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N.B. (1) Use of Cllculator is permitted.
’ (2) Cellular phones are not allowed.

S5 . ). CASE STUDY: ; (15 marks)
o R Create a Media Plan for a branded mobile phone. The price range begins from Rs.25, 000 to
Vi 35,000. The advertisement schedule is for two months. Budget is Rs 2 crores :
X «%  Size of the Ads:

St - Magazine (Colour): Single full Page

~ Newspaper (B/W): Half Page
;:{1-_"[‘:.:*_{_-_ ¢ mmrdggven below

R Readership | Rates (in | Magazine Readership | Rate ( Full
Pt 000’s sq cm) 000s page) colour
Times of 8092 4110 India Today | 6210 660000
! ;'_'f‘:;;‘ : : (W) 3 .
n 725 T e Business 750 375,000
= World (W)
B 3786 1415 Business | 755 340,000
: Today (F)
£ 11638 1570 | Dalal Street | 500 350,000
Investment
Bl Journal (F)
| 1427 330 Femina (w) | 1041 260,000 1
1178 2950 Sport star | 1125 120,000 \
"’;" — e : (W)
| 750 SarasSalil | 1548 150000 E
s 01800 The Week | 1219 2,75,000 J
" - (W) .
& 2569 Chitralekha | 1550 192500
bl | (Gujarati)
q. 3 (25 cm (h) x 16 cm (W))
-
‘ llowmg Media Plan: (8 marks)
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