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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 

 

    

1. a) Explain the following terms in detail. 

i) Market 

ii) Market demand 

iii) Market research. 
 

OR 
 

12 

 b) Explain the term market Research and its various method along with importance of market 

research. 

 

12 

2. a) Write in detail the functions and principles of management. 
 

OR 
 

12 

 b) Explain the term management, its objectives and scope in Textile industry. 

 

12 

3. a) Explain selling concept and marketing concept and their comparison. 
 

OR 
 

12 

 b) Write in detail about 4P' of marketing and their importance. 

 

12 

4. a) Write detail note on problems and prospects of fashion industry. 

 

OR 

 

12 

 b) Explain the term in detail. 

 

i) Quality Control 

 

ii) Fashion Merchandising. 

 

12 

5.  Write short note any four. 

 

a) Types of Market. 

 

b) Market Trends. 

 

c) Principles of Marketing. 

 

d) Objective of Management. 

 

e) Quality control methods. 
 

*********** 

12 

 

*3904* 

m
unote

s.i
n



GUG/W/18/1141 2 

 

Bachelor of Fashion Design (BFD) (Part - III) Fifth Semester 
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_____________________________________________________________________ 

 ÔãîÞã¶ãã :- 1. ÔãÌãÃ ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÍ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 

    

1. ‚ã) ŒããÊããèÊã ºããºããéÞãñ ÔããäÌãÔ¦ãÀ Ìã¥ãÃ¶ã ‡ãŠÀã. 

1) ãäÌã¹ã¥ã¶ã 

2) ãäÌã¹ã¥ããèÞ¾ãã ½ããØã¥¾ãã 

3) ãäÌã¹ã¥ããèÞãñ ÔãâÍããñ£ã¶ã 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) ãäÌã¹ã¥ããè ÔãâÍããñ£ã¶ããÞããè Ì¾ããŒ¾ãã ‡ãŠÂ¶ã ¦¾ããÞãñ ãäÌã¹ã¥ã¶ã ½ã£ããèÊã ½ãÖ¦Ìã Ìã ¦¾ããâÞ¾ãã ¹ã£ª¦ããè ÔããâØãã. 

 

12 

2. ‚ã) Ì¾ãÌãÔ©ãã¹ã¶ããâÞãñ ‡ãŠã¾ãó ‚ãããä¥ã Ì¾ãÌãÔ©ãã¹ã¶ããÞããè ¦ã¦Ìãñ ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) Ì¾ãÌãÔ©ãã¹ã¶ããÞããè Ì¾ããŒ¾ãã, ¦¾ããÞããè „ãäªáªÓ›ñ ‚ãããä¥ã ÌãÔ¨ããñ²ããñØãã½ã£ããèÊã ‡ãŠã¾ãÃàãñ¨ã ÔããäÌãÔ¦ããÀ ãäÊãÖã. 

 

12 

3. ‚ã) ãäÌã‰ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã ‚ãããä¥ã ãäÌã¹ã¥ã¶ã Ôãâ‡ãŠÊ¹ã¶ããÞãã ‚ã©ãÃ Ô¹ãÓ› ‡ãŠÂ¶ã ¦¾ããÞããè ¦ãìÊã¶ãã ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) ãäÌã¹ã¥ã¶ããÞãñ 4P ‡ãŠãñ¥ã¦ãñ, ¦ãñ ÔããäÌãÔ¦ãÀ ÔããâØãî¶ã ¦¾ããâÞãñ ½ãÖ¦Ìã ãäÌãÍãª ‡ãŠÀã. 

 

12 

4. ‚ã) ¹ãùŠÍã¶ã „²ããñØãã¦ããèÊã Ôã½ãÔ¾ãã ‚ãããä¥ã Ôãâ£ããè ºãªáªÊã ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) ŒããÊããèÊã ºããºããéÞãñ ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

1) Øãì¥ãÌã¦¦ãã ãä¶ã¾ãâ¨ã¥ã     2) ¹ãùŠÍã¶ã ½ãÀÞãâ¡ãƒÃãä¢ãâØã 

 

12 

5.  ãä›¹ãã ãäÊãÖã ‡ãŠãñ¥ã¦ãñÖãè ÞããÀ. 

 

‚ã) ãäÌã¹ã¥ã¶ããÞãñ ¹ãÆ‡ãŠãÀ (½ãã‡ãóŠ›) 

 

ºã) ½ãã‡ãóŠ› ›Èñ â¡Ôã 

 

‡ãŠ) Ì¾ãÌãÔ©ãã¹ã¶ããÞããè „ãäªáªÓ›ñ 

 

¡) ãäÌã¹ã¥ã¶ããÞãñ ¦ã¦Ìãñ 

 

ƒÃ) Øãì¥ãÌã¦¦ãã ãä¶ã¾ãâ¨ã¥ããÞ¾ãã ¹ã£ª¦ããè. 

