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(a) Explaih any two of the following terms :
()  Media Planning
(if) Media Selection
(iii) Media Scheduling. . 8
(b)  “Interactive media and expansion of internet is giving an-
extended dimension to advenising.”

.In the light of the above stafement, discuss the benc'eﬁts

of advertising on the. internet. )
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Define reach, frequency, gross rating points and cost per

thousands as the terms of media use. 8

What is meant by. clutter in media ? What are the ways
advertisers might deal with the increasing amount of clutter
found on television ? JEEmES oo
wifern swm # i § wd, s, wwe W
forgelt e Wit eo Fea w1 wRenfen Ff
wifem ¥ srR (FremEd) w1 o SR
¢ 7 s w fammoemre ® - s
sormst ¥ fee ® e s E 2

Discuss the criteria for selection of advertising agency. 8

Discuss the legal fr;imewbrk of advertising in India and

mention the role of ASCI in self-regulation. 7
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Discuss various types of advertising agency. What are

the major functions of an advertising agency ? 8

Ethical and legal aspects of advertising in India are the
most debatable topics in the modern coﬁtext when many
transitions are going on for using_seqsual and social appeai
in advertising for various Vproduct-s. Discuss the impact
of sensual and social appeal on A‘.dolescents. 7
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§»  Write short notes on any three of the following : 15
(a)  Surrogate Advertising
(b)  Types of Pre-tests for evaluating advertising effectiveness
(¢)  Advertising Layout
@) Agency-Ciient ‘relationship
(¢ DAGMAR Model.
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