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'Notes: 1) All questions are compulsory.

Q.1
Q.2

2)

a)
b)

All questions carry equal Marks.
Explain Integrated Marketing communication of Mcdonalds
Discuss the positive and negative aspects of advertising in'ﬂ'uencing the society

OR
Define advertising. Explain the main characteristics of advertising.

Role of media planners and Buyers.
What points would you take into account while preparing advertising budget?

OR
What do you mean by USP? How is it useful in advertising?

How would you post test the effectiveness of advertising

Explain the concep

Visualisation li}gPublicity (iii) Account planning
Creative brief ( hile.space
OR
What are the different types of sewi(Q?d by an advertising agencies.
i[@
Write short notes on (Any 3) & N

L 2
Task Method Budget (b) Advert(g?d children

Production department (d) Sales Pronfotions

Suggest guidelines for Ad client relations'

AIDA model
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—— The End —




