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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) What do you mean by 'marketing'? Explain its concept & importance. 

 
16 

  OR 

 

 

 b) Define marketing mix. Discuss its elements & various options. 

 
16 

2. a) What do you mean by 'Market Segmentation' Explain the types of Market Segmentation in 

details. 

 

16 

  OR 

 

 

 b) Define the term 'Marketing Environment'. Explain the problems of marketing planning 

process. 

 

16 

3. a) What do you mean by 'Product Life Cycle'? What are the gradual stages in product-life-

cycle of a particular product ? 

 

16 

  OR 

 

 

 b) State the objectives & importance of Branding & Packaging. 

 
16 

4. a) Define pricing policy. Explain it strategies & importance. 

 
16 

  OR 

 

 

 b) Explain the factors to be considered while determining the price policy. 

 
16 

5.  Write short notes. 

 
 

  a) Marketing evolution. 

 
4 

  b) Concept of consumer behaviour. 

 
4 

  c) Contents of new product development. 

 
4 

  d) Pricing Decision. 

 
4 

  *********  
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ¹ãÆÎ¶ã Ôããñ¡ãäÌã¥ãñ ‚ããÌãÎ¾ã‡ãŠ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÍ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 
 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ¾ãã¹ããÔãî¶ã ‚ãã¹ã¥ããÔã ‡ãŠã¾ã ‚ã©ãÃ ºããñ£ã Öãñ¦ããñ ? ¦¾ããâÞããè Ôãâ‡ãŠÊ¹ã¶ãã ‚ãããä¥ã ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

  ãä‡ãâŠÌãã 

 

 

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã¥ã Þããè Ì¾ããŒ¾ãã ²ãã ¦¾ããÞãñ Üã›‡ãŠ Ìã ãäÌããäÌã£ã ¹ã¾ããÃ¾ããâÞããè ÞãÞããÃ ‡ãŠÀã. 

 

16 

2. ‚ã) `ãäÌã¹ã¥ããè ãäÌã¼ãã•ã¶ã' ¾ãã¹ããÔãî¶ã ‚ãã¹ã¥ããÔã ‡ãŠã¾ã ‚ã©ãÃ-ºããñ£ã Öãñ¦ããñ ? ãäÌã¹ã¥ããè ãäÌã¼ãã•ã¶ããÞãñ ¹ãÆ‡ãŠãÀ ÔããäÌãÔ¦ãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

  ãä‡ãâŠÌãã 

 

 

 ºã) `ãäÌã¹ã¥ã¶ã ¹ã¾ããÃÌãÀ¥ã` Ôãâ—ãã ¹ããäÀ¼ããÓããè¦ã ‡ãŠÀã. ãäÌã¹ã¥ã¶ã ãä¶ã¾ããñ•ã¶ã ¹ãÆãä‰ãŠ¾ãñÞ¾ãã Ôã½ãÔ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

6 

3. ‚ã) `„¦¹ããª ãä•ãÌã¶ã Þã‰ãŠ` ¾ãã¹ããÔãî¶ã ¦ãî½ÖãÔã ‡ãŠã¾ã ‚ã©ãÃºããñ£ã Öãñ¦ããñ ? †‡ãŠã ãäÌããäÍãÓ› „¦¹ããª ãä•ãÌã¶ã Þã‰ãŠãÞ¾ããâ ‰ãŠãä½ã‡ãŠ ‚ãÌãÔ©ãã ‡ãŠãñ¥ã¦¾ãã 

‚ããÖñ¦ã ? 

 

16 

  ãä‡ãâŠÌãã 

 

 

 ºã) ãäÞã¶Öãâ‡ãŠ¥ããÞãñ Ìã ÔãâÌãñÓ›¶ããÞãñ „ãäªáªÓ›ñ Ìã ½ãÖ¦Ìã ÔããâØãã. 

 

16 

4. ‚ã) ½ãìÊ¾ã£ããñÀ¥ã ¹ããäÀ¼ããÓããè¦ã ‡ãŠÀã ¦¾ããâÞããè Ì¾ãìÌÖÀÞã¶ãã Ìã ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

  ãä‡ãâŠÌãã 

 

 

 ºã) ãä‡ãâŠ½ã¦ã £ããñÀ¥ã ãä¶ã£ããÃÀ¥ã ‡ãŠÀ¦ããâ¶ãã ãäÌãÞããÀã¦ã Ü¾ããÌã¾ããÞãñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5.  Ôãâãäàã¹¦ã ãä›¹ã¥ã ãäÊãÖã:- 

 

 

  ‚ã) ãäÌã¹ã¥ã¶ããÞããè „¦‰ãŠãâ¦ããè. 

 

4 

  ºã) „¹ã¼ããñ‡ã‹¦ãã Ìã¦ãÃ¥ãî‡ãŠãèÞããè Ôãâ‡ãŠÊ¹ã¶ãã. 

