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 Notes : 1. Attempt any five questions. 

 2. All questions carry equal marks. 
 

    

1.  Define & Explain Research. 

 
 

2.  Explain Mass Communication research with suitable examples. 

 
 

3.  Analyse the basic concepts tools & techniques of research. 

 
 

4.  Discuss the various methods of communication research. 

 
 

5.  What is the necessity of defining a research problem? Explain. 

 
 

6.  Define & explain sampling methods. 

 
 

7.  Discuss the types of research in print media. 

 
 

8.  Explain the necessity of market research in media field. 

 
 

9.  What points will you keep in mind while preparing a research report. 

 
 

10.  Write short notes any two. 

 

 

  a) Hypothesis. 

 

b) Sampling. 

 

c) Survey method. 

 

d) Feedback. 

  

 

 

  ******  
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 Ôã îÞã¶ãã : - 1. ‡ãŠãñ¥ã¦ãñÖãè ¹ããÞã ¹ãÆÍ¶ã Ôããñ¡Ìãã.  

 2. ÔãÌãÃ ¹ãÆÍ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 
 

    

1.  ÔãâÍããñ£ã¶ããÞããè Ì¾ããŒ¾ãã ªñ…¶ã ¦¾ããÞãñ ÔÌãÁ¹ã Ô¹ãÓ› ‡ãŠÀã. 

 

 

2.  •ã¶ãÔãâÌããª ÔãâÍããñ£ã¶ã ¾ããñØ¾ã „ªãÖÀ¥ãñ ªñ…¶ã Ô¹ãÓ› ‡ãŠÀã. 

 

 

3.  ÔãâÍããñ£ã¶ããÞ¾ãã ½ãìÊã¼ãì¦ã ‚ãã¾ãì£ããâÞããè (tools) Ìã ¦ãâ¨ã Ôãâ‡ãŠÊ¹ã¶ããâÞããè ãäÞããä‡ãŠ¦Ôãã ‡ãŠÀã. 

 

 

4.  ÔãâÌããª ÔãâÍããñ£ã¶ããÞ¾ãã ãäÌããäÌã£ã ¹ã£ª¦ããèÞããè ÞãÞããÃ ‡ãŠÀã. 

 

 

5.  ÔãâÍããñâ£ã¶ã Ôã½ãÔ¾ãã ãä¶ã£ããÃÀ¥ã ‡ãŠÀ¥ãñ ‡ãŠã ‚ããÌãÍ¾ã‡ãŠ ‚ãÔã¦ãñ? ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

 

6.  ¶ã½ãì¶ãã ¹ã£ª¦ããèÞããè Ì¾ããŒ¾ãã ªñ…¶ã Ô¹ãÓ› ‡ãŠÀã. 

 

 

7.  ½ãì³ãè¦ã ½ãã£¾ã½ãã¦ããèÊã ÔãâÍããñ£ã¶ããÞãñ ¹ãÆ‡ãŠãÀ ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

 

8.  ½ãã£¾ã½ã àãñ¨ãã¦ã (½ãã‡ãóŠ› - ãäÀÔãÞãÃ) ºãã•ããÀãÞãñ ÔãâÍããñ£ã¶ã ‡ãŠÀ¥¾ããÞããè ‚ããÌãÍ¾ã‡ãŠ¦ãã ¼ããÔã¦ãñ. Ô¹ãÓ› ‡ãŠÀã? 

 

 

9.  ÔãâÍããñ£ã¶ã ‚ãÖÌããÊã ¦ã¾ããÀ ‡ãŠÀ¦ããâ¶ãã ‡ãŠãñ¥ã¦ãñ ½ãìªáªñ Êãàãã¦ã ŸñÌããÌãñ ÊããØã¦ãã¦ã. 

 

 

10.  Ôãâãäàã¹¦ã ãä›¹ãã ãäÊãÖã ‡ãŠãñ¥ã¦ãñÖãè ªãñ¶ã. 

 

 

  ‚ã) ØãðÖãè¦ã ‡ãðŠ¦¾ãñ (Hypothesis).  

