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Notes: 1. Attempt any five questions.
2. All questions carry equal marks.

1. Define & Explain Research.

2. Explain Mass Communication research with suitable examples.

3. Analyse the basic concepts tools & techniques of research.

4. Discuss the various methods of communication research.

5. What is the necessity of defining a research problem? Explain.

6. Define & explain sampling methods.

7. Discuss the types of research in print media.

8. Explain the necessity of market research in media field.

9. What points will you keep in mind while preparing a research report.
10. Write short notes any two.

a) Hypothesis.
b) Sampling.
c) Survey method.

d) Feedback.
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T - 1. PIORIE! U F HNeal.
2. |4 FEAT T 0T 3778,

1. HRNEATA ARSAT a3+ Tl TRT WL IR

2. STRIdTE HENE Y 3aTeR0T a3 W BRI

3. e Geryd 3mgen (tools) @ o Aaeawrd! fufdear a<l.

a. aTe weieTe fafae qeadia Tat a1,

5. etier Fa fHerRoT RT3 3naedd 31T ? A forer.

6. T GEEITA ARSAT GHT TC BRI

7. A AT HeNEHTd YHR TR @i .

8. ATETH &A1 (HTdhe - REd) SRR T2 SRUAT 3aghd N, T BRI?
9. HRIE 37EATeT TIR BRAT DIVIT Haa TI&TTd SaTd eI,

10. Sifére feur foreT Borl @,

3)  TEd o (Hypothesis).
§) = (sampling).
®)  FIeToT geEa (survey method).

g)  yfere.
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A - 1. {5 dta g & SR feifae|
2. ¥ ye & 3ih GU &

1. TN BT IRHATST <o 900 fawre folor |

2. SHETR HeE 3fad 3aTeR0T adb faee |

3. HRINE &b GIYd 3TGY g T APHedT B Ffdoeed x|

4. AR Feire & faf¥e veadral of aaf x|

5. e | T FeRor & 7 smagadar 87 fowaR 3 ford |

6. T TEEH D! TRHTH ab T fblore |

7. A e H HENE b JHR $HR i fpfote|

8. HTegw & H TR 3RJHen (Market Research) a= @t o 3Maeddsdl 8xl & I fefote|
9. I GaRoT TR St THY o Ja@l & e =T UeT 2

10. fere fewon fofoe | o1 s at

3  TEd H (Hypothesis)|
§) = (sampling) |
®)  FdeToT e (survey method)|

g)  Bisdol
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