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Notes: 1.  All questions are compulsory.
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2. All questions carry equal marks.

Write the meaning of marketing? Describe the various function of marketing.

OR
Define 'Marketing Mix'. Explain it's concept and evolution.

What is market segmentation and positioning? State its nature and importance.

OR

What do you mean by 'Buyer Behavior' Explain Institutional verses organizational Buyers.

What is 'Branding'? Explain contents of packaging and labeling.

OR
Define product life cycle. Explain its importance.

Write the objectives and types of price policies.

OR
What do you mean by 'Discount and Rebates? Explain its characteristics & importance.

Write short notes
Scope of marketing

On client Relationship
Concept of product.

Highlight on the pricing strategies.
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