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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) What do you mean by Marketing? Describe the various function of Marketing. 
 

8 

 b) Discuss the Pre – Independence and Post - Independence Marketing In India. 
 

OR 
 

8 

 c) Explain the Nature, scope and Importance of Marketing. 
 

16 

2. a) Explain the importance of Consumer Behaviour. 
 

8 

 b) Explain the characteristics of Consumer Behaviour. 
 

OR 
 

8 

 c) Evaluation the Personal, Social, Psychological and Cultural Factors of Consumer 

Behaviours. 
 

16 

3. a) What is mean by pricing policy? Explain the types of price policies. 
 

8 

 b) Explain the objectives of price policies. 
 

OR 
 

8 

 c) Explain the factors to be considered while determining the price policy. 
 

16 

4. a) What is mean by branding? Explain the characteristics of branding. 
 

8 

 b) Explain the importance of packing. 
 

OR 
 

8 

 c) What is mean by packing? Explain the functions and objectives of packing. 
 

16 

5.  Write short note 
 

 

 a) Nature of marketing management. 
 

4 

 b) Factors affecting consumer behaviour. 

 
4 

 c) Importance of price policies. 

 
4 

 d) Importance of branding. 

 
4 

  *********  
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÎ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã 

 

    

1. ‚ã) ãäÌã¹ã¥ã¶ããÞãã ‚ã©ãÃ Ìã ãäÌããäÌã£ã ‡ãŠã¾ããÃÞãñ Ìã¥ãÃ¶ã ‡ãŠÀã. 

 

8 

 ºã) ¼ããÀ¦ãã¦ããèË ÔÌãã¦ãâ¨¾ã¹ãîÌãÃ Ìã ÔÌãã¦ãâ¨¾ããñ¦¦ãÀ ãäÌã¹ã¥ã¶ã ¾ããÌãÀ ÞãÞããÃ ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ãäÌã¹ã¥ã¶ããÞãñ ÔÌãÁ¹ã, Ì¾ãã¹¦ããè Ìã ½ãÖ¦¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

2. ‚ã) ØãÆãÖ‡ãŠ Ìã¦ãÃ¥ãî‡ãŠãèÞãñ ½ãÖ¦¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ØãÆãÖ‡ãŠ Ìã¦ãÃ¥ãî‡ãŠãèÞãñ ÌãõãäÎãÓ›¿ãñ Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ØãÆãÖ‡ãŠ Ìã¦ãÃÌã¥ãî‡ãŠãèÞãñ Ìãõ¾ã‡ã‹¦ããè‡ãŠ, Ôãã½ãããä•ã‡ãŠ, ½ãã¶ãÔãÎããÔ¨ããè¾ã Ìã ÔããâÔ‡ãðŠ¦ããè‡ãŠ Üã›‡ãŠãâÞãñ ½ãîÊ¾ã½ãã¹ã¶ã ‡ãŠÀã. 

 

16 

3. ‚ã) ‡ãŠãé½ã¦ã £ããñÀ¥ã ½Ö¥ã•ãñ ‡ãŠã¾ã? ‡ãŠãé½ã¦ã £ããñÀ¥ããÞãñ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ãä‡ãâŠ½ã¦ã £ããñÀ¥ããÞãñ „ªáªñÎã Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ãä‡ãâŠ½ã¦ã £ããñÀ¥ã ŸÀãäÌã¦ãã¶ãã ãäÌãÞããÀã¦ã Ü¾ããÌã¾ããÞãñ Üã›‡ãŠ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) ºããñ£ããäÞã¶Ö ½Ö¥ã•ãñ ‡ãŠã¾ã? ºããñ£ããäÞã¶ÖãÞããè ÌãõãäÎãÓ›¿ãñ Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ºããâ£ã¥ããèÞãñ ½ãÖ¦¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

 

ãä‡ãâŠÌãã 

 

8 

 ‡ãŠ) ºããâ£ã¥ããè ½Ö¥ã•ãñ ‡ãŠã¾ã? ºããâ£ã¥ããèÞãñ ‡ãŠã¾ãÃ Ìã „ªáªñÎã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5.  ãä›¹ãã ãäËÖã. 

 

 

 ‚ã) ãäÌã¹ã¥ã¶ã Ì¾ãÌãÔ©ãã¹ã¶ããÞãñ ÔÌãÁ¹ã  

 

4 

 ºã) „¹ã¼ããñ‡ã‹¦ãã Ìã¦ãÃ¥ãî‡ãŠãèÌãÀ ¹ãÆ¼ããÌã ›ã‡ãŠ¥ããÀñ Üã›‡ãŠ 

 

4 

 ‡ãŠ) ãä‡ãâŠ½ã¦ã £ããñÀ¥ããÞãñ ½ãÖ¦¦Ìã 

 

4 

 ¡) ºããñ£ããäÞã¶ÖãÞãñ ½ãÖ¦¦Ìã 

 

4 

  ************  
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÎ¶ã ‚ããä¶ãÌãã¾ãÃ Öõ ý 

 2. Ôã¼ããè ¹ãÆÎ¶ããñ ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõ ý 
 

    

