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 Notes : 1. All questions are compulsory. 

 2. All questions carry equal marks. 
 

    

1. a) Describe the various factors of proper channel of distribution. 

 
8 

 b) Explain the objectives of channels of distribution. 

 

OR 

 

8 

 c) Discuss the factors influencing channels of distribution. 

 
16 

2. a) State the techniques of advertising. 

 
8 

 b) Write the functions of advertising agencies. 

 

OR 

 

8 

 c) Explain the concept of advertisement & write it's merits & demerits. 

 
16 

3. a) Define sales forecasting & explain it's concept. 

 
8 

 b) Explain the importance of sales forecasting. 

 

OR 

 

8 

 c) Explain in details the methods of sales forecasting. 

 
16 

4. a) Narrate the importance of product planning. 

 
8 

 b) Explain new product development process. 

 

OR 

 

8 

 c) What is meant by product life cycle? Explain it's stages. 

 
16 

5. a) Selling Agency. 

 
4 

 b) Objective of advertisement. 

 
4 

 c) Experimental method of sales forecasting. 

 
4 

 d) Importance of product innovation. 

 
4 

  *************  
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 Ôã îÞã¶ãã : - 1. ÔãÌãÃ ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ ‚ããÖñ¦ã. 

 2. ÔãÌãÃ ¹ãÆÍ¶ããâ¶ãã Ôã½ãã¶ã Øãì¥ã ‚ããÖñ¦ã. 
 

    

1. ‚ã) Ôãì¾ããñØ¾ã ãäÌã¦ãÀ¥ã ½ããØããÃÞ¾ãã ãäÌããäÌã£ã Üã›‡ãŠãâÞãñ Ìã¥ãÃ¶ã ‡ãŠÀã. 

 

8 

 ºã) ãäÌã¦ãÀ¥ã ½ããØããÃÞãñ „ªáªñÍã Ô¹ãÓ› ‡ãŠÀã. 

ãä‡ãâŠÌãã 

8 

 ‡ãŠ) ãäÌã¦ãÀ¥ã ½ããØããÃÊãã ¹ãÆ¼ãããäÌã¦ã ‡ãŠÀ¥ããÅ¾ãã Üã›‡ãŠãâÞããè ÞãÞããÃ ‡ãŠÀã. 

 

16 

2. ‚ã) •ãããäÖÀã¦ããèÞãñ ¦ãâ¨ã ãäÌãÍãª ‡ãŠÀã. 

 

8 

 ºã) •ãããäÖÀã¦ã ÔãâÔ©ãñÞãñ ‡ãŠã¾ãÃ Ô¹ãÓ› ‡ãŠÀã. 

ãä‡ãâŠÌãã 

8 

 ‡ãŠ) •ãããäÖÀã¦ããèÞããè Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ‡ãŠÀã. ¦¾ããâÞãñ Øãì¥ã ‚ãããä¥ã ªãñÓã ãäÊãÖã. 

 

16 

3. ‚ã) ãäÌã‰ãŠ¾ã ¹ãìÌããÃ¶ãì½ãã¶ããÞããè Ì¾ããŒ¾ãã ªñÌãî¶ã ¦¾ããÞããè Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ‡ãŠÀã. 

 

8 

 ºã) ãäÌã‰ãŠ¾ã ¹ãìÌããÃ¶ãì½ãã¶ããÞãñ ½ãÖ¦Ìã Ô¹ãÓ› ‡ãŠÀã. 

ãä‡ãâŠÌãã 

8 

 ‡ãŠ) ãäÌã‰ãŠ¾ã ¹ãìÌããÃ¶ãì½ãã¶ããÞ¾ãã ¹ã£ª¦ããè ÔããäÌãÔ¦ãÀ Ô¹ãÓ› ‡ãŠÀã. 

 

16 

4. ‚ã) ÌãÔ¦ãì ãä¶ã¾ããñ•ã¶ããÞãñ ½ãÖ¦Ìã ãäÌãÍãª ‡ãŠÀã. 

 

8 

 ºã) ¶ããäÌã¶ã ÌãÔ¦ãì ãäÌã‡ãŠãÔããÞããè ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ‡ãŠÀã. 

ãä‡ãâŠÌãã 

8 

 ‡ãŠ) ''ÌãÔ¦ãì ãä•ãÌã¶ã Þã‰ãŠãÞãã'' ‚ã©ãÃ ÔããâØãì¶ã ÌãÔ¦ãì ãä•ãÌã¶ã Þã‰ãŠãÞ¾ãã ‚ãÌãÔ©ãã Ô¹ãÓ› ‡ãŠÀã. 

 

16 

5. ‚ã) ãäÌã‰ãŠ¾ã ÔãâÔ©ãã (Agency) 

 

4 

 ºã) •ãããäÖÀã¦ããèÞãñ „ªáªñÍã. 

 

4 

 ‡ãŠ) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãî½ãã¶ããÞããè ¹ãÆã¾ããñãäØã‡ãŠ ¹ã£ª¦ããè. 

