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Mission, Message, Malpractices, Measurement, Money.
Mission, Money, Media, Marketing, Money
Mission, Message, Media, Measurement, Money

Mission, Management, Media, Measurement, Money
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Immersion — digestion — incubation — illumination — verification
Digestion — incubation — illumination - verification — immersion
Digestion — incubation - illumination — immersion — verification

Illumination — immersion - verification- digestion — incubation
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International managerial council
International marketing council
Integrated marketing communication

Integrated manufacturing companies

22. TORIMhicR, ST INMfOT Iead WITThiaR, chadsiel ST &t =t IeTgmt 3mmd. *

Mark only one oval.

9 sfewra
gf=2re Siferd
AeT e
TR ST

23.  Siegr Sferdt ardwifes ddeigR TEren AgHIRdieiehd! drdsifen ufawT smfor ufast garuarer
A&7 i ehdTd, degl df S1fexrd U Sfiaw@et! sg &

Mark only one oval.
PIORe STfgrd
gfermfge Sfera

e Sferd
TSR URYS



24. USTAiseHdd ufget “v” &1 Img? *
Mark only one oval.

Action
Activity
Attention

Alertness

25.  QouiErs! fSicte sfol siice Tigw afSaiard! dqy fohar ther 31g dcgett 31eft stifgwrd gt
ot 3eTER0t IR, *

Mark only one oval.

Gender Bias.
Social
Moral.

Religious

26. . TeLU=aT 3T HeTd 3 31g & T WRENRN TeRIdT aTe [QuamTaTd! Udiehi-T
JEHE SR HUITET YT ehdrd. *

Mark only one oval.

e
iteh vy Hepelt
faroor

REE S0



27. AHEd: YR STieRTd e goy BUA aRifdel ST, *

Mark only one oval.
AT .
qALA
FHHGad AT Sfard
e

28. SIfERTd ehxuaTeAT I E 8 Urufieh guar & MuiaTaid a1 Ta-d S0t TG’y 3Te: *
Mark only one oval.

Market segmentation, research analysis, decision matrix
Target market, marketing mix, market positioning
Product mix, marketingsimixymarket positioning

Market segmentation, marketing'mix, decision matrix
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() The Brand we trust
() The Complete Man
Q Nothing is Impossible
() We make you better
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