I:mﬁ\g’]‘ ™ & 1412006

AJVertsing « Ageney PMY+- QP Code: :

(2 Hours)

-+ (1) Question no. 1 is compulsory
(2) Attempt any two between Q. 2 and Q. 3.

1 Casestudy
Apple is currently working on the next generation of iPhones, iPhone 7 with 2
expandable dispnlfy While the iPhone 7 is shown with a display which looks likes
other traditional display, it has a mechanism made up of carbon fiber arms wh
makes the display to be expanded like a tablet. The concept has been crea
Sonitdac.

The rendering is beautifully put together, with its widescreen display eli@ \ating &
need of an iPad. The handset is said to get rid of the 3.5mm h ;

protruding rear and antenna bands. It will also be dustpr
_with the Storage 16GB, 64GB, 128GB, Available co Gold, Rose Galé
“. Silver & Space Grey, - to Rs.80,000/~

g the price bracket of Rs. 70\} 00/-.
The iPhone 7 will repo de a dnal-camcra sy&\tem to offer DSLR-quality

images. Apple's nextgen phonefvi ay enhances the . ad
entertainment experience of co fstﬂl s in your pocket as a marketing
manager for iPhone

Task:

(a) Outline communication plan Q'-b .
(b) State the Advertising objec%&
(c) Create advertising str '!4-‘ m; Is.

2. (2) What are the different tests épluyed to measure effectiveness of Advertisin
campaign?

(b) Explamtht:?psofserq;&:&rlmﬂngmm? .

3. (a) What ¢ factors affecting the client-agency relationship? ®
(b) the parameters does a client use to evaluate the effectiveness of their g

ing agency?
OR

3 % is the role of an account planner in an advertising agency? 6
l\\ﬁ] Market feasibility is an important element of every business plan". Evaluate. 6

[ TURN OVER |
KX-Con. 5117-16.




QP Code : 25834

2

4. (a) Explain the various departments at 2 fi] service Advertising Agency.
(b) What are the stages in Client & Agency Relationship?
OR
4. (c) What are the factors to be considered before designing a sales promotion program?
(d) Explainthe DAGMAR model?

5. Shdft Notes (any3)
(i) Coupons
(ii) Creative boutiques &
(i) AIDA &
(vi) Refundsand Rebates o
(v) How agency gain clients? @]

%,3
Q ¥
RS
$ .&£
S \SD
. @
Q._{\v
Y-
%d\
o
X
G
Y.%
o
Q
8
Q\%
S
p(-con. 5117-16.
<</°3
A
X




