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 Notes : 1. All four questions are compulsory. 

 2. All questions carry equal marks. 

 3. Draw necessary well labelled diagrams. 

 

    

1.  Describe the objectives of price determination and give the factors affecting price 

determination. 

 

OR 

 

20 

  "Consumer awareness and alertness is the need of the day". 

Discuss with examples. 

 

 

2.  Write the role of advertisements in consumer decision and explain merits and demerits of 

advertisement.  

 

OR  

 

Write on different kinds of taxes and effect of taxes on desire to work.  

 

20 

3.  Explain:- 

 

a) Role of price.  

 

b) Consumer rights. 

 

OR  

 

c) Monopoly and price determination.  

 

d) Role of women in consumer movement.  

 

20 

4.  a) Objectives of advertisement.  

 

b) Direct and Indirect tax.  

 

OR  

 

c) Control over advertisement by Government.  

 

d) Effect of taxes on consumption.  

 

20 
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ÞããÀ ¹ãÆÎ¶ã Ôããñ¡Ìãã. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 

 3. ‚ããÌãÎ¾ã‡ãŠ ãä¦ã©ãñ ‚ãã‡ãðŠ¦ããè ‡ãŠã¤ã. 

 

    

1.  ½ãìÊ¾ã ãä¶ã£ããÃÀ¥ããÞãñ „ªáªñÎã Ô¹ãÓ› ‡ãŠÁ¶ã ½ãìÊ¾ã ãä¶ã£ããÃÀ¥ããÔã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¥ããÀñ Üã›‡ãŠ ÔããâØãã. 

 

ãä‡ãâŠÌãã 

 

''ØãÆãÖ‡ãŠ •ããØãÁ‡ãŠ¦ãã ‚ãããä¥ã Ôã¦ã‡ãÃŠ¦ãã Öãè ‚ãã•ãÞ¾ãã ¾ãìØããÞããè ‚ããÌãÎ¾ã‡ãŠ¦ãã ‚ããÖñ''. „ªãÖÀ¥ããÔãÖ ÞãÞããÃ ‡ãŠÀã. 

 

20 

2.  ØãÆãÖ‡ãŠ ãä¶ã¥ãÃ¾ãã¦ã •ããÖãèÀã¦ããèÞããè ¼ãîãä½ã‡ãŠã ãäËÖî¶ã •ããÖãèÀã¦ããèÞãñ Øãì¥ã Ìã ªãñÓã Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

‡ãŠÀãÞãñ ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀ ãäËÖî¶ã ‡ãŠã¾ãÃ ƒÞœã Îããä‡ã‹¦ã Ìã ‡ãŠã¾ãÃàã½ã¦ãñÌãÀ ‡ãŠÀãâÞãã Öãñ¥ããÀã ¹ããäÀ¥ãã½ã ÔããâØãã. 

 

20 

3.  Ô¹ãÓ› ‡ãŠÀã. 

‚ã) ãä‡ãŠâ½ã¦ããèÞããè ¼ãìãä½ã‡ãŠã. 

 

ºã) ØãÆãÖ‡ãŠãâÞãñ Ö‡ã‹‡ãŠ. 

 

ãä‡ãâŠÌãã 

 

‡ãŠ) †‡ãŠããä£ã‡ãŠãÀ Ìã ãä‡ãâŠ½ã¦ã ãä¶ããäÎÞã¦ããè. 

 

¡) ØãÆãÖ‡ãŠ ÞãßÌãßãè¦ããèË Ô¨ããè¾ããâÞããè ¼ãìãä½ã‡ãŠã. 

 

20 

4.  Ô¹ãÓ› ‡ãŠÀã. 

‚ã) •ãããäÖÀã¦ããèÞããè „ªáªãèÓ›¿ãñ. 

 

ºã) ¹ãÆ¦¾ãàã Ìã ‚ã¹ãÆ¦¾ãàã ‡ãŠÀ  

 

ãä‡ãâŠÌãã 

 

‡ãŠ) ÔãÀ‡ãŠãÀ´ãÀñ •ããÖãèÀã¦ããèÞãñ ãä¶ã¾ãâ¨ã¥ã. 

