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Instructions for Candidates:

1. Writeyour Roll No. onthetop immediately on receipt of this question paper.
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2. Answer any four questions.

fheg R 94T & 3ca’ afaiT|

3. Answer may be written either in English or in Hindi but the same medium should be used
throughout the paper.
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& glar =g

4. All questions carry equal marks.
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. 1Examine the importance of the idea of a sociology of medicine in the historical
development of medical sociology as a distinct discipline.

R gAeRET & th [Afse e & §9 A fawfad g &
FRAITRCATITIET & THATSIRITET I UROT o HAgcd ol TIET0T FIfAT |

. The hospital is alocus of knowledge and power. Discuss

RIfrcaTerT AT U4 HcdT T JTEATT & | [[FaaeT fhiaw |

. Can ethnomedicine be a critique of biomedicine? Discuss.

FT FJATrg-Rfhcarened Sfash-Rifhcaremes fr aaer # ghdr & ? fadae
T |

. Explain how witchcraft is a naturalistic understanding of disease and illness.

ST~ (witchcraft) 9T & 3EEYCT T Fehfdarsy sier § — FIse HIfAT |

. Trace the developments in implementation of health planning in India over a 60-year
period.

oo 16 aut & ART F ORI AN & fhdedsT & Frg &t 3
el

. How do popular perceptions influence the choice of treatment? Illustrate your answer
with examples.
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