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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) Write the meaning of marketing? Describe the various function of marketing. 

 
16 

  OR  

 b) Define 'Marketing Mix'. Explain it's concept and evolution. 

 
16 

2. a) What is market segmentation and positioning? State its nature and importance. 

 
16 

  OR  

 b) What do you mean by 'Buyer Behavior' Explain Institutional verses organizational Buyers. 

 
16 

3. a) What is 'Branding'? Explain contents of packaging and labeling. 

 
16 

  OR  

 b) Define product life cycle. Explain its importance. 

 
16 

4. a) Write the objectives and types of price policies. 

 
16 

  OR  

 b) What do you mean by 'Discount and Rebates? Explain its characteristics & importance. 

 
16 

5.  Write short notes   

 a) Scope of marketing  

 
4 

 b) On client Relationship  

 
4 

 c) Concept of product. 

 
4 

 d) Highlight on the pricing strategies. 

 
4 

  ***********  
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 Ôã îÞã¶ãã : - 1.  ÔãÌãÃ ¹ãÆÎ¶ã Ôããñ¡Ìããè¥ãñ ‚ããÌãÎ¾ã‡ãŠ ‚ããÖñ¦ãý 

 2.  ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ãý 
 

    

1. ‚ã) ãäÌã¹ã¥ã¶ããÞãã ‚ã©ãÃ ãäËÖã. ãäÌã¹ã¥ã¶ããÞ¾ãã ãäÌããäÌã£ã ‡ãŠã¾ããÃÞãñ Ìã¥ãÃ¶ã ‡ãŠÀã. 

 

16 

  ãä‡ãâŠÌãã  

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑãÞããè Ì¾ããŒ¾ãã ãäËÖã ¦¾ããÞããè Ôãâ‡ãŠÊ¹ã¶ãã ‚ãããä¥ã „¦‰ãŠãâ¦ããè Ô¹ãÓ› ‡ãŠÀã. 

 

16 

2. ‚ã) ºãã•ããÀ ãäÌã¼ãã•ã¶ã ‚ãããä¥ã ãäÔ©ã¦ããè ½Ö¥ã•ãñ ‡ãŠã¾ã? ¦¾ããÞãñ ÔÌãÂ¹ã ‚ãããä¥ã ½ãÖ¦Ìã ÔããâØãã. 

 

 

16 

  ãä‡ãâŠÌãã  

 ºã) `ŒãÀñªãèªãÀ Ìã¦ãÃ¶ã' ¾ãã¹ããÔãî¶ã ‚ãã¹ã¥ããÔã ‡ãŠã¾ã ‚ã©ãÃºããñ£ã Öãñ¦ããñ? ÔãâÔ©ãã¦½ã‡ãŠ ãäÌãÂ® ÔãâÜã›¶ãã¦½ã‡ãŠ ØãÆãÖ‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) ºãÆù¶¡ãèØã` ½Ö¥ã•ãñ ‡ãŠã¾ã? ¹ããÔãÃË Ìã ËñºãË ËãÌã¥¾ããÞ¾ãã ºããºããè Ô¹ãÓ› ‡ãŠÀã. 

 

16 

  ãä‡ãâŠÌãã  

 ºã) ÌãÔ¦ãî ãä•ãÌã¶ã Þã‰ãŠ ½Ö¥ã•ãñ ‡ãŠã¾ã? ¦¾ããÞãñ ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) ãä‡ãâŠ½ã¦ã £ããñÀ¥ããÞããè „ãäªáªÓ›ñ Ìã ¹ãÆ‡ãŠãÀ ãäËÖã. 

 

16 

  ãå‡ãŠÌãã  

 ºã) Ôãî› ‚ãããä¥ã ÔãÌãË¦ã ¾ãã¹ããÔãî¶ã ‚ãã¹ã¥ããÔã ‡ãŠã¾ã ‚ã©ãÃºããñ£ã Öãñ¦ããñ? ¦¾ããÞãñ ÌãõãäÎãÓ›ñ Ìã ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5.  ›ãè¹ãã ãäËÖã. 

