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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt
of this question paper.

2. The question paper consists of five questions, each
with an internal choice.

3. Each question carries 15 marks.

4. Answers may be written either in English or Hindi;
but the same medium should be used throughout the
paper.
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Going online is a necessary for marketers these days,
not a choice,” Do you agree with the statement?
Support it in the light of the nature and importance of
Digital Marketing.

Or

What are the challenges and opportunities being faced
by digital marketers in the era of internet?

What is E-CRM? What are the essentials for effective
E-CRM practices?

Or
What are the various stages involved in consumer’s
online buying decision process? Are these stages

different than offline buying process? Explain with
suitable examples.

Wite short notes (Attempt any three):

(a) POEM model

(b) Affiliate Marketing

{e) SEQ

(d) Internet Advertising (3x5=15)
Or

What are the various types of ads given on the
internet? Explain with suitable examples.

Write short notes :

(a) Direct Marketing
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(b) PPC Marketing

(c) Viral Marketing (3x5=13)
Or

What is the concept of social network and online

communities? List out the various reasons as to why
do people join such networks and communities.

What are the ethical considerations being faced by
Digital marketers these days? Explain with examples?

Or

Consumers Protection Act tries to provide speedy
and easy redressal to consumers against all the frauds
and unethical practices of Digital Marketers. Explain.
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