A0933/A3930 INTRODUCTION TO PUBLIC RELATION

Q. P. Code: 20718

TIME: 2.5 hours MARKS =75

- All questions are compulsory.
Provide relevant examples wherever necessary.
Public Relation is abbreviated as PR in the paper.

Qla. Define Public Relations? Explain the role of Public relations in contemporary times
with suitable PR examples. (15)
OR
Q1b. ‘Managing uncertainty is essential for PR’. Explain the Crisis Communication Plan
with an appropriate example. (15)

Q2a. ‘PR activities aim to earn public understanding and acceptance, to gain public support’.

Explain the statement with the functions of PR. (08)
Q2b. Differentiate between Public Relations and Branding. (07)
OR
Q2. Explain the concept of Dark PR at length. What are the qualities of a Public
Relations Practitioner? (15)
Q3a. State any 4 points of difference between In-house PR and PR agency. (08)
Q3b. Plan and organize an innovative Press Conference for a trailer launch of latest TV
series or a movie. (07)
OR

Q3. Describe Media and non-media Public Relations Tools and what are the important

factors to be kept in mind while implementing them? (15)

Q4a. Discuss the need for social responsibility of organizations towards different interest

groups. (08)
Q4b. What are the factors to be kept in mind while choosing PR agency? (07)
OR
Q.4 What is New Age Media? Illustrate the importance of new age media in the context
of PR with a support of PR campaign? (15)
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Q5. Write Short Notes on (any 3) (15)
(a) PR v/s Sales Promotion

(b) Impression management techniques

(c) Opinion Leaders in PR communication

(d) Investors Relations and PR

(e) Media Pitch
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3 : 18 dg IUT-1bY

» I YT faary 3med.

v IRGITHR 3TI0T ST

» STAETET fIHR § TIET L.

Qla. STHTHT SAREIT HAN. FHAICN HIBld STAEThd HET SLIseA Hareor fogr.  (29)
far
Qlb. STAHTHATS AR ATEATTT FIU RA V. ITYcehlioled FAMTel IHRIEST
HIETE0T TN . (29)

Q2a. SR TASBTAUATAIS! STeTdleh &l 3BT 8T STeldlell FHSA HUT 0T STeTctell

fEGHROT 31AT g, STAGTRIAT R Ta2IG Feel faTATas: @l . (o¢)
Q2b. STeTETs 3MfOT U5 Hefrer Wi forel. (ob)
fhar
Q2. FFRICHE AAHIH FISC . STATw IFTARREIVITHTON, ITaLITFH AU
Hirey forgr. (29)
Q3a. 3T FTIGYH 0T FTATIS HEUT AT HIVIET IR T folgl. (o¢)
Q3b. fFue a1 Adla &gl Afachear ok dleadrd! g aRwe 3m@olt g 3maste
. (ob)
far

Q3. ATEIH IO TR ATCIAT arerel ol afaear fogr. & I 3idend
3TUTOLTATS! HIUTCTT FAgcaledT ST6T ol&lld eqTedId? (29)
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Q4a. Tafay wagrear fBard §Ed=h AHAGIS SaeeREr o=l & (o¢)
Q4b. SIS TEAT fATSAAT PV Teeh EITATT EAT? (ow)
foar
Q.4 5T ATCTA FEUIS HA? FAHTRIAT TRDIAA STTdTeh HgHAT HETATe
TGATETATY Hged folgl. (29)
Q5. feur forgr (e 3) (29)

31) SIAEUs faeg fashr wer

§) gHTade SFaTAI-l dF Impression management techniques
&) SITHYS HeATTeATcel THTERITel dded (AT oisH)

8) IAdUIhER FEE 0T STAHTH

) #fsar 9=
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