Paper / Subject Code: 55338/ Advertising: 7) Entertainment & Media Marketing

[Time: 2% hours] [ Marks:75]

Please check whether you have got the right question paper.

N.B: 1. Figures to the right indicate full marks.
2. Draw suitable diagrams wherever necessary.
3. Ilustrate your answers with examples.

QL. Case Study
3 Idiots- an Iconic Indian Film Directed by Rajkumar Hirani in 2009 was a film based on students and their

college endeavors. The film revolves around 3 friends, all aspiring Engineers, who together try to sail
through their college life struggles while enjoying it to the fullest. It is through this satirical drama that

unpopular yet important issues like peer, parental, and societal pressures were highlighted. Based on the
above synopsis answer the following

Answer the following

a.

b.

Product placement:- Choose a product/service that could be advertised in the film 3 idiots
based on the above script. Provide reasons for your answer.

Promote the above film using the latest Entertainment media marketing tools such as Cross

Promotion, AFP, OOH, Social media, Event and Media sponsorship.

Q2. Answer the following

a.

b.

C.
d.

“The key role of media brands is to entertain’’. Justify the above statement using any 2
successful media brands as examples.
Write a detailed note on influencer marketing.
OR
Trace the scope and growth of entertainment marketing in India.
Discuss the various marketing tactics used by TV shows to increase TRP.

Q3. Answer the following

a.
b.

o o

What is Niche TV? Explain the strategies of niche marketing with reference to Sports TV
Discuss the new trends of Film distribution and consumption in the “Digital Era”.
OR
Explain the steps involved in creating a social media campaign
List the different types of radio advertising and explain the merits of radio marketing.

Q4. Answer the following

a.
b.

C.
d.

What are the future trends in Television marketing?
Explain giving suitable examples the trend of Instagram marketing for the entertainment
industry.
OR
Describe the basic steps in designing an effective Electronic Press Kit (EPK).
Discuss any Two successful Radio campaigns used by radio channels.

Q5. Write Short Notes on (Any THREE)

a. Celebrity Endorsements.

b Experiential marketing.

C. Functions of TV.

d 7 Ps of Marketing.

e Podcast an upcoming medium of entertainment.
29294 Page 1 of 2

EB87B41B910C883FCCAC90B5173270F1

(05)

(10)

(08)
(07)

(08)
(07)
(08)
(07)
(08)
(07)
(08)
(07)

(08)
(07)

(15)



.2

9.2.

9q.3.

9.4

q.4

Paper / Subject Code: 55338/ Advertising: 7) Entertainment & Media Marketing

TIST T
IB: 3:30 ATH] [ TTOT: 04

FRIT TRETCT A TraforehT fHesTeft 31Te o1 o U,
N.B: 1. ISehelet STt ol 0T SRiardT.
2. SATAYIH q AT AR T
3. qHElT ST JSTERTHE TTE T

3 3TeaEH- 2009 T TSR fetr ferafRia weh ftsd wredte ferse g1 feremeff ST cri=an wetformeri
TR 3T fome gan. &1 e 3 it fean, wd oo Ifrld, S wbaue @i
TR SiteTdier HeriaT SaTd sodT= Soe] sdrd ST Te P HAHE BeTd. AT STETHIHS

Alcenldd= dHALSn, Yl aTfor HIHIRTIOI') SEIE RIS I CE (’1|°hﬁ|<’4 THANT YT HEAT=H1 tqu\'éliol‘\ BEJN

ZTRUTd SATAT, I A=A alali@a?ﬁim

37 SCUTEH (T TiHE: - TS AT AT 3 3faed Feuerd Sied shidr Jgal 318 Scq1eH /4]

fereT. qr=aT ST SR .

§  hiE THIYM, TUHUT, STITTT , TN HITSAT, $eie AT HifSaT Triisiehed ATAREAT T-ad AT

Hifear ATk e T ST e Il e J=) R

TTeter Tt T e
[ERIEIEREREETU

I TR foaur (ATehfm)ar queficrar & fofer,
feRar

F AT AR foqumT=it st 31T are s,
T Rt Areavaradl et Mg ATt STon=aT fafere forur (wrehfe) Ferari= == .

WTeter gerret ST &
7 forer Aot veuS SR TeE Aok wawta foreT ATkl Wi TuE
o "fefSeet gt femme foraror sTfor s e Je=ht == .
e
& Tt HifSa AEud Tgvrit STHuT=aT TR STl IIE=T T8
T forforer wepTtea et Sfexri=i Aral st SAToft {31 Hreh [Tt T[0T T9 .

et T2 3T
37 feafoes AT feTmefier YiasaTdier ¢ s 3TRd?
T HARSH STNTHETST SECTUTH ATeh{TTIT 38 A1 SaTeul 43 TU8 3.
e
& Il seiereiieh ¥ fohie (EPK) TSHTSH Shiuam=am Hets[d =Ioni= vl .
T AT STgR ST hIVEITET I A9t e Aifei= ==t .

feur feret (o ).
31 afafsdt waea
& FATETHS, foTur.
% e H,
T foqumTer (H1hfe) 7 Ps,
3 TS AW ATed, Yieahie

>k ok sk o ok sk s ok sk sk ok skook ke sk

29294 Page 2 of 2

EB87B41B910C883FCCAC90B5173270F1

ol
o9

ol
o\

ol
o\

ol
V)

oL
o\

ol
S\

(24)



