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 Notes : 1. All questions are compulsory and carry equal marks. 

 
 

    

1. a) Explain "Market trends'' and also explain different types of market. 

 

OR 

 

12 

 b) Explain how market demands are important & how they are interpreted. 

 
12 

2. a) Explain managerial skills and their objectives. 

 

OR 

 

12 

 b) What are the different types of Management? Give their scope. 

 
12 

3. a) Define marketing & explain function of it. 

 

OR 

 

12 

 b) Differentiate between selling concept and marketing concept. 

 
12 

4. a) Explain problems and prospectus of fashion industry. 

 

OR 

 

12 

 b) Explain the concept of fashion merchandising with proper examples (any two). 

 
12 

5.  Write in short any three. 

 
12 

  a) Market research. b) Function of management. 

c) Marketing mix.  d) Quality control  

e) Importance of management. 

 

 

  **********  
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ãÔãî¶ã Ôã½ãã¶ã Øãì¥ããâÞãñ ‚ããÖñ¦ã. 

 

 

    

1. ‚ã) ''½ãã‡ãóŠ› ›Èò¡Ôã'' ÌãÀ ãäÌãÔ¦ãð¦ã ãä›¹ã ãäÊãÖã ‚ãããä¥ã ãäÌã¹ã¥ããèÞ¾ãã ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀãºãªªáÊã ãäÊãÖã. 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) ãäÌã¹ã¥ããèÞ¾ãã ½ããØã¥¾ãã (Market demands) ‡ãŠÍãã ½ãÖ¦ÌããÞ¾ãã ‚ãÔã¦ãã¦ã ‚ãããä¥ã ¦¾ãã ‡ãŠÍãã ªÍããÃãäÌãÊ¾ãã •ãã¦ãã¦ã Öñ Ô¹ãÓ› ‡ãŠÀã. 

 

12 

2. ‚ã) Ì¾ãÌãÔ©ãã¹ã‡ãŠãè¾ã ‡ãŠãõÍãÊ¾ã ‚ãããä¥ã ¦¾ããâÞããè „ªªáñÍ¾ã ºãªªáÊã ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) Ì¾ãÌãÔ©ãã¹ã¶ããÞ¾ãã ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀãºããºã¦ã ãäÊãÖî¶ã ¦¾ããâÞããè Ì¾ãã¹¦ããè ãäÊãÖã. 

 

12 

3. ‚ã) ãäÌã¹ã¥ã¶ã Êãã ¹ããäÀ¼ãããäÓã¦ã ‡ãŠÂ¶ã ¦¾ããâÞããè ‡ãŠã¾ãó ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) ãäÌã‰ãŠãè (ÔãñÊããéØã) Ôãâ‡ãŠÊ¹ã¶ãã ‚ãããä¥ã ½ãã‡ãóŠãä›âØã Ôãâ‡ãŠÊ¹ã¶ãã ¾ãã¦ããèÊã ¹ãŠÀ‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

12 

4. ‚ã) ¹ãõŠÍã¶ã „ªá¾ããñØããÞ¾ãã Ôã½ãÔ¾ãã ‚ãããä¥ã ¹ãÆãùÔ¹ãñ‡ã‹›Ôãá (Prospectus) ºãªªáÊã ÔããäÌãÔ¦ãÀ ãäÊãÖã. 

 

ãä‡ãâŠÌãã 

 

12 

 ºã) ``¹ãùŠÍã¶ã ½ãÞãÃ¡ã¾ããä¢ãâØã'' Öãè Ôãâ‡ãŠÊ¹ã¶ãã ¾ããñØ¾ã „ªãÖÀ¥ããâÔãÖ Ô¹ãÓ› ‡ãŠÀã ‡ãŠãñ¥ã¦ãñÖãè ªãñ¶ã. 

 

12 

5.  ©ããñ¡‡ã‹¾ãã¦ã ãäÊãÖã ‡ãŠãñ¥ã¦ãñÖãè ¦ããè¶ã. 

