulsory.
(2) All questions carry equal marks.

QQ.1. Read the case and answer the following questions:

The digital marketing industry is seeing an exponential rise in India. It is evident both from
statistical figures and otherwise. With e-commerce businesses expanding, it is but natural that the
digital marketing industry is also growing. Today, you will find companies offering digital
marketing services everywhere ~In India there are many growing hubs for digital marketing, it’s
easy to find a digital marketing company in Pune, Bangalore, Chennai. Delhi, and in fact in every
nook and corner of the country, India is adopting digital approach from foreign countries to grow in
a competitive market.

Q-1 Explain the digital marketing strategies in India with examples. (5)

Q-2 How benefits of Digital Marketing has reached rural India? (5}

(-3 What are some of the disadvantages of digital marketing? (5)

Q. 2. A) Define marketing. Explain its features? (15)
OR

Q. 2. B) What is Market Segmentation? Explain the bases for market segmentation of consumer

goods. (15)

Q. 3. A) Essentials of good advertising campaign. (8)

Q. 3. B) What is Rural Marketing? Explain its importance. (7)
OR

Q. 3. C) Explain Types of internet marketing. (8)

Q. 3. D) Explain the difference between product line and product range. (7
OR

Q. 4. A) Discuss the Qualities of a good salesman. (8)

Q. 4. B) Discuss the role and importance of packaging. (7
OR

Q. 4. C) What is Relationship marketing? Explain its importance. (8)

Q. 4. D) Describe the IMC planning process. (7)

. 5. Write short notes on (any 3): £1S)

a) Niche marketing

b) Umbrella equity.

¢) DAGMAR and AIDA

d) Traditional marketing and Morden marketing.

e) Difference between publicity and public relations.
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%1 2. JAIRI drclol 3nfor Faretler vestict 312 @,

e achfEarddt amzara Mgen wivna are 8a 8. Ao srmsadt aFel 8 Jut gl & 5
iRt fasarritaa Bl sbidora fdsar & sna. qedl urg opdr hl, A 31 a-uid
duoe f3fiect anbidar Jfdar gaaa snad. smaard grsien a=ma ol $iee arbfardt dgren
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3112,

%1 :

1) smcarctler (3 Gree sudbidordl tan sute a1 (9)
2) fsforeet srchbfdoran wrrer onaflur siert WISIerel 308 Wi AT T 31 ATST (9)
3) B3 foreet sndhidora ae suve aar (\9)
11.. 2. 31) fauvrer 7aurst wr 7 cenredl Afdree?t ute war. (29)

OR
1. 2. @) AGIRUS doffpavl FaUrsl WRI? AIsIRUGT doildhIvl ehIuleel LRI dbel Gl (29)
a3 eNfSaRIIc < Il

1. 3. 31) aisTe=1r Sifard Mg ged Juse @B (¢)
. 3. @) ARl aeiRls F8uIsl Rl 2 sieflun asiidd daca Iute B (9)
OR
1. 3. @) ¢l AIDIED A UePIT IULE B3I, (¢)
11.. 3. 3)3cUlcel 31 30T 3curgel Auil reler wacp Juwe B3l (9)
1., ¥. 31) TPIC=IT AcAdIoR] SV IUTE W7 (¢)
1. w. &) UbfoieT A 3591 3nfi sigcd IUte a3, (9)
OR
11.. ¥. @) Beroreifdr sichfesr 78It BRI 2 IR #iged Jute B3I (¢)
1L, ¥. 3) IMC Faviald v fauurer Jarcredl forensa ufdsen suse . ()
u.. y. fRur férar (mvreael 3) ¢ (29)
31 fadrdtaser (Niche) adsidar
q) 3Eden sfaach

@) SorAIR eftemlar
) ururf¥an fauurer snfur sneferes fAuvror
) uf3rghl anfor srereiuds arcdler waa
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