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Notes: 1.  All questions are compulsory.
2. All questions are carry equal marks.

1. a) Narrate the importance of Advertising in marketing communication. 8
b)  Explain the Role of Advertisement in marketing mix. 8

OR
c)  Explain the social Aspect of Advertising and Ethics of Advertisement. 16
2. a) Explain Advertising plan and different methods of its? 8
b)  Define the Advertising campaign and explain the process of Advertising campaign. 8

OR
c)  Explain the Advertising Budget and Different methods of its. 16
3. a) Whatis advertising media? Explain Advantages and disadvantages of media. 8
b)  Explain the types of Advertising media. 8

OR
c) Discuss in details the media research, media planning and advertising decisions. 16
4. a)  State the methods of measuring advertising effectiveness. 8
b)  Explain the selection of advertising Agency. 8

OR
c) Elaborate the structure and functions of an advertising Agency. 16

5. Write short note:

a) Types of Advertising. 4
b) Budget making process. 4
c) Importance of print media. 4
d) Advertising regulation. 4

*khkkkkhkhkkkikkk

GUG/W/16/2968 1

P.T.O



B.Com. Il (with Credits)-Regular-Semester 2012 Sem IlI

BCOMZ237A - Advertising Management
Time : Three Hours Max. Marks : 80

AT - 1. Fd ¥ AT e,
2. |d YT H 0T 3ATE.

1. 3 fouom anfor SearaeTd shfeRTdra Aecd i 8
q)  fouos Rrsoma SfeRrd e T a. 8
fan
®) SR A aTay, 3T SfexTa g et T & 16
2. 3) oiieNd e g <o fafder vegdy s @ 8
q)  ofifexrd Aifgw uRemdia oo o ufsear @ . 8
fan
®)  STiERId Jiarsse 3nfor e fafaer veadt v . 16
3. 3 SN ATead U BrI? STIfERTd AT B 3nfoT dre foar. 8
q) SR AT YR W B 8
fan
®) e qreow, R Ao anfor siieRTaran Hofa o afaeaR Tt e 16
4, 3 STfRERIIRN SHTafEar AT geE feser. 8
3 SR SR fas T o 8
fan
®)  STiERId AFAOY T 3T St AfavaR e ahT. 16
5. 3 SRR SBR 4
§)  3icsuse Fmior afian 4
®)  HEUT "I AEwd 4
g)  STfeRid fHmor 4

*kkkkkkkkkkk

GUG/W/16/2968 2



B.Com. Il (with Credits)-Regular-Semester 2012 Sem IlI
BCOMZ237A - Advertising Management

Time : Three Hours

Max. Marks : 80

TG - 1. AN sarRi @ |
2. | uA & 3B AT |
1. 37) fquom iR Aeam@ed # fasom &1 7ewa adomRe |
q)  fouor fsor & fosmos o e e felomw |
3rran
®)  foemos o Ao aty 3ot fasme v et wue fopfote
2. 31 fosmue e vd fasmos e o fafdre geaaiat v fofom |
§)  foeoe e ot ulRemer vd 39! ufthar e fHfer |
3reran
®) fdsmue sste (Budget) vaw 3! Teadar Wi fafor |
3. 3N fosue aremm & Fon aread & | [asimor aremm & oy v gt foRad |
q) fosioe W & yeR o Bl |
3rrar
®) 3y ArenH, e Areom vaw fasmoe fofa o favar & Taf fefer |
4. 31  Taso= yamaf3ear wmoe o veadrar fofa |
9) o et T T ffo |
3rran
®) s don & 9 vaE B favaR § W [ |
5. 37) S EISR
§)  doic (Budget) fmfor 5 ufesar
®)  HGUT AT & Hewd
g)  fasmue Fromon

*kkkkkkkkkk

GUG/W/16/2968 3

16

16

16

16






