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Notes: 1.  All questions are compulsory and carry equal marks.

1 a)
b)
2 a)
b)
3 a)
b)
4 a)
b)
5.

Explain "Market trends" and also explain different types of market.
OR
Explain how market demands are important & how they are interpreted.
Explain managerial skills and their objectives.
OR
What are the different types of Management? Give their scope.
Define marketing & explain function of it.
OR
Differentiate between selling concept and marketing concept.
Explain problems and prospectus of fashion industry.

OR

Explain the concept of fashion merchandising with proper examples (any two).

Write in short any three.

a) Market research. b)  Function of management.
c) Marketing mix. d)  Quality control
e) Importance of management.
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T - 1. T4 I JAARI 3RIT FHM TOTd 3TTe.

1. 3) “Abe g &R fawqd feu ferar amfor fauolrea fafder yRraeger ferar. 12
fdar

§)  fquotrea ammoar (Market demands) 2T Aec@TeaT 31T 3NTOT T 21T ST ST & T &, 12

2. 3 HARIUDKI B T i 38T §Eaa AT foreT., 12
fan
q) oI fafay geERmeTad fogd @l @ forr. 12
3. 31 fouom o aRfta e i B wfaeeR ferar, 12
faar
§) O (i) Tepeaar 3nfoT AT Tohed T AT BRab T . 12
4. 31 e SgawTEaT R 3nfoT Hiedae (Prospectus) saget afawa forar. 12
fan
9) I FISERAT B Yheus Iy TRV W BT Bl . 12
5. Jreaand foTeT HIoTet <. 12
3 fquoh wenes g) TR BRI
F)  ATHCT o 3) UGS RE]

3) UIRIUATI A&
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TG - 1. A U & 9HH 3 & e aelt gree sifari 21

1. 3) “Hhe ¢au Bl W felord 3R fafaw yeR & fauuT (Ardhe) &1 e fefor | 12
3rrat
§)  fouoft & 51 (Market demands) Y eagut et & 31k 5 geifs e @ - e fofor. 12
2. 3 AU Gl HACT 3R 3D 384T P fawaRyda fRkad | 12
3rerat
§) R & i JeR forgas 366! s faRed| 12
3. 31 fouom o aRwifva fior 31k s it o1 v it 12
3rerat
§) oo Soean 3iR fquom Saean # iR W fBier| 12
4. 31) e 3O & FERATE 3R Hiiae < (Prospectus) ®1 T fator | 12
3rerat
§) e AdSRT 98 e AN 3aTERUT GaRT W bl | (a7 ) 12
5. Ta ¥ faRed 31 a1 12
3 fquoh wenes ) TR & BRI
®)  HIBICH s 8)  TUIaw AT

3) UIRIUA P HEA
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