Paper / Subject Code: 27430/ Advertising: 8) Documentary & Ad Film Making

Duration: 2 & % hours Total marks: 75
N.B. 1. All Questions are compulsory
2. Figures to the right indicate marks

Q1. A. Write a script for a historical documentary (Target audience: Secondary school
children) and mention in the concept note the research modes and pre-production
details (15)
OR
Q1. B. Which documentaries have made a lasting impact on you? Mention the learnings of
any two documentaries from the genre Social Issues that you have
recently watched. (15)

Q2. A. Why is research important in a Documentary? What are the various ways to get

authentic research done? (8)

Q2. B. Explain in detail the challenges faced when shooting a Documentary Film. How can

one overcome it? @)
OR
Q2. C. Why and how are subtitles/closed captions necessary to reach out to a diverse
audience? Give suitable examples to illustrate (8)
Q2. D. Without a script, one.is unable to visualize any film. Justify the statement. @)

Q3. A. How does location matter for a film? What is better - a natural location or a
constructed set? Justify your answer (8)

Q3. B. Describe your thoughts on the use of interviews in documentaries. What points should

you keep in mind while selecting the interviewees as well as asking questions?(7)

OR
Q3. C. What is Music Foley? How does voice-over and sound manipulation help in a

Documentary or an Ad Film? (8)

Q3. D. Which are the various softwares used for editing. Mention your preferred ones with

their key features. (7
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Q4. A. Mention the steps to come up with a 'Selling Concept'? (8)

Q4.B. Improper Budgeting can lead to a disastrous Advertisement. Do you agree or disagree?

Justify your stand. @)
OR
Q4. C. Prepare a storyboard sample for 30-second TV Advertisement of Heat and Eat Upma.
What is the importance of a good pitch for Agency/Client approval? (15)
Q.5 Write Short Notes: (Any 3) (15)
A Investigative Documentaries
B. Importance of Commentary in a Documentary
C. Making final master & telecast copy
D. Synopsis
E. Post-Production for AD Film
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