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 Notes : 1. All questions are compulsory. 

 2. All questions are carry equal marks. 
 

    

1. a) Narrate the importance of Advertising in marketing communication. 

 
8 

 b) Explain the Role of Advertisement in marketing mix. 

 

OR 

 

8 

 c) Explain the social Aspect of Advertising and Ethics of Advertisement. 

 
16 

2. a) Explain Advertising plan and different methods of its? 

 
8 

 b) Define the Advertising campaign and explain the process of Advertising campaign. 

 

OR 

 

8 

 c) Explain the Advertising Budget and Different methods of its. 

 
16 

3. a) What is advertising media? Explain Advantages and disadvantages of media. 

 
8 

 b) Explain the types of Advertising media. 

 

OR 

 

8 

 c) Discuss in details the media research, media planning and advertising decisions. 

 
16 

4. a) State the methods of measuring advertising effectiveness. 

 
8 

 b) Explain the selection of advertising Agency. 

 

OR 

 

8 

 c) Elaborate the structure and functions of an advertising Agency. 

 
16 

5.  Write short note: 

 
 

  a) Types of Advertising. 

 
4 

  b) Budget making process. 

 
4 

  c) Importance of print media. 

 
4 

  d) Advertising regulation. 

 
4 

  ***********  
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 
 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ‚ãããä¥ã ÔãâªñÎãÌãÖ¶ãã¦ã •ãããäÖÀã¦ããèÞãñ ½ãÖ¦¦Ìã ÔããâØãã. 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã¥ãã¦ã •ãããäÖÀã¦ããèÞããè ¼ãîãä½ã‡ãŠã Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) •ãããäÖÀã¦ããèÞããè Ôãã½ãããä•ã‡ãŠ ºãã•ãî, ‚ãããä¥ã •ãããäÖÀã¦ã Ìã ãä¶ã¦ããè Ô¹ãÓ› ‡ãŠÀã. 

 

16 

2. ‚ã) •ãããäÖÀã¦ã ãä¶ã¾ããñ•ã¶ã Ìã ¦ããèÞ¾ãã ãäÌããäÌã£ã ¹ã£ª¦ããè Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) •ãããäÖÀã¦ã ½ããñãäÖ½ã ¹ããäÀ¼ããÓããè¦ã ‡ãŠÁ¶ã ãä¦ãÞããè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) •ãããäÖÀã¦ã ‚ãâªã•ã¹ã¨ã‡ãŠ ‚ãããä¥ã ¦¾ããÞ¾ãã ãäÌããäÌã£ã ¹ã£ª¦ããè Ô¹ãÓ› ‡ãŠÀã. 

 

16 

3. ‚ã) •ãããäÖÀã¦ã ½ãã£¾ã½ã ½Ö¥ã•ãñ ‡ãŠã¾ã? •ãããäÖÀã¦ã ½ãã£¾ã½ããÞãñ ¹ãŠã¾ãªñ ‚ãããä¥ã ¦ããñ›ñ ãäËÖã. 

 

8 

 ºã) •ãããäÖÀã¦ã ½ãã£¾ã½ããâÞãñ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ÔãâÎããñ£ã¶ã ½ãã£¾ã½ã, ãä¶ã¾ããñ•ã¶ã ½ãã£¾ã½ã ‚ãããä¥ã •ãããäÖÀã¦ããèÞãã ãä¶ã¥ãÃ¾ã ¾ããâÞããè ÔããäÌãÔ¦ãÀ ÞãÞããÃ ‡ãŠÀã. 

 

16 

4. ‚ã) •ãããäÖÀã¦ããèÞããè ¹ãÆ¼ããÌããäÎãË¦ãã ½ãã¹ã¶ããÞ¾ãã ¹ã£ª¦ããè ãäËÖã. 

 

8 

 ºã) •ãããäÖÀã¦ã ÔãâÔ©ãñÞããè ãä¶ãÌã¡ Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) •ãããäÖÀã¦ã ¾ãâ¨ã¥ãñÞããè ÀÞã¶ãã ‚ãããä¥ã ‡ãŠã¾ãó ÔããäÌãÔ¦ãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5. ‚ã) •ãããäÖÀã¦ããèÞãñ ¹ãÆ‡ãŠãÀ 

 

4 

 ºã) ‚ãâªã•ã¹ã¨ã‡ãŠ ãä¶ã½ããÃ¥ã ¹ãÆãä‰ãŠ¾ãã 

 

4 

 ‡ãŠ) ½ãì³¥ã ½ãã£¾ã½ããÞãñ ½ãÖ¦¦Ìã 

 

4 

 ¡) •ãããäÖÀã¦ã ãä¶ã¾ã½ã¥ã 4 

  ************  

 

m
unote

s.i
n



GUG/W/16/2968 3 P.T.O 

 

B.Com. II (with Credits)-Regular-Semester 2012 Sem III 
BCOM237A - Advertising Management 

Time : Three Hours Max. Marks : 80 

_____________________________________________________________________ 

 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõ ý 

 2. Ôã¼ããè ¹ãÆÎ¶ããò ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõ ý 
 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ‚ããõÀ ÔãâªñÎãÌãÖ¶ã ½ãñ ãäÌã—ãã¹ã¶ã ‡ãŠã ½ãÖ¦¦Ìã ºã¦ãËãƒÃ† ý 

 

8 

 ºã) ãäÌã¹ã¥ã¶ã ãä½ãÑã¥ã ½ãñ ãäÌã—ãã¹ã¶ã ‡ãŠãè ¼ãîãä½ã‡ãŠã Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ‡ãŠãè Ôãã½ãããä•ã‡ãŠ ºãã•ãî ‚ãããä¥ã ãäÌã—ãã¹ã¶ã †Ìãâ ãä¶ã¦ããè Ô¹ãÓ› ãä‡ãŠãä•ã†ý 

 

16 

2. ‚ã) ãäÌã—ãã¹ã¶ã ãä¶ã¾ããñ•ã¶ã †Ìãâ ãäÌã—ãã¹ã¶ã ãä¶ã¾ããñ•ã¶ã ‡ãŠãè ãäÌããä¼ã¸ã ¹ã£ª¦ããè¾ããú Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ ý 

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ªË ‡ãŠãè ¹ããäÀ¼ããÓãã †Ìãâ „Ôã‡ãŠãè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ºã•ã› (Budget) †Ìãâ½ã „Ôã‡ãŠãè ¹ã£ª¦ããè¾ãã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ ý 

 

16 

3. ‚ã) ãäÌã—ãã¹ã¶ã ½ãã£¾ã½ã Ôãñ ‡ã‹¾ãã ¦ãã¦¹ã¾ãÃ Öõ ý ãäÌã—ãã¹ã¥ã ½ãã£¾ã½ã ‡ãñŠ Ëã¼ã †Ìãâ Öããä¶ã¾ããú ãäËãäŒã¾ãñ ý 

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ½ãã£¾ã½ã ‡ãñŠ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) Îããñ£ã ½ãã£¾ã½ã, ãä¶ã¾ããñ•ã¶ã ½ãã£¾ã½ã †Ìãâ½ã ãäÌã—ãã¹ã¶ã ãä¶ã¥ãÃ¾ã ‡ãŠãè ãäÌãÔ¦ããÀ Ôãñ ÞãÞããÃ ãä‡ãŠãä•ã¾ãñ ý 

 

16 

4. ‚ã) ãäÌã—ãã¹ã¶ã ¹ãÆ¼ããÌããäÎãË¦ãã ½ãã¹ã¶ã ‡ãŠãè ¹ã£ª¦ããè¾ããú ãäËãäŒã¾ãñ ý 

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ÔãâÔ©ãã‡ãŠã Þã¾ã¶ã Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ¾ãâ¨ã¥ãã ‡ãŠãè ÀÞã¶ãã †Ìãâ½ã ‡ãŠã¾ãó ãäÌãÔ¦ããÀ Ôãñ Ô¹ãÓ› ãä‡ãŠãä•ã¾ãñ ý 

 

16 

5. ‚ã) ãäÌã—ãã¹ã¶ã ‡ãñŠ ¹ãÆ‡ãŠãÀ 

 

4 

 ºã) ºã•ã› (Budget) ãä¶ã½ããÃ¥ã ‡ãŠãè ¹ãÆãä‰ãŠ¾ãã  

 

4 

 ‡ãŠ) ½ãì³¥ã ½ãã£¾ã½ã ‡ãñŠ ½ãÖ¦¦Ìã 

 

4 

 ¡) ãäÌã—ãã¹ã¶ã ãä¶ã¾ã½ã¥ã 

 

4 

  ***********  
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