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Please check whether you have got the right question paper.
N.B: 1. All questions are compulsory.
2. Marks are indicated to the right of each question.

Discuss the contemporary perspectives in psychology with the goals of psychology in the light of (15)

increased use and influence of mass media.
What is learning? How does learning happen through classical and operant conditioning?

What is the role of media in formation of attitudes? How do opinion leaders use mass media to
influence attitudes?

OR
In what ways can applied research be used in Media Psychology?

Discuss the effects of Mediaviolence.
How do young children and adolescents get socialized through media?

What do you mean by Pro- social media effects? Explain with suitable examples.
OR
What is coefficient correlation in media research? Illustrate with examples.

Write a note on Cognitive dissonance and how/canyou overcome it?

Discuss the aspects of personality. Explain in detail the Behaviorist and Cognitive theories of
personality.

OR
What are various cognitive and behavioral effects of media?‘Explain with examples?

Write Short notes on any 3

a. Branches of Psychology

b. The various types of prejudice how to lessen it,
c. Characteristics of ethical research

d. Positive Reinforcement

e. Characteristics of creative thinkers.
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N.B: 1. gd yeaT 3faardy 3mea.

2. 07 Tcdeh URATSAT 3oTdehalel ehald 3iTed.

HHBTON TEIRIeATcls ATTRIEAT <@l T, T S AETeH 3T Hdehlolliolay dlecdl HIH (29)

GERIEIREICE

3R FUIS HIA? Felflehol U7 TR SHSIATAITAT ATCTATTA A3RTAT e T

godl gsaUaTa fAfSAT @ fAFT TAST FA? A Ad JediaX YeTg IsvArd HH HSITEr AR

HAT HIATA?

fohar
3rcarss Ra<ar BRI AT FIE1 ar) Helr Jar?
Hf3ara gelaer IO A S TdT AT

. e A g Glrstaedciier egedl, fASedT AR JrAfSe HE g ?

arATSs ARIR aRumE Fa?. 3cE0 839 TS a.

fohar
fAfSar Felterd uie Fda Fgurel P 3a/EI0! S3el FI5C .
TATcHS (Pralidieg) AT o FIAT STaR AT HM FE AdTeA?

afadAcarear (SHiTTacea) doaX Tdf 1. R, d HalcAs aiaddard g s
g

fepar
Af3arcer fafayr AEARAE 0T adufe IRUTH 3eTeIor Aigd FHSITGT .

HIVTCATE! dieday eME e forgr.
ATTEATT fafay emarn

. I Afay YR @nem g a T F7 FF ASAr

Afae G dfse gem
THRICHS HSTIAHIOT
Farerier [SaRTde o

7A16EGEEO5038BIDAF82C62669E1B763

(°b)
(°¢)

(°b)
(<)

(29)



