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 Notes : 1. Attempt any five questions. 

 2. All questions carry equal marks. 

 

 

    

1.  Write short notes on any two of the following. 

 
 

  a) Culture and subculture b) Media buying  

c) Brand Image  d) Personality  

 

 

2.  Write in detail about Advertising tools and practices. 

 
 

3.  Define Brand Management write a note on evolution of Brand Management. 

 
 

4.  Write on use of graphics and colours is Advertisement. 

 
 

5.  What is Media planning? Write in detail about media selection process and media 

strategies. 

 

 

6.  Write a note on importance of market research in advertising field. 

 
 

7.  Write about any one theory of motivation. 

 
 

8.  Define the following terms. 

 

a) Stages in creative process. b) Advertising appeals. 

c) Audience Research  d) Social class.  

 

 

9.  Explain various factors of consumers Behaviour. 

 
 

10.  Write about methods of analysing research. 

 
 

  ********  

 

 

 

 

 

 

 

 

*4535* 

m
unote

s.i
n



GUG/W/16/3603 2 

 

 

M.A. (Mass Communication)(with Credits)-Regular-Semester 2012 Sem III 
MMC133 - Advertising  Paper-III 

 
Time : Three Hours  Max. Marks : 80 
_____________________________________________________________________ 

 Ôã îÞã¶ãã : - 1. ‡ãŠãñ¥ã¦ãñÖãè ¹ããÞã ¹ãÆÍ¶ã Ôããñ¡Ìãã. 

 2. ÔãÌãÃ ¹ãÆÍ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã. 
 

    

1.  ŒãããäÊãÊã¹ãõ‡ãŠãè ‡ãŠãñ¥ã¦¾ããÖãè ªãñÖãòÌãÀ ›ãè¹ãã ãäÊãÖã. 

‚ã) ÔãâÔ‡ãðŠ¦ããè ‚ãããä¥ã „¹ãÔãâÔ‡ãðŠ¦ããè  ºã) ½ãã£¾ã½ã ŒãÀñªãè  

‡ãŠ) ºãÆãú¡ ƒ½ãñ•ã   ¡) Ì¾ã‡ã‹¦ããè½ã¦Ìã 

 

 

2.  •ãããäÖÀã¦ããèÞããè Ôãã£ã¶ãñ ‚ãããä¥ã ¹ã£ª¦ããèÌãÀ ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

 

3.  `ºãÆãú¡ ½ãù¶ãñ•ã½ãò›Þããè' Ì¾ããŒ¾ãã ‡ãŠÀã. 

ºãÆãú¡ ½ãù¶ãñ•ã½ãò›Þ¾ãã „¦‰ãŠãâ¦ããèÌãÀ ãäÊãÖã. 

 

 

4.  •ãããäÖÀã¦ããé½ã£¾ãñ ÀñŒãã›¶ã Ìã ÀâØã ÔãâØã¦ããè ¾ããÌãÀ ãäÊãÖã. 

 

 

5.  ½ãã£¾ã½ã ãä¶ã¾ããñ•ã¶ã ½Ö¥ã•ãñ ‡ãŠã¾ã? ½ãã£¾ã½ã ãä¶ãÌã¡ ¹ãÆãä‰ãŠ¾ãã Ìã ½ãã£¾ã½ã £ããñÀ¥ã ¾ããÌãÀ ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

 

6.  •ãããäÖÀã¦ã àãñ¨ãã¦ã ºãã•ããÀ ÔãâÍããñ£ã¶ããÞ¾ãã ½ãÖ¦¦ÌããÌãÀ ›ãè¹ãã ãäÊãÖã. 

 

 

7.  ‡ãŠãñ¥ã¦¾ããÖãè †‡ãŠã ¹ãÆñÀ¥ãã (Motivation) ãäÔã£ªãâ¦ããÌãÀ ãäÊãÖã. 

 

 

8.  ŒãããäÊãÊã Ôãâ—ããâÞããè Ì¾ããŒ¾ãã ‡ãŠÀã. 

 

 

  ‚ã) Ôãð•ã¶ã ¹ãÆãä‰ãŠ¾ãñ¦ããèÊã ›¹¹ãñ ºã) •ãããäÖÀã¦ã ‚ããÌããÖ¶ã  

‡ãŠ) Ñããñ¦ãã ÔãâÍããñ£ã¶ã   ¡) Ôã½ãã•ã ÌãØãÃ 

 

 

9.  ØãÆãÖ‡ãŠ Ìã¦ãÃÌã¥ãì‡ãŠãèÞãñ ãäÌããäÌã£ã Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

 

10.  ãäÌãÍÊãñÓã¥ãã¦½ã‡ãŠ ÔãâÍããñ£ã¶ã ¹ã£ª¦ããèÌãÀ ãäÊãÖã. 

