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(ii)Bases for Target Audience Selection

(iv) Benefits of Sales Repo}ts

@~ (V) Types of Salespersons

»

(vi) Outdoor Advertising
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Instructions for Candidates

1.

Write your Roll No. on the top immediately on receipt
of this question paper.

Attempt all the questions.

'All parts of a question should be attempted together,

All questions carry equal marks.

Answers may be written in English or Hindi but the
same medium should be used throughout the

paper.
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1. (a) Advertising helps in getting better value for money
both for the producer as well as the consumer.
Do you agree? Give reasons in support of your
answer. |
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(b) Critically examine the DAGMAR approach for
setting advertising objectives.
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(b) Explain the concept and types of buying motives
with examples.
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(a) What are the steps of selling process? Explain
them briefly. Which is the most critical stage for
a salesperson to handle?
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(b) Explain AIDAS theory of selling.
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5 Write Short Notes on any three of the following

(3%5=15)
(i) Qualities of an Effective Salesperson

(ii) Media Scheduling
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2. (a) Enumerate the various appeals that can be
considered while preparing an advertising copy
with examples. ;
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(b) What is meant by advertising media? Discuss the
advantages and drawbacks of Internet Advertising,
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(a) Explain the factors influencing selection of media.
Suggest which advertising medium/mediaand
specific channel/sare best suited for advertising
the following products:

(i) DSLR Camera

(ii) Sport Utility Vehicle (SUV)
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(b) What is an advertising copy? Explain the various
types of advertising copies.
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3. (a) Why do we need to measure advertising
effectiveness? Explain the post- testing methods
of evaluating advertising effectiveness.
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(b) What are the functions of an advertising agency?
Briefly explain the various types of advertising

agencies.
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(a) When can an advertisement become deceptive?
What are the remedies available against deceptive
advertising?
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(b) What is ASCI? What are the various fundamental
principles given by ASCI? '
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4. (a)The objective of personal selling is not to close a
sale but to build long term relationships. Elaborate.
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(a) Identify the type of advertising along with
reasoning in the following cases:

(i) “Sunday hoyamondayrozkhaoande” by
National Egg Coordination Committee

(i) “ Do BoondZindagiki” Polio Drops
(1) Mcdowell’s Music CDs
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(b) What is an advertising budget? Discuss any three

important methods of setting the advertising
budget. .
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