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21119

(22 Hours) [Total Marks: 75]
Note:- All Question are compulsory.

Draw Diagrams and give examples wherever necessary.
Figures to the right indicate full marks.

Q1 (a) Explain the following concepts. (5)
1. Enculturation.
2. Self Image.
3. Consumer Ethnocentrism.
4. Observational Learning.
3

. Subliminal Advertising.

Q1 (b) Mr.Sandeep Guyfa j rking as a media professional in Mumbai. He is getting married
to Shefali in the next mon .&li is an investment banker; both of them are planning for
their finances and requirements#or,

Qr future.
1. Mention the various stages of F Ofe Cycle & explain the current Family Life Cycle
)
2. Give examples of product choices the cotu@o Id make in their future stages in life.
& . (3)

stage they belong to.

. /
Q2 (a) Explain message factors (structure and order effe@communication process. (7)

Q2 (b) Giving relevant advertising examples discuss central and peripheral route to (8)
persuasion.
OR
Q2 (c) Write a note on Freudian theory of personality. (7)

Q2 (d) Identify five advertisements on the basis of Maslow’s theory of Needs Hierarchy. (8)

Q3(a)Write a note on types of subculture. (7)
Q3(b)Give examples of advertisements that represent Indian core values. Justify your
examples. (8)

OR
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Q3.(c) Define attitude and explain the various factors influencing attitude formation. (7)

Q3(d)State any2 existing ad messages & analyze how marketers try to reduce cognitive
dissonance of the consumers through the ad. (8)

Q4(a) Discuss the basic model of consumer decision making. Explain how you used the model
while choosing to go abroad for a vacation. (15)

OR
Q4(b) Explain how a marketer will use SRI VALS Il segmentation to promote a newly launched
Entertainment channel offering wide variety of programs. What will be the targeting and

positioning strategy used by the company? (15)

Q5. Write Short Notes off a (15)

1. Opinion leader.
. Adoption Process O
. Changing trends in con@ behaviour.

2

3

4. Reference Group O

5 x

Types of appeals.

$ .
K,
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far
. B) aifaraeht RffdaR M TTSUIR ged TE 1. el TR BT $Af01 el TR
HRUGTER GROTH SRR e gedie el e 7 _
G SIS SHH ST HHT T Bl AT LT HeT. (8)

T 4. 3 TEH 0T Ui Herqd AIST TE . EHETa URCRI SIugriidt Hag da
3qUT § Hied B4 duR[d ? WY . (15)
Pt 5
) TSR T Jor Sf1fd fafay werrear SRl SRRt SFRuT=AT HHANST
ife e SITRRIETETE SRIVALS 1T Hed Sfifdr Sl avfardan aToR & eid ? aed
ST SRS ST B O TR T W BT (15)

y. 5 feun forgr ( wioreaTel 3) OO (15)
1. AT O j
Z

2. T8I (adoption) UlbaT @
3. TMES qd GHBIT TaTg 0
4, Hei e X

5. 3TATgI (3{UTa) YHR /O
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