 

¡) ‡ãŠÀãÞãã „¹ã¼ããñØããÌãÀ Öãñ¥ããÀã ¹ããäÀ¥ãã½ã. 

 

20 

  *************  
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 ÔãîÞã¶ãã†ú :- 1. ‡ãìŠË ÞããÀ ¹ãÆÎ¶ã ÖË ãä‡ãŠ•ããè† ý 

 2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõ ý 

 3. ‚ããÌãÎ¾ã‡ãŠ Ô©ãã¶ã ¹ãÀ ãäÞã¨ã ãä¶ã‡ãŠããäË† ý 

 

    

1.  ½ãìÊ¾ã ãä¶ã£ããÃÀ¥ã ‡ãŠã „ªáªñÎã Ôã½ã¢ãã‡ãŠÀ ½ãìÊ¾ã ãä¶ããäÎÞã¦ããè ‡ãŠã ñ ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¶ãñ ÌããËñ ‡ãŠãÀ‡ãŠ ºã¦ããƒÃ† ý 

 

‚ã©ãÌãã 

 

''ØãÆãÖ‡ãŠ •ããØãÁ‡ãŠ¦ãã ¦ã©ãã Ôã¦ã‡ãÃŠ¦ãã ¾ãÖ ‚ãã•ã ‡ãñŠ ¾ãìØã ‡ãŠãè ‚ããÌãÎ¾ã‡ãŠ¦ãã Öõ'' ÔããñªãÖÀ¥ã ÞãÞããÃ ãä‡ãŠãä•ã¾ãñ ý 

 

20 

2.  „¹ã¼ããñ‡ã‹¦ãã ãä¶ã¥ãÃ¾ã ½ãñ ãäÌã—ãã¹ã¶ã ‡ãŠãè ¼ãìãä½ã‡ãŠã ãäËŒã‡ãŠÀ ãäÌã—ãã¹ã¶ããò ‡ãñŠ Øãì¥ã ¦ã©ãã ‚ãÌãØãì¥ã Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

‚ã©ãÌãã 

 

›ù‡ã‹Ôã ‡ãñŠ ãäÌããä¼ã¸ã ¹ãÆ‡ãŠãÀ ºã¦ãã‡ãŠÀ ‡ãŠã¾ãÃ ƒÞœã Îããä‡ã‹¦ã †Ìãâ ‡ãŠã¾ãÃàã½ã¦ãã ¹ãÀ ›ù‡ã‹Ôã ‡ãŠã Öãñ¶ãñÌããËã ¹ãÆ¼ããÌã ºã¦ããƒÃ†ý 

 

20 

3.  ÞãÞããÃ ãä‡ãŠãä•ã† ý 

‚ã) ãä‡ãŠâ½ã¦ã‡ãŠãè ¼ãìãä½ã‡ãŠãý 

 

ºã) „¹ã¼ããñ‡ã‹¦ãã‚ããò ‡ãñŠ ‚ããä£ã‡ãŠãÀ. 

 

‚ã©ãÌãã 

 

‡ãŠ) †‡ãŠããä£ã‡ãŠãÀ †Ìãâ ãä‡ãŠ â½ã¦ã ãä¶ããäÎÞã¦ããè ý 

 

¡) „¹ã¼ããñ‡ã‹¦ãã ÞãßÌãß½ãò Ô¨ããè ‡ãŠãè ¼ãìãä½ã‡ãŠã ý 

 

20 

4.  ÞãÞããÃ ãä‡ãŠãä•ã† ý 

‚ã) ãäÌã—ãã¹ã¶ã ‡ãŠã „ªáª ñÎã 

 

ºã) ¹ãÆ¦¾ãàã †Ìãâ ‚ã¹ãÆ¦¾ãàã ‡ãŠÀ. 

 

‚ã©ãÌãã 

 

‡ãŠ) ÔãÀ‡ãŠãÀ´ãÀã ãäÌã—ãã¹ã¶ã¹ãÀ ãä¶ã¾ãâ¨ã¥ã ý  

 

¡) ›ù‡ã‹Ôã ‡ãŠã „¹ã¼ããñØã¹ãÀ Öãñ¥ãñÌããËã ¹ãÆ¼ããÌã ý 

 

20 

  ***************  
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