1. ‚ã) ãäÌã¹ã¥ã¶ã ‡ãŠã ‚ããÎã¾ã †Ìãâ ãäÌããä¼ã¸ã ‡ãŠã¾ããó ‡ãŠã Ìã¥ãÃ¶ã ãä‡ãŠ•ããè† ý 

 

8 

 ºã) ¼ããÀ¦ã ½ãñ ÔÌãã¦ãâ¨¾ã¹ãîÌãÃ ‚ããõÀ ÔÌãã¦ãâ¨¾ã ‡ãñŠ ºããª ãäÌã¹ã¥ã¶ã ƒÔã¹ãÀ ÞãÞããÃ ãä‡ãŠãä•ã¾ãñ ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã¹ã¥ã¶ã ‡ãñŠ ÔÌãÁ¹ã, Ì¾ãã¹ã‡ãŠ¦ãã †Ìãâ ½ãÖ¦¦Ìã Ô¹ãÓ› ãä‡ãŠãä•ã†ñ ý 

 

16 

2. ‚ã) „¹ã¼ããñ‡ã‹¦ãã ‚ããÞãÀ¥ã ‡ãñŠ ½ãÖ¦¦Ìã Ô¹ãÓ› ãä‡ãŠãä•ã†ñ ý 

 

8 

 ºã) „¹ã¼ããñ‡ã‹¦ãã ‚ããÞãÀ¥ã ‡ãŠãè ãäÌãÎãñÓã¦ãã†ñ Ô¹ãÓ› ãä‡ãŠãä•ã†ñ ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) „¹ã¼ããñ‡ã‹¦ãã ‚ããÞãÀ¥ã ‡ãñŠ Ìãõ¾ããä‡ã‹¦ã‡ãŠ, Ôãã½ãããä•ã‡ãŠ, ½ã¶ããñÌãõ—ãããä¶ã‡ãŠ †Ìãâ ÔããâÔ‡ãðŠ¦ããè‡ãŠ ‡ãŠãÀ‡ãŠãò ‡ãŠãñ ½ãîÊ¾ã½ãããä¹ã¦ã ãä‡ãŠãä•ã†ñ ý 

 

16 

3. ‚ã) ½ãîÊ¾ãñ ãä¶ã¦ããè Ôãñ ‡ã‹¾ãã ‚ã©ãÃºããñ£ã Öãñ¦ãã Öõ ý ½ãîÊ¾ãñ ãä¶ã¦ããè ‡ãñŠ ¹ãÆ‡ãŠãÀ Ô¹ãÓ› ãä‡ãŠãä•ã† ý 

 

8 

 ºã) ½ãîÊ¾ãñ ãä¶ã¦ããè ‡ãñŠ „ªáªñÎã Ô¹ãÓ› ãä‡ãŠãä•ã†ñ ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ½ãîÊ¾ãñ ãä¶ã¦ããè ãä¶ãÎÞããè¦ã ‡ãŠÀ¦ãñ Ôã½ã¾ã ƒÔã‡ãñŠ ãä¶ã¥ãÃ¾ã ‡ãŠãÀ‡ãŠ Ô¹ãÓ› ãä‡ãŠ•ããè†ñ ý 

 

16 

4. ‚ã) ºããñ£ããäÞã¶Ö Ôãñ ‡ã‹¾ãã ‚ã©ãÃºããñ£ã Öãñ¦ãã Öõ ý ºããñ£ããäÞã¶Ö ‡ãŠãè ãäÌãÎãñÓã¦ãã†ñ Ô¹ãÓ› ãä‡ãŠ•ããè†ñ ý 

 

8 

 ºã) ºããâ£ã¥ããè ‡ãñŠ ½ãÖ¦¦Ìã Ô¹ãÓ› ãä‡ãŠãä•ã†ñ ý 

 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ºããâ£ã¥ããè Ôãñ ‡ã‹¾ãã ‚ã©ãÃºããñ£ã Öãñ¦ãã Öõ ý ºããâ£ã¥ããè‡ãñŠ ‡ãŠã¾ãÃ ‚ããõÀ „ªáªñÎã Ô¹ãÓ› ãä‡ãŠ•ããè†ñ ý 

 

16 

5.  ãä›¹ã¥ã ãäËŒããè† ý 

 

 

 ‚ã) ãäÌã¹ã¥ã¶ã ¹ãÆºãâ£ã¶ã ‡ãñŠ ÔÌãÁ¹ã 

 

4 

 ºã) „¹ã¼ããñ‡ã‹¦ãã ‚ããÞãÀ¥ã ¹ãÀ ¹ãÆ¼ããÌã ¡ãË¶ãñÌããËñ ‡ãŠãÀ‡ãŠ ý 

 

4 

 ‡ãŠ) ½ãîÊ¾ãñ ãä¶ã¦ããè ‡ãñŠ ½ãÖ¦¦Ìã ý 

 

4 

 ¡) ºããñ£ããäÞã¶Ö ‡ãñŠ ½ãÖ¦¦Ìã  

 

4 

  *************  
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