 

4 

  ‡ãŠ) ¶ãÌã „¦¹ããª ãäÌã‡ãŠãÔããÞ¾ãã ºããºããè. 

 

4 

  ¡) ½ãîÊ¾ã ãä¶ã¥ãÃ¾ã. 

 

 

4 

  *************  

 

 

m
unote

s.i
n



GUG/W/16/8064 3 P.T.O 

 

M. Com. F. Y. (Choice Based) Regular Semester 2016 Sem I 
PCC1F04 : Marketing Management 

 
Time : Three Hours Max. Marks : 80 

_____________________________________________________________________ 

 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ Öõ ý 

 2. Ôã¼ããè ¹ãÆÍ¶ããò ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõ ý 
 

    

1. ‚ã) `ãäÌã¹ã¥ã¶ã` Ôãñ ‡ã‹¾ãã ‚ããÍã¾ã Öõ ? „Ôã‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã †Ìãâ½ã ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠãèãä•ã¾ãñ ý 

 

16 

  ‚ã©ãÌãã 

 

 

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã ¹ããäÀ¼ããÓããè¦ã ‡ãŠãèãä•ã† ý „Ôã‡ãñŠ ‡ãŠãÀ‡ãŠ †Ìãâ ãäÌã¼ããè¸ã ãäÌã‡ãŠÊ¹ã ‡ãŠãè ÞãÞããÃ ‡ãŠãèãä•ã¾ãñ ý 

 

16 

2. ‚ã) `ãäÌã¹ã¥ããè ãäÌã¼ãã•ã¶ã` Ôãñ ‡ã‹¾ãã ‚ããÍã¾ã Öõ ? ãäÌã¹ã¥ããè ãäÌã¼ãã•ã¶ã ‡ãñŠ ¹ãÆ‡ãŠãÀ ãäÌãÔ¦ããÀ Ôãñ Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

16 

  ‚ã©ãÌãã 

 

 

 ºã) `ãäÌã¹ã¥ã¶ã ¹ã¾ããÃÌãÀ¥ã` Ôãâ—ãã ¹ããäÀ¼ããÓããè¦ã ‡ãŠãèãä•ã† ý ãäÌã¹ã¥ã¶ã ãä¶ã¾ããñ•ã¶ã ¹ãÆãä‰ãŠ¾ãã ‡ãŠãè Ôã½ãÔ¾ãã†ò Ô¹ãÓ› ‡ãŠãèãä•ã† ý 

 

16 

3. ‚ã) `„¦¹ããª •ããèÌã¶ã-Þã‰ãŠ` Ôãñ ‡ã‹¾ãã ‚ããÍã¾ã Öõ ? ãä‡ãŠÔããè ãäÌãÍãñÓã „¦¹ããª •ããèÌã¶ã-Þã‰ãŠ ‡ãñŠ ‡ãŠãõ¶ã-‡ãŠãõ¶ã Ôãñ ‰ãŠãä½ã‡ãŠ ÞãÀ¥ã Öãñ¦ãñ Öõ ? 

 

16 

  ‚ã©ãÌãã 

 

 

 ºã) ãäÞã¶Öãâ‡ãŠ¶ã †Ìãâ½ã ÔãâÌãñÓ›¶ã ‡ãñŠ „ªñáªÍ¾ã †Ìãâ½ã ½ãÖ¦Ìã ºã¦ãÊããƒÃ¾ãñ ý 

 

16 

4. ‚ã) ½ãîÊ¾ããä¶ã¦ããè ¹ããäÀ¼ããÓããè¦ã ãä‡ãŠãä•ã† ý „Ôã‡ãŠãè Ì¾ãìÖÀÞã¶ãã †Ìãâ½ã ½ãÖ¦Ìã Ô¹ãÓ› ãä‡ãŠ•ããè† ý 

 

16 

  ‚ã©ãÌãã 

 

 

 ºã) ½ãìÊ¾ã ãä¶ã¦ããè ãä¶ã£ããÃÀ¥ã ½ãñ £¾ãã¶ã ½ãñ Êãñ¶ãñ ÌããÊãñ ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ‡ãŠãèãä•ã¾ãñ ý 

 

16 

5.  Ôãâàãñ¹ã ½ãñ ãä›¹ã¥ã ãäÊããäŒã¾ãñ ý 

 

 

  ‚ã) ãäÌã¹ã¥ã¶ã ‡ãŠãè „¦‰ãŠãâ¦ããè ý 

 

4 

  ºã) ØãÆãÖ‡ãŠ ‚ããÞãÀ¥ã ‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã ý 

 

4 

  ‡ãŠ) ¶ãÌã „¦¹ããª ãäÌã‡ãŠãÔã ‡ãñŠ ‡ãŠãÀ‡ãŠ ý 

 

4 

  ¡) ½ãîÊ¾ã ãä¶ã¥ãÃ¾ã ý 4 

  ************  
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