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Note: 1. All questions are compulsory
2. Figures to the right indicate marks.

Ql. Answer the following (Any Two)

a. Define brand. Explain the characteristic of a successfql bran’\,; S 2
b. As a brand manager, explain the strategic Brand Ma:nagement Process Wlt"] a smtable

¢ Dlstmgmsh between Brands verses Proaucts wuh examples - NP ISR

Q2. Answer the following (Any Two)

a. Explain the term pricing. nghhght«:t‘he vanous pncmo strategies used- by a brand
manager to build brand. ! 2

b. What is a product strategy? nghl. ttