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Notes: 1.  All questions are compulsory.

2. All questions carry equal marks.

1 a)  What do you mean by Marketing? Describe the various function of Marketing.
b)  Discuss the Pre — Independence and Post - Independence Marketing In India.
OR
c)  Explain the Nature, scope and Importance of Marketing.
2 a)  Explain the importance of Consumer Behaviour.
b)  Explain the characteristics of Consumer Behaviour.
OR
c) Evaluation the Personal, Social, Psychological and Cultural Factors of Consumer
Behaviours.
3 a)  What is mean by pricing policy? Explain the types of price policies.
b)  Explain the objectives of price policies.
OR
c)  Explain the factors to be considered while determining the price policy.
4 a)  What is mean by branding? Explain the characteristics of branding.
b)  Explain the importance of packing.
OR
c)  What is mean by packing? Explain the functions and objectives of packing.
5. Write short note
a)  Nature of marketing management.
b)  Factors affecting consumer behaviour.
¢) Importance of price policies.
d)  Importance of branding.
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