 

12 

  ‚ã) ãäÌã¹ã¥ããè ÔãâÍããñ£ã¶ã  ºã) Ì¾ãÌãÔ©ãã¹ã¶ããÞããè ‡ãŠã¾ãó 

‡ãŠ) ½ãã‡ãóŠãä›âØã ãä½ã‡ã‹Ôã   ¡) Øãì¥ãÌã¦¦ãã ãä¶ã¾ãâ¨ã¥ã  

ƒ) Ì¾ãÌãÔ©ãã¹ã¶ããÞãñ ½ãÖ¦Ìã  

 

 

  *************  
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÍ¶ããò ‡ãñŠ Ôã½ãã¶ã ‚ãâ‡ãŠ Öõ ¦ã©ãã Ôã¼ããè ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý  
    

1. ‚ã) ``½ãã‡ãóŠ› ›Èñ â¡Ôã'' ‡ãŠãñ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ ‚ããõÀ ãäÌããäÌã£ã ¹ãÆ‡ãŠãÀ ‡ãñŠ ãäÌã¹ã¥ããè (½ãã‡ãóŠ›) ‡ãŠãñ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

‚ã©ãÌãã 

 

12 

 ºã) ãäÌã¹ã¥ããè ‡ãŠãè ½ããùØãñ (Market demands) ‡ãõŠÔãñ ½ãÖ¦Ìã¹ãî¥ãÃ Öãñ¦ããè Öõ ‚ããõÀ ‡ãõŠÔãñ ªÍããÃƒÃ •ãã¦ããè Öõ - Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ. 

  

12 

2. ‚ã) Ì¾ãÌãÔ©ãã¹ã¶ã Ôãâºãâ£ããè ‡ãìŠÍãÊã¦ãã ‚ããõÀ „Ôã‡ãñŠ „ªªáñÍ¾ã ‡ãŠãñ ãäÌãÔ¦ããÀ¹ãîÌãÃ‡ãŠ ãäÊããäŒã¾ãñý 

 

‚ã©ãÌãã 

 

12 

 ºã) Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãñŠ ãäÌããä¼ã¶¶ã ¹ãÆ‡ãŠãÀ ãäÊãŒã‡ãŠÀ „Ôã‡ãŠãè Ì¾ãã¹¦ããè ãäÊããäŒã¾ãñý 

 

12 

3. ‚ã) ãäÌã¹ã¥ã¶ã ‡ãŠãñ ¹ããäÀ¼ãããäÓã¦ã ãä‡ãŠãä•ã¾ãñ ‚ããõÀ ƒÔã‡ãñŠ ‡ãŠã¾ããó ‡ãŠãñ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

‚ã©ãÌãã 

 

12 

 ºã) ãäºã‰ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã ‚ããõÀ ãäÌã¹ã¥ã¶ã Ôãâ‡ãŠÊ¹ã¶ãã ½ãò ‚ãâ¦ãÀ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

12 

4. ‚ã) ¹ãõŠÍã¶ã „ªá¾ããñØã ‡ãŠãè Ôã½ãÔ¾ãã†ú ‚ããõÀ ¹ãÆãùÔ¹ãñ‡ã‹›Ôã (Prospectus) ‡ãŠãñ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

‚ã©ãÌãã 

 

12 

 ºã) ''¹ãùŠÍã¶ã ½ãÞãó¡ã¾ããä¢ãâØã'' ¾ãÖ Ôãâ‡ãŠÊ¹ã¶ãã ¾ããñØ¾ã „ªãÖÀ¥ããò ªáÌããÀã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý (‡ãŠãƒÃ ¼ããè ªãñ) 

 

12 

5.  Ôãâàãñ¹ã ½ãò ãäÊããäŒã¾ãñ ‡ãŠãñƒÃ ¦ããè¶ãý 

 

12 

  ‚ã) ãäÌã¹ã¥ããè ÔãâÍããñ£ã¶ã    ºã) Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãñŠ ‡ãŠã¾ãÃ 

‡ãŠ) ½ãã‡ãóŠãä›âØã ãä½ã‡ã‹Ôã    ¡) Øãì¥ãÌã¦¦ãã ãä¶ã¾ãâ¨ã¥ã 

ƒ) Ì¾ãÌãÔ©ãã¹ã¶ã ‡ãŠã ½ãÖ¦Ìã 

 

 

  ************  
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