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Note: All Questions are Compulsory
All Questions carry equal mark

1) Design a Questionnaire on consumer hehavior on purchasing a car (15)

()2) Describe Sampling and various 1vpes of probability sampling . (15)
O
4. Write a note on hypothesis (8)
b Difference between applied and basic research (7)
Q3) Discuss various types of research design.(13)
OR

a. Explain in short thefSte of conducting a research . (8)

b Discuss in detail rescar@tfd to P.R (7)
Q4) Explain the concepts. (15) O/

i) Survey ii) Tabulation iii) References i &ended questions v) Case-study
.
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a. Describe various types of scaling techniques. (8)

b Discuss secondary data and its types.(7)

Q5) Shorts notes on (Any 3) (13)

a) Content -Analysis  b) Social research ¢) Central editing

d) Interview e) Snow-ball sampling




