Paper / Subject Code: 55332/ Advertising: Discipline Specific Electives: 1) Advertisingin Contemporary Society

[Time: 24 hours] [ Marks:75]

Please check whether you have got the right question paper.
N.B: 1. Figures to the right indicate full marks.
2. llustrate your answers with examples

Ql. SPHINX LLP is planning to introduce two products a VR headset and a digital 15
watch in the international markets. The company has reached out to an ad agency
and requested their guidance as to which market is targeted

Group A- USA, UK, France, Germany

Group B-Japan, China, Brazil, South Korea

Group C: Saudi Arabia, Qatar, Bahrain, and Qatar (Except for Dubai and Abu
Dhabi)

1: Choose any one product
2.Select any two countries from any of the three groups of country. The two
countries cannot be from the same group

What factors will you keep in mind while developing your Advertising Strategy
with reference to the two countries selected by you?

Q2. a How has Liberalization and globalization affected advertising world in the last 8
three decades?
b Explain the role of women in advertising? 7
OR
c  Discuss in detail the role portrayed by elderly people in media. 8
d Explain briefly how political factors affect the organizations in international 7
business?
Q3. a. Explain the consequences of liberalization in context of employment? 8
b. How do controversial Advertising impact the society? 7
OR
c. What is financial marketing. Describe the role of financial advertising in Indian 8
society.
d. ‘Digital platforms have changed the way content is created for advertisements.’ 7

Elaborate the statement with examples.

Q4. a. A recent survey conducted on the dietary habits of the children revealed that 15
over 50% of them consume excessive amount of junk food, which puts them at a
risk of developing lifestyle diseases, like obesity and diabetes. To address this
issue a social marketing campaign is to be developed using interactive media
and educational program to promote healthy eating habits among children.
Develop a social marketing campaign

OR
b  Plastic waste is a growing environmental concern as it poses a significant threat 15

to our oceans, marine lines and planet’s ecosystem. Develop a social marketing
Campaign using Internet
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Qs. Short Notes (Any 3 out of 5) 15
a. Political Advertising
b. Industrial Advertising
c. Retail Advertising
d. Effect of advertising on children
e. Consumer Advertising
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[Time: 2% hours] [ Marks:75]

Please check whether you have got the right question paper.
N.B: 1. Figures to the right indicate full marks.
2. llustrate your answers with examples

Q. 1. &g Fear (3faan) 15
SPHINX LLP, Gl 3cdigel Teh VR gsdc 0T s fBf5ca asaia
TARTET FSIRUST HIEX HIUITHT ATl @A T8, FUeiled Tl AT
ToldR TUe AT e 10T HIUICAT STRUSHT J18d ol 31 gl
AT ATTEIART AT Fell 318,

TUH: PIUTde! Ueh 3cdieed faAgsr

QERT: TTellel SRITEAT ITCIST HIVTAE! 2 &2 fo¥asr.
A fAaselel &1 &2T THIT IeTdiel Y Thd AId.
3 e JUHT, Gob, AT, g

§ e Sure, AT, sreier, Efaor HIRar
& IC : HIET IRTIAT, HdR, Tgded

JFeT Tasdiedr g S Heieg
A SERIT €ROT [AhfAd AT T HIUTA Tk el SdTel?

Q2. a Jrear AT AT 3ERIHUT T FARITARIOTAT SRIT ST FHET 8

gRuTe STeT 382
b Sferciiaed Afgar sifdewr Tase #= 7
OR
THRATEIATHLY Jg dliepiear #fAFd qushear Tt & 8
d  NARASET cgaarATdel TUTAaY ASThIT Teshral Al IROMA giar o 7
AEFATd R
Q3. a JSEIRTAT HeHTd 3ERIAUMI GRUTH TS . 8
b.  greareg SfRd™r AT ST IRUTH grar 7
OR
c. ¥ AU Fgural . HRAT FATSIS 3T Sfgardi=ar sfas 8
guleT .

d.  ‘RBfocd clenida RSS! AH TR FoAT Ugd dcolel IR & 7
Qe 3eEIunag TISE .
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Q4. a Fg reIHfacHhe Uit 15
HelledT TERTAT Fadiay wJehcdTe SIvATd eledT Tehl HI&TOMd 318
fgat 3iTel 3MMg &1 AR 50% &Il SET Sich s Aol A, SATH
AT FFICM 0T AYAGTTERY SHeaal el AN g1ograr elehr 3raar. a1
FHENT TRIEROT SIS AAHEY R @roardr Fadisn Weargs
SUITHTET RERIAGT ATETH 10T NeIT0Ih FIshe ATTwe] FTATTST [GquTe

ARIA [AfAd Fell ASd. TGS (AU AH fSef@d HU
OR
b oiffee Ho & ared! TATEINT R 919 318 $ROT O 39edT HAZ™ERET, 15

AR ST 37107 TgTeaT IREEAAT HeccdquT el AT &ld. Selele aTase]
AT Aot Aerd Fhiaad s

Qs. &rar forgr (s gfr 3) 15
a ST S1fgrd
b 3w Sfgara
c TR STfedrd
d HellaX ST Feira

e AT AT
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