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NOTE: - ALL QUESTIONS ARE COMPULSORY.
Q.1) “Sex appeal is unnecessary in many advertisements.” do you agree with the statement? (15)
Give support of your answer.
Q.2) What points would you take into account while preparing advertising budget. (15)
OR
a) How does Adverting affect the society. (08)
b) Point out the limitations of advertising. 07)

Q.3) An advertising agency acts as an advisor and consultant of its clients. Explain the statement. (15)
OR

a) Explain DAG MAR model (08)

b) What are the effects of advertising on economy? (07)
Q.4) Explain the concepts (15)

)

a) Media brief O

b) Hlustration O

c) Traffic Controller O

d) Thumbnail /
Q

e) Visualisation

f) White space 0 *
4 /
g) Sponsorship O
\ (15)

Q.5) Short Notes On (Any 3)
a) AIDA model
b) USP
c) Pre-testing
d) Personal selling

e) Agency client relationship.
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