 

4 

 ¡) ÌãÔ¦ãì ¶ããäÌã¶ããè‡ãŠÀ¥ããÞãñ ½ãÖ¦Ìã. 

 

 

4 

  *******************  
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 ÔãîÞã¶ãã†ú :- 1. Ôã¼ããè ¹ãÆÍ¶ã ‚ããä¶ãÌãã¾ãÃ Öõ. 

 2. Ôã¼ããè ¹ãÆÍ¶ããò ‡ãñŠ ‚ãâ‡ãŠ Ôã½ãã¶ã Öõ. 
 

    

1. ‚ã) „ãäÞã¦ã ãäÌã¦ãÀ¥ã ½ããØãÃ ‡ãñŠ Üã›‡ãŠãñ ‡ãŠã Ìã¥ãÃ¶ã ãä‡ãŠ•ããè†ý 

 

8 

 ºã) ãäÌã¦ãÀ¥ã ½ããØãÃ ‡ãñŠ „ªáªñÍã Ô¹ãÓ› ‡ãŠãè•ããè†ý 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã¦ãÀ¥ã ½ããØããó¹ãÀ ¹ãÆ¼ããÌã ¡ãÊã¶ãñ ÌããÊãñ ‡ãŠãÀ‡ãŠãò ‡ãŠãè ÞãÞããÃ ãä‡ãŠ•ããè†ý 

 

16 

2. ‚ã) ãäÌã—ãã¹ã¶ã ‡ãŠãè ¦ã‡ãŠ¶ããè‡ãŠãè¾ããù ãäÌãÍãª ãä‡ãŠ•ããè†ý 

 

8 

 ºã) ãäÌã—ãã¹ã¶ã ÔãâÔ©ãã ‡ãñŠ ‡ãŠã¾ãÃ Ô¹ãÓ› ãä‡ãŠ•ããè†ý 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã—ãã¹ã¶ã ‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ãä‡ãŠ•ããè† †Ìãâ „Ôã‡ãñŠ Øãì¥ã, ªãñÓã ãäÊãŒããè¾ãñý 

 

16 

3. ‚ã) ãäÌã‰ãŠ¾ã ¹ãìÌããÃ¶ãì½ãã¶ã ‡ãŠãè ¹ããäÀ¼ããÓãã ªñ‡ãŠÀ „Ôã‡ãŠãè Ôãâ‡ãŠÊ¹ã¶ãã Ô¹ãÓ› ãä‡ãŠ•ããè†ý 

 

8 

 ºã) ãäÌã‰ãŠ¾ã ¹ãìÌããÃ¶ãì½ãã¶ã ‡ãŠã ½ãÖ¦Ìã Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñý 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ãäÌã‰ãŠ¾ã ¹ãìÌããÃ¶ãì½ãã¶ã ‡ãŠãè ¹ã£ª¦ããè¾ããù ãäÌãÔ¦ããÀ¹ãìÌãÃ‡ãŠ Ô¹ãÓ› ãä‡ãŠ•ããè†ý 

 

16 

4. ‚ã) ÌãÔ¦ãì ãä¶ã¾ããñ•ã¶ã ‡ãŠã ½ãÖ¦Ìã ãäÌãÍãª ãä‡ãŠ•ããè†ý 

 

8 

 ºã) ¶ã¾ãñ „¦¹ããª ãäÌã‡ãŠãÔã ¹ãÆãä‰ãŠ¾ãã Ô¹ãÓ› ãä‡ãŠ•ããè†ý 

‚ã©ãÌãã 

 

8 

 ‡ãŠ) ''ÌãÔ¦ãì ãä•ãÌã¶ã Þã‰ãŠ'' ‡ãŠã ‚ã©ãÃ ºã¦ãã‡ãŠÀ ÌãÔ¦ãìãä•ãÌã¶ã Þã‰ãŠ ‡ãŠãè ‚ãÌãÔ©ãã¾ãñ Ô¹ãÓ› ãä‡ãŠ•ããè¾ãñý 

 

16 

5.  Ôãâàãñ¹ã ½ãò ãä›¹ã¥ããè ãäÊãŒããè†ý 

 

 

 ‚ã) ãäÌã‰ãŠ¾ã ÔãâÔ©ãã (Agency)  

 

4 

 ºã) ãäÌã—ãã¹ã¶ã ‡ãñŠ „ªáªñÍã. 

 

4 

 ‡ãŠ) ãäÌã‰ãŠ¾ã ¹ãîÌããÃ¶ãì½ãã¶ã ‡ãŠãè ¹ãÆ¾ããñØã ¹ã£ª¦ããè. 

 

4 

 ¡) „¦¹ããª¶ãì¦ã¶ããè‡ãŠÀ¥ã ‡ãŠã ½ãÖ¦Ìã ºã¦ãÊããƒ†. 

 

4 

  *******************  
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