 

******************* 

12 
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

 2. Ôã¼ããè ¹ãÆÍ¶ããò ‡ãñŠ Ôã½ãã¶ã Øãì¥ã Öõý 

 

    

1. ‚ã) ãä¶ã½¶ããäÊããäŒã¦ã Ôãâ—ãã‚ããò ‡ãŠãñ ãäÌãÔ¦ããÀ¹ãîÌãÃ‡ãŠ ãäÊãŒããñý 

1) ãäÌã¹ã¥ã¶ã 

2) ãäÌã¹ã¥ããè ‡ãŠãè ½ããâØãñ 

3) ãäÌã¹ã¥ããè ÔãâÍããñ£ã¶ã 

 

‚ã©ãÌãã 

 

12 

 ºã) ãäÌã¹ã¥ããè ÔãâÍããñ£ã¶ã ‡ãŠãè Ì¾ããŒ¾ãã ‡ãŠÀãñ ‚ããõÀ „Ôã‡ãŠã ½ãÖ¦Ìã ¦ã©ãã ¹ã£ª¦ããè¾ããò ‡ãŠã Ìã¥ãÃ¶ã ‡ãŠÀãñý 

 

12 

2. ‚ã) Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãñŠ ‡ãŠã¾ãÃ ‚ããõÀ Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãñŠ ¦ã¦Ìããò ‡ãŠãñ ãäÌãÔ¦ããÀ¹ãîÌãÃ‡ãŠ ãäÊãŒããñý 

 

‚ã©ãÌãã 

 

12 

 ºã) Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãŠãè Ì¾ããŒ¾ãã, „Ôã‡ãñŠ „ãäªáªÓ›ñ ‚ããõÀ ÌãÔ¨ããñ²ããñØã½ãò „Ôã‡ãŠã ‡ãŠã¾ãÃàãñ¨ã ãäÌãÔ¦ããÀ¹ãîÌãÃ‡ãŠ ãäÊãŒããñý 

 

12 

3. ‚ã) ãäÌã‰ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã ‚ããõÀ ãäÌã¹ã¥ã¶ã Ôãâ‡ãŠÊ¹ã¶ãã ãäÌãÍãª ‡ãŠÀãñ ‚ããõÀ „¶ã‡ãŠã ¦ãìÊã¶ãã¦½ã‡ãŠ Ìã¥ãÃ¶ã ‡ãŠÀãñý 

 

‚ã©ãÌãã 

 

12 

 ºã) ãäÌã¹ã¥ã¶ã ‡ãñŠ 4P ‡ãŠãõ¶ãÔãñ ‚ããõÀ „¶ã‡ãŠã ½ãÖ¦Ìã ãäÌãÔ¦ããÀ¹ãîÌãÃ‡ãŠ ãäÊãŒããñý 

 

12 

4. ‚ã) ¹ãùŠÍã¶ã „²ããñØã ½ãò ãä‡ãŠ Ôã½ãÔ¾ãã ‚ããõÀ ¼ããäÌãÓ¾ã ‡ãñŠ ºããÀò ½ãò ãäÌãÔ¦ããÀ¹ãîÌãÃ‡ãŠ ãäÊãŒããñý 

 

‚ã©ãÌãã 

 

12 

 ºã) ãä¶ã½¶ã Ôãâ—ãã‚ããò ‡ãŠã Ô¹ãÓ›ãè‡ãŠÀ¥ã ãäÊãŒããñý 

 

1) Øãì¥ãÌã¦¦ãã ãä¶ã¾ãâ¨ã¥ã     2) ¹ãùŠÍã¶ã ½ãÀÞãâ¡ãƒÃãä¢ãâØã 

 

12 

5.  Ôãâãäàã¹¦ã ãä›¹¹ã¥ããè ãäÊãŒããñ ãä‡ãŠ¶Öãé ÞããÀý 

 

‚ã) ãäÌã¹ã¥ããè ‡ãñŠ ¹ãÆ‡ãŠãÀ (½ãã‡ãóŠ›) 

 

ºã) ½ãã‡ãóŠ› ›Èñ â¡Ôã 

 

‡ãŠ) Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãñŠ „ãäªáªÓ›ñ 

 

¡) ãäÌã¹ã¥ã¶ã ‡ãñŠ ¦ã¦Ìãñ 

 

ƒÃ) Øãì¥ãÌã¦¦ãã ãä¶ã¾ãâ¨ã¥ã ‡ãŠãè ¹ã£ª¦ããèý 

 

******************* 

12 
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