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4.

“Direct marketing is equally advantageous to the

marketer.” Explain the various reasons in support of

your answer.
Or

What are the various social media Marketing options
for marketers? Explain their importance for Digital

Marketers.
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Define the concept of payment gateways. How do

they work?
Or

Define the concept of pay per click advertising. How
does this work and benefit marketerg?
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Instructions for Candidates

of this question paper.

2. The question Paper consists of fiye questions, each
with an interna] choice,

3.  Each question carries 15 marks,

4. Answers may be written either in English or Hindi;
but the same medium should pe used throughouyt the

paper.
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What is the essence of modern marketing management

concept? How does it different from the traditional
concept?

Or
“QOnline marketing is not @ choice but necessity in
today’s era”. Do you agree with the statement.
Support it in the light of the nature and benefits of
Digital Marketing.

Define the various bases of segmentation and also

list out the variables for each.

Or
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Define CRM. What role does digital technology plays
in ensuring effective CRM practices?
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Write short notes on:

(i) Indexing and Crawling
(i1) Organic Traffic
(ii1) Retrieval and Ranking (3%x5=15)
Or

Define Internet Advertising. How it is beneficial for

Businesses to communicate with new and existin
markets? &
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