Paper / Subject Code: 27301/ Advertising : Advertising in Contempor ary Society

Maximum marks: 75 Time : 2:30 hours

Q.1 An Indian Silver Jewellery and an Indian Meditation center have set up their
markets abroad. Your Ad Agency has been given the assignment to draw up the
Advertising Strategy. (15 Marks)

First: Choose any one product/service
Second: Select any two countries from any of the three groupsof countries.
The two countries selected cannot be from the same group.

Group A: USA, UK, FRANCE, RUSSIA.

Group B: JAPAN, CHINA, BRAZIL, SOUTH KOREA.

Group C: SAUDI ARABIA, QATAR, BAHARIN.

What factors will you keep in mind while developing your Advertising Strategy with
reference to the two countries selected by you?

Q.2. Answer the following:

A. Discuss the effects of Liberalization on Indian economy with reference to the media,
entertainment and advertising industry.

(8 marks)
B. Discuss the various criticisms levied‘against Advertising (7 marks)
OR
C. What is Digital marketing? Mention some of its advantages and disadvantages.
(8 marks)
D. Write a Brief note on representation of women‘in advertising.
(7 marks)

Q.3.

A. Do you think that the objectives of marketing are contradictory to the objectives of
social change? Can advertising be an agent of social change? Discuss and illustrate with

examples. (15 marks)
OR
B. Discuss the effects of Advertising and its impact on society. explain giving relevant
examples. (8 marks)
C. Discuss how advertising impacts culture? Justify your choice with relevant examples.
(7 marks)
Q4. Create a Social Marketing Campaign on: (15 marks)

i) Following of traffic rules.
OR
ii) Spread awareness about prevention of Malaria and Dengue.
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Q.5. Write short notes on (any three): (15 marks)

Controversial nature of Advertising.
Political advertising

Use of children as influencers in Advertising
Self-regulation in Advertising

Gender prejudices in Advertising.
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(RIS AWIAR)
dos: 2:30 dRA 3[UT: VY

3ol : 2. Ad UGl ST iforart s
2. 3d USGlioll JeIIol JUI 3118
3. 3IAAD (1A IGIEUI &l

¥. Solofl UsetuBIdbddl U 8t 9@ Ud F8Ulol allel ecil Sirsel

1. ¢ U SRR didicen Gifdleelial dos 3101 vab sIRAIRT e2llal dbg il fAGolld siuct arsRus
Ferfid BRI 3118, URLgRISR Sfgrd wichidic smeaufl asdiel dlvieen dcicd! olig
ea1dl & oI B AT SIARI 3MI3B. (15 marks)

¢. T3 Glodiudbl PIVIAIE! U Adl / IcuIGal foldsT

R. Sl el bivicdt Glot Goict foras d21. Uul dIvId! Slol oI bl
faeteIdlc sRIIda
3Ic 31 : JuAY, YD , WIoA , ORI
3Ic o : Slural ol , sirsfier , 2m3er elifyen
3Ic @ : Sl SRR, AR , F&3lol
Siifarct 2uroficiicdt amrauft w3 Sl Sar Glot Setid ot foras aret carRidt wlur
Tcd cI8iId Adcl Sldlel ? IUse D3

1. 2 HIciicl USsIrdl 3d2 fe1ar

A. FITERI91, Hol12oTol SIIfYI SIS SriIdlc Jcet 30l HRICRI SIRIaTda? 3GIEIAUIII SIcIcll
ufuImdt 3GIEVIRIEA JUTCE DA

(8 marks)
B. SHfg2re feRledt Jrefigonaz fafder aaf a3 (7 marks)
OR
C. f3fStea srdbicsr 78Ul BRI? R BRIS-AIC TUTE B3 (8 marks)
D. Sifgrdiaerct S uferforférea < aget Afdaz ferar. (7 marks)
Q3.
A.  Tauutiotidiet 3gite for AAISID dcel A [ARNTIRT 1S 331 JFBIell aIc DI? SIfSAL
I AAISID IGCTATSE GAI Tof ADAIA BD? 3GIEWRIB TUTC DA (15 marks)
OR
B. SIf&3Icldr AASIAR SIUIRT UHTd d URUIH ATdE T 3GIEURIIISA JUte D3 (8 marks)
C. siferdlar pdia? sluir usia? qardl foras 3grauiiiaa Juse a3 . (7 marks)
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Q4. D] fANRIIaR ARSI f[AuvTel AEe ARIR B3 (15 marks)
i) J8GIRIKI foRIA Il .
OR
ii) STCIR¥AT 10T Sof a3tel UfeTdeIarsl ARAISID SIeRADAL

Q.5. feur fe1a1 (plvrnst 3 ): (15 marks)

31) SISACAT aIGed Iasu

) UGIORT SIfEAdt

@) cI8Iol ACIGIR BIVIRI SIIf8Aclseor usiia
3) Shigdidict XaforeIsr

3) Shfardidie cifdre 9
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