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Nore:— Answers may be written either in English or in
Hindi: but the same medium should be used
throughout the paper.
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Attempt all guestions.
All guestions carry equal marks.
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1. (a} What 15 communication? Explain the various

i

clements in the communication process.
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(a)

(b)

(a)
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Define DAGMAR model. Explain how marketers

can usc DAGMAR to establish objectives. What

are some of the problems associated with the use
of DAGMAR model?
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“Marketing comumunication occurs in  distinct

phase at cognitive, affective and behavioural

level.”” Based on this statement explain the AIDA
mode!l.
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“Objective sctting and budgeting go hand in hand
rather than sequentially.” Justify.
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What is advertising? Distinguish between the
following and give examples:
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(1) Comparative advertising vs  Surrogate

advertising
qeiarda fagrm aarm wfafaf fagmam
(ii) Reminder  advertising vs ocacy
advertising. *
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Discuss the factors mfn.u.n%chmcc of an
appropriate medium for ti Mention the
praducts for which @ the best medium
for adveriising.
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Or (37gdn)

lain the following terms with relation to
selection of a media category:

{i) Reach

fi1) Frequency.
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(b) What is media scheduling? How are continuity,

(a)

flighting and pulsing important in determining the
media schedule?
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Explain  the organisation strucfyge Nof an
advertising agency, mentioning its mdis depart-
ments.
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One of the advesfisly's Most important creative:
strategy  decigion® ig¥olves the choice of an
appropriatag@ppeal. Explain the following appeals
giving suitabiSexamples:

(i) Price Appeal

(i)  Pesitive Emotional Appeals.
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Or (394
You are asked to prepare an advertising copy for
a life insurance company to be inserted in a
newspaper. Explain the points you would consider
in preparing such a copy.
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If you were to select an advertising agency to
develop and implement an advertising campaign
for & new washing machine, what factors would
you consider and why?
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Advertising whas been charged with encouraging
materialism, manipulating, offensive, poor in taste
of.creating stereotypes in society. Do you agree?
Comment on the athical aspects of advertising.
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How can the advertising department measure the
cllectiveness of an advertisement alter execution
of a full advertisement campaign?
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What do you mean by pre-testing of an

advertisement copy? Discuss the various methods
for pre-testing of an advertisement.
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What is a misleading advertisement? What are the
legal remedies available to consumers, against
misleading advertisements”
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Write short notes on any three of the following:

(a)
(b)
(c)

(d)
(¢)

Audience Selection

Role of ASCI

Primary'demand advertising vs Selective demand
advertising

Methods of compensating advertising agency
Radio copy.
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(a)
(b)
(c)
(d)
(e)
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