 

ºã) ¶ã½ãì¶ãã (sampling). 

 

‡ãŠ) ÔãÌãóàã¥ã ¹ã£ª¦ããè (survey method). 

 

¡) ¹ãÆãä¦ãÔããª. 

 

 

 

  ********  
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 ÔãîÞã¶ãã†ú :- 1. ãä‡ãŠ¶Öãè ¹ããúÞã ¹ãÆÍ¶ããñ ‡ãñŠ „¦¦ãÀ ãäÊããäŒã†ý 

 2. Ôã¼ããè ¹ãÆÍ¶ããñ ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõý 
 

    

1.  ÔãâÍããñ£ã¶ã ‡ãŠãè ¹ããäÀ¼ããÓãã ªñ‡ãñŠ ÔÌãÁ¹ã ãäÌãÍãª ãä‡ãŠãä•ã†ý 

 

 

2.  •ã¶ãÔãâÞããÀ ÔãâÍããñ£ã¶ã „ãäÞã¦ã „ªãÖÀ¥ã ªñ‡ãñŠ ãäÌãÍãª ‡ãŠÀñý 

 

 

3.  ÔãâÍããñ£ã¶ã ‡ãñŠ ½ãìÊã¼ãì¦ã ‚ãã¾ãì£ã Ìã ¦ãâ¨ã Ôãâ‡ãŠÊ¹ã¶ãã ‡ãŠãè ãäÞããä‡ãŠ¦Ôãã ‡ãŠÀñý 

 

 

4.  ÔãâÞããÀ ÔãâÍããñ£ã¶ã ‡ãñŠ ãäÌããä¼ã¸ã ¹ã£ª¦ããè¾ããò ‡ãŠãè ÞãÞããÃ ‡ãŠÀñý 

 

 

5.  ‚ã¶ãìÔãâ£ãã¶ã ½ãñ Ôã½ãÔ¾ãã ãä¶ã£ããÃÀ¥ã ‡ãŠãè ‡ã‹¾ãã ‚ããÌãÍ¾ã‡ãŠ¦ãã Öõ? ãäÌãÔ¦ããÀ Ôãñ ãäÊãŒãñý 

 

 

6.  ¶ã½ãì¶ãã ¹ã£ª¦ããè‡ãŠãè ¹ããäÀ¼ããÓãã ªñ‡ãñŠ Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

 

7.  ½ãì³ãè¦ã ½ãã£¾ã½ããò ½ãñ ÔãâÍããñ£ã¶ã ‡ãñŠ ¹ãÆ‡ãŠãÀ ƒÔã¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã†ý 

 

 

8.  ½ãã£¾ã½ã àãñ¨ã ½ãò ºãã•ããÀ ‚ã¶ãìÔãâ£ãã¶ã (Market Research) ‡ãŠÀ¶ãñ ‡ãŠãè ‡ã‹¾ãã ‚ããÌãÍ¾ã‡ãŠ¦ãã Öãñ¦ããè ÖõýÔ¹ãÓ› ãä‡ãŠãä•ã†ý 

 

 

9.  ‚ã¶ãìÔãâ£ãã¶ã ãäÌãÌãÀ¥ã ¦ã¾ããÀ ‡ãŠÀ¦ãñ Ôã½ã¾ã ãä‡ãŠ¶ã ½ãìªáªãñ ‡ãŠã £¾ãã¶ã ÀŒã¶ãã ¹ã¡¦ãã Öõý 

 

 

10.  Ôãâãäàã¹¦ã ãä›¹¹ã¥ããè ãä‡ãŠãä•ã†ý ‡ãŠãñƒÃ ¼ããè ªãñý 

 

 

  ‚ã) ØãðÖãè¦ã ‡ãðŠ¦¾ãñ (Hypothesis)ý 

 

ºã) ¶ã½ãì¶ãã (sampling)ý 

 

‡ãŠ) ÔãÌãóàã¥ã ¹ã£ªâ¦ããè (survey method)ý 

 

¡) ¹ãŠãè¡ºãù‡ãŠý 

 

 

 

  **************  
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