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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) Explain the concept and scope of business market. 

 
8 

 b) State the meaning and characteristics of industrial market. 

 
8 

  OR 

 
 

 c) Explain the analysis of Industrial market. State the distinguish between industrial market 

and consumer market. 

 

16 

2. a) Explain the business buying process. 

 
8 

 b) Discuss the participants in the business buying process. 

 
8 

  OR 

 
 

 c) Write the concept of buying situation. Explain it's types. 

 
16 

3. a) Explain the scope and process of institutional purchasing. 

 
8 

 b) Discuss the major influences on institutional buyers. 

 
8 

  OR 

 
 

 c) Explain the decision making process of institutional buyers and Government buyers. 

 
16 

4. a) State the promotional characteristics of reseller market. 

 
8 

 b) Discuss the reseller market buying process. 

 
8 

  OR 

 
 

 c) Explain the buying decision of resellers. Discuss the factors influencing in reseller buying 

process. 

 

16 

5.  Write short note.  

  a) Scope of industrial market. 
 

4 

  b) Nature of buying process. 
 

4 

  c) Institutional market. 
 

4 

  d) Market characteristics of reseller market. 
 

4 

  **********  
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 
 

    

1. ‚ã) Ì¾ãã¹ããÀ ºãã•ããÀ¹ãñŸñÞããè Ôãâ‡ãŠÊ¹ã¶ãã Ìã Ì¾ãã¹¦ããè Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ¹ãñŸñÞãã ‚ã©ãÃ Ìã ÌãõãäÎãÓ›¿ãñ ÔããâØãã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ¹ãñŸñÞãñ ãäÌãÎËñÓã¥ã Ô¹ãÓ› ‡ãŠÀã. ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ¹ãñŸ Ìã „¹ã¼ããñ‡ã‹¦ãã ºãã•ããÀ¹ãñŸñ¦ããèË ¹ãŠÀ‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

2. ‚ã) Ì¾ãã¹ããÀ ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) Ì¾ãã¹ããÀ ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãñÞãã ÔãÖ¼ããØã ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ŒãÀñªãè ‚ãÌãÔ©ãñÞããè Ôãâ‡ãŠÊ¹ã¶ãã ãäËÖã. ¦¾ããÞãñ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) ÔãâÔ©ãã¦½ã‡ãŠ ŒãÀñªãèÞããè Ì¾ãã¹¦ããè Ìã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ÔãâÔ©ãã¦½ã‡ãŠ ‰ãñŠ¦¾ããâ¶ãã ¹ãÆ¼ããÌããè¦ã ‡ãŠÀ¥ããÀñ ½ãîŒ¾ã Üã›‡ãŠ ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ÔãâÔ©ãã¦½ã‡ãŠ ‰ãñŠ¦ãñ Ìã ÔãÀ‡ãŠãÀãè ‰ãñŠ¦ãñ ¾ããâÞããè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ¹ãñŸñÞãñ ÔãâÌã£ãÃ¶ã ÌãõãäÎãÓ›¿ãñ ÔããâØãã. 

 

8 

 ºã) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ¹ãñŸñÞããè ŒãÀñªãè ¹ãÆãä‰ãŠ¾ãã ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

8 

  ãä‡ãâŠÌãã 

 

 

 ‡ãŠ) ¹ãì¶ããäÌãÃ‰ãñŠ¦ããÞããè ‰ãŠ¾ã ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. ¹ãì¶ããäÌãÃ‰ãñŠ¦¾ããÞ¾ãã ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãñËã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¥ããÀñ Üã›‡ãŠ ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

16 

5.  ©ããñ¡‡ã‹¾ãã¦ã ãäËÖã. 

 

 

  ‚ã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ¹ãñŸñÞããè Ì¾ãã¹¦ããè. 4 

  ºã) ‰ãŠ¾ã ¹ãÆãä‰ãŠ¾ãñÞãñ ÔÌãÁ¹ã. 4 

  ‡ãŠ) ÔãâÔ©ãã¦½ã‡ãŠ ºãã•ããÀ¹ãñŸ. 4 

  ¡) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ¹ãñŸñÞãñ ãäÌã¹ã¥ããèÞãñ ÌãõãäÎãÓ›¿ãñ. 