 

 

  **********  
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 ÔãîÞã¶ãã†ú :- 1. ãä‡ãŠ¶Öãè ¹ããÞã ¹ãÆÍ¶ããò‡ãñŠ „¦¦ãÀ ªãèãä•ã†. 

 2. Ôã¼ããè ¹ãÆÍ¶ããò ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõ 
 

    

1.  ãä¶ã½¶ããäÊããäŒã¦ã ãä‡ãŠ¶Öãè ªãñ¹ãÀ ãä›¹¹ã¥ããè¾ããú ãäÊããäŒã†. 

 

 

  ‚ã) ÔãâÔ‡ãðŠ¦ããè ‚ããõÀ „¹ãÔãâÔ‡ãðŠ¦ããè  ºã) ½ãã£¾ã½ã ŒãÀãèªãè  

‡ãŠ) ºãÆú¡ ƒ½ãñ•ã    ‡ãŠ) Ì¾ããä‡ã‹¦ã½ã¦Ìã  

  

 

2.  ãäÌã—ãã¹ã¶ã ‡ãŠãè Ôãã£ã¶ãò ‚ããõÀ ‡ãŠã¾ãÃ¹ãÆ¥ããÊããè ¹ãÀ ãäÌãÔ¦ããÀÔãñ ãäÊããäŒã†. 

 

 

3.  'ºãÆãâ¡ ½ãù¶ã•ã½ãò›` ‡ãŠãè Ì¾ããŒ¾ãã ‡ãŠÀ‡ãñŠ „Ôã‡ãñŠ „¦‰ãŠãâ¦ããè¹ãÀ ãä›¹¹ã¥ããè ‡ãŠãèãä•ã†. 

 

 

4.  ãäÌã—ãã¹ã¶ã ½ãò ÀñŒããâ‡ãŠ¶ã ‚ããõÀ ÀâØã ÔãâØã¦ããè ¹ãÀ ãäÌãÔ¦ããÀÔãñ •ãã¶ã‡ãŠãÀãè ãäªãä•ã†. 

 

 

5.  '½ãã£¾ã½ã ãä¶ã¾ããñ•ã¶ã` ‡ã‹¾ãã Öãñ¦ãã Öõ? ½ãã£¾ã½ã Þãì¶ããÌã ¹ãÆãä‰ãŠ¾ãã ‚ããõÀ ½ãã£¾ã½ã £ããñÀ¥ã ƒÔã¹ãÀ ãäÌãÔ¦ããÀÔãñ ãäÊããäŒã†. 

 

 

6.  ãäÌã—ãã¹ã¶ã àãñ¨ã ½ãâñ ºãã•ããÀ ÔãâÍããñ£ã¶ã ‡ãŠã ½ãÖ¦Ìã ƒÔã¹ãÀ ãä›¹¹ã¥ããè ãäÊããäŒã†. 

 

 

7.  ãä‡ãŠÔããè †‡ãŠ ¹ãÆñÀ¥ãã (Motivation) ãäÔã£ªãâ¦ã ¹ãÀ ãäÊããäŒã†. 

 

 

8.  ãä¶ã½¶ããäÊããäŒã¦ã Ôãâ—ãã‚ããò ‡ãŠãè Ì¾ããŒ¾ãã ‡ãŠãèãä•ã†. 

 

 

  ‚ã) Ôãð•ã¶ã ¹ãÆãä‰ãŠ¾ãã ‚ããõÀ „Ôã‡ãñŠ ÞãÀ¥ã  ºã) ãäÌã—ãã¹ã¶ã ‚ã¹ããèÊã  

‡ãŠ) Ñããñ¦ãã ‚ã¶ãìÔãâ£ãã¶ã    ¡) Ôãã½ãããä•ã‡ãŠ ÌãØãÃ  

 

 

9.  ØãÆãÖ‡ãŠ Ìã¦ãÃ¥ãî‡ãŠãè¦ããèÊã ãäÌããä¼ã¶¶ã Üã›‡ãŠãâÞããè ½ãããäÖ¦ããè ²ãã. 

 

 

10.  ãäÌãÍÊãñÓã¥ãã¦½ã‡ãŠ ÔãâÍããñ£ã¶ã ¹ã£ª¦ããè¹ãÀ ãäÌãÔ¦ããÀÔãñ ãäÊããäŒã†. 

 

 

  *************  
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