?l]\ 0] 210 22—

VC SYBAMMC _MAR. SEMIIl COR. COM. & PUBLIC RELATION 2% hrs Marks: 73

qaﬂr—a-&mamﬁv’rmw
sordrerdrer 3ie e ot 7T ERfaEr

Ql WWWWMWWWWWWWWW
wmﬂaﬁmwmﬁrmﬂmmmmmﬁmmm
areeFaTd Torgt. (39)

(2. 31) SUTEHAH gﬁwmwmmqﬁwﬁmm (1)

mmmmmmyﬁmmmm ()

feRar
) TS HOT IR ST TreaTad EE FIsT A (0)
=) Frafe FFGfARHAU Fgced fAweE AU (€)

2

Q3. 3. WWW@WWWWQWWWWW" (9)

mwm@mﬁmﬁ@mwwm%ﬂ HTEA? (€)
) e T SHAEIATA SEHTR 3T (1)
*

Z) SAAHTH o WG T T AR (¢)

0/
' Q4.mﬁdﬂtm‘mﬂwmmm j

a)ammwnﬁa‘uﬁrm?amm

%) Ww,w,ﬁwﬁmﬁmﬁmmﬁmmmm.m

amm@rmmmmm

Qs. fear 7@ @ordrer 3) (19)
| s e

5 Tl FaETY A

3. HIARTET HIAAT

4, wEAT

5. IR AT



A

/

VCD_ SYBAMMC-ENG. SEMIIl COR. COM. & PUBLIC RELATION 2% hrs Marks: 75

Note: All Questions are compulsory
All Questions carries equal marks

Ql. (15)

What is Campaigning? Explain your planning and execution for campaign? Explain with reference to your
product or services you did in College premises. Write in brief the teedback and responses vou received.

Q2. A) What is corporate reputation? State the advantages of good corporate reputation. (7)
B) Explain the Social exchange theory & Diffusion theory in Public relation. (8)
OR

C) Distinguish between Online & Traditional Corporate Image. (7

D) Write the Importance ofgethics in Corporate Communication CR S
Q3. A).What is the Guideline for hafidlj risis. (7}
B) What are the functions of commUniggfiog technology in corporate communication? (8

O o

C) What are the objectives of Public Relation in @rate or business”’ (7)

D) What are the advantages of Public Relation? \S\ . (8)
0/
Q4. A) Explain types of corporate blogs? : (7
B) State the Principles of good Media Relations (8)
OR
C) Write the role of PR in Health care, Entertainment, Banking & Finance and Services. (7)
D) What are the Tools of Public Relation? (8)
Q5. Short Notes: (Any-3) (15)

l. Diffusion theory

2. Source of Employee Communication
3. Copyright Act

4. Collaboration

5. Cybercrime