 

 

 ‚ã) ãäÌã¹ã¥ã¶ããÞãñ ÔÌãÂ¹ã 

 

4 

 ºã) ØãÆãÖ‡ãŠ Ôãâºãâ£ã  

 

4 

 ‡ãŠ) „¦¹ããª¶ããÞããè Ôãâ‡ãŠÊ¹ã¶ãã 

 

4 

 ¡) ãä‡ãâŠ½ã¦ã Ì¾ãìÖÀÞã¶ãã. 

 

4 

  ********  
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõý 

 2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãŠãñ Ôã½ãã¶ã ‚ãâ‡ãŠ Öõý 
 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ‡ãŠãè Ôãâ—ãã ãäËãäŒã†ý ãäÌã¹ã¥ã¶ã ‡ãñŠ ãäÌããä¼ã¸ã ‡ãŠã¾ããó ‡ãŠã Ìã¥ãÃ¶ã ãä‡ãŠãä•ã¾ãñý. 

 

16 

  ‚ã©ãÌãã  

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã ‡ãŠãè ¹ããäÀ¼ããÓãã ãäËãäŒã†ý „Ôã‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã †âÌã „¦‰ãŠã¶¦ããè Ô¹ãÓ› ãä‡ãŠ•ããè¾ãññý 

 

16 

2. ‚ã) ºãã•ããÀ ãäÌã¼ãã•ã¶ã ‚ããõÀ ãäÔ©ã¦ããè Ôãñ ‡ã‹¾ãã ‚ããÎã¾ã Öõ? „Ôã‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã ‚ããõÀ ½ãÖ¦Ìã ºã¦ãËãƒÃ¾ãñý 

 

16 

 ºã) ŒãÀãèªãÀ Ì¾ãÌãÖãÀ Ôãñ ‚ãã¹ã ‡ã‹¾ãã Ôã½ã¢ã¦ãñ Öõ? ÔãâÔ©ãã¦½ã‡ãŠ ãäÌãÂ® ÔãâÜã›¶ãã¦½ã‡ãŠ ŒãÀãèªªãÀ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

16 

3. ‚ã) `ºãùÆ¶¡ãèØã' Ôãñ ‡ã‹¾ãã ‚ããÎã¾ã Öõ? ¹ãö‡ãñŠãä•ãâØã ‚ããõÀ ËñºããäËâØã ‡ãŠãè Ôãã½ãØãÆãè Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

16 

  ‚ã©ãÌãã  

 ºã) ÌãÔ¦ãî ãä•ãÌã¶ã Þã‰ãŠ Ôãñ ‡ã‹¾ãã ‚ããÎã¾ã Öõ? „Ôã‡ãñŠ ½ãÖ¦Ìã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

16 

4. ‚ã) ½ãìÊ¾ã £ããñÀ¥ã ‡ãñŠ „ªáªñÎã ‚ããõÀ ¹ãÆ‡ãŠãÀ ãäËãäŒã¾ãñý 

 

16 

  ‚ã©ãÌãã  

 ºã) œî› ‚ããõÀ ÔãÌãË¦ã Ôãñ ‚ãã¹ã ‡ã‹¾ãã Ôã½ã¢ã¦ãñ Öõý „Ôã‡ãŠãè ãäÌãÎãñÓã¦ããú† ‚ããõÀ ½ãÖ¦Ìã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñý 

 

16 

5.  ›ãè¹ã¥ã ãäËãäŒã†:-  

 ‚ã) ãäÌã¹ã¥ããè àãñ¨ã 

 

4 

 ºã) „¹ã¼ããñ‡ã‹¦ãã Ôãâºãâ£ãý 

 

4 

 ‡ãŠ) „¦¹ããª¶ã ‡ãŠãè ‚ãÌã£ããÀ¥ããý 

 

4 

 ¡) ½ãîÊ¾ã Ì¾ãîÖÀÞã¶ããý 

 

4 

  **********  

 

 

 

 

 

 

 

m
unote

s.i
n



GUG/W/16/3038 4 

 

 

 

 

 

 

 

 

m
unote

s.i
n


