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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of
this question paper. '

2. Attempt all questions.
3. All parts of a question must be attempted together.

4. Answers may be written either in English or Hindi; but the
same medium should be used throughout the paper.
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1. (a) What do you understand by marketing? Discuss the
marketing concepts that have guided the marketing

decisions. (8)

(b) Why does a marketing manager need to understand
marketing environment? What are the main elements of
the rr;acro-cnvironment affecting marketing decision?
Explain briefly. (7)

OR

(a) Explain the concept of marketing mix. As a marketing

manager of airlines company how would you ;Tlan the

(8)

marketing mix?

(b) Why is marketing so important in today’s world to the

business firms and to the society? Elaborate. (7)
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2. (a) What are the essentials for an effective segmentation?

Explain geographic and psychographic bases of
segmenting the market. (8)

(b) Does the consumer go through a definitive decision
process while buying a-laptop? Give reasons. Also
discuss the various stages of consumer buying decision
process. (7)

OR

(a) How does the selection of target market and product
positioning assist the marketing manager in making
prudent decisions? (8)

(b) Why is there a need to study consumer behaviour? What
are the personal and psychological factors which affect
consumer behaviour? (7
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(a) Define product. Explain the classification of products

with examples. (8)

(b) What do you understand by Pricing? Explain cost-based
and demand-based pricing. (7)

OR

1206 5

(a) “The market today requires setting a systematic new-

product development process”. Discuss. (8)

(b) Discuss various factors that a consumer-goods marketing

firm needs to consider while setting the price. (7)
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(a) Explain the importance of channels of distribution in
marketing of products., What factors affect the choice

of channel of distribution? (8)
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(b) What is a promotion mix? What promotion mix would

(7

you suggest for the following produgts?
(i) Smart-Phones
(i1) Watcr purifier
OR

(a) “Store-based retailing has assumed considerable
influence in modern-day marketing.” Discuss the above

statement with reference to various types of store-based

(8)

retailers.

(b) What are the challenges faced by the marketer while

marketing goods and services in rural markets? Give

(7)

suggestions to overcome these challenges.
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Attempt any three of the following : (5,5,5)

(1) Integrated marketing communication
(ii) Marketing of Services

(iii) Online marketing

(iv). Market skimming pricing and penetration pricing
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