 

4 

  ****************  
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõ ý 

 2. Ôã¼ããè ¹ãÆÎ¶ã ‡ãŠãñ Ôã½ãã¶ã Øãì¥ã Öõ ý 
 

    

1. ‚ã) Ì¾ãã¹ããÀ ºãã•ããÀ ‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã †Ìãâ Ì¾ãã¹¦ããè Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

8 

 ºã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ ‡ãŠã ‚ã©ãÃ †Ìãâ ãäÌãÎãñÓã¦ãã† ºã¦ããƒ† ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ‡ãŠã ãäÌãÎËñÓã¥ã Ô¹ãÓ› ãä‡ãŠãä•ã† ý ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ †Ìãâ „¹ã¼ããñ‡ã‹¦ãã ºãã•ããÀ ‡ãŠã ¹ãŠÀ‡ãŠ Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

16 

2. ‚ã) Ì¾ãã¹ããÀ ‰ãŠ¾ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠ•ããè† ý 

 

8 

 ºã) Ì¾ãã¹ããÀ ‰ãŠ¾ã ¹ãÆãä‰ãŠ¾ãã‡ãŠã ÔãÖ¼ããØã¹ãÀ ÞãÞããÃ ãä‡ãŠ•ããè† ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ‰ãŠ¾ã ‚ãÌãÔ©ãã‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã ãäËãäŒã† ý „Ôã‡ãñŠ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

16 

3. ‚ã) ÔãâÔ©ãã¦½ã‡ãŠ ‰ãŠ¾ã‡ãŠãè Ì¾ãã¹¦ããè †Ìãâ ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

8 

 ºã) ÔãâÔ©ãã¦½ã‡ãŠ ‰ãñŠ¦ãã ‡ãŠãñ ¹ãÆ¼ããÌããè¦ã ‡ãŠÀ¥ãñÌããËñ ½ãîŒ¾ã ‡ãŠãÀ‡ãŠ¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã† ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ÔãâÔ©ãã¦½ã‡ãŠ ‰ãñŠ¦ãñ †Ìãâ ÔãÀ‡ãŠãÀãè ‰ãñŠ¦ãñ ƒ¶ã‡ãŠãè ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

16 

4. ‚ã) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ ‡ãñŠ ÔãâÌã£ãÃ¶ã ãäÌãÎãñÓã¦ãã† ºã¦ããƒ† ý 

 

8 

 ºã) ¹ãì¶ããäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ ‡ãŠãè ‰ãŠ¾ã ¹ãÆãä‰ãŠ¾ãã¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã† ý 

 

8 

  ‚ã©ãÌãã 

 

 

 ‡ãŠ) ¹ãì¶ã:ãäÌãÃ‰ãñŠ¦ãã ‰ãŠ¾ã ãä¶ã¥ãÃ¾ã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠ•ããè† ý ¹ãì¶ã:ãäÌãÆÃ‰ãñŠ¦ãã‡ãñŠ ãä¶ã¥ãÃ¾ã ¹ãÆ‰ãŠãè¾ãã‡ãŠãñ ¹ãÆ¼ããÌããè¦ã ‡ãŠÀ¥ãñÌããËñ ‡ãŠãÀ‡ãŠ¹ãÀ ÞãÞããÃ 

ãä‡ãŠãä•ã† ý 

 

16 

5.  Ôãâãäàã¹¦ã ½ãò ãäËãäŒã† ý  

  ‚ã) ‚ããõ²ããñãäØã‡ãŠ ºãã•ããÀ ‡ãŠãè Ì¾ãã¹¦ããè ý 4 

  ºã) ‰ãŠ¾ã ¹ãÆãä‰ãŠ¾ãã‡ãŠã ÔÌãÁ¹ã ý 4 

  ‡ãŠ) ÔãâÔ©ãã¦½ã‡ãŠ ºãã•ããÀ ý 4 

  ¡) ¹ãì¶ã:ãäÌãÃ‰ãñŠ¦ãã ºãã•ããÀ‡ãŠãè ãäÌã¹ã¥ããè ãäÌãÎãñÓã¦ãã† ý 4 

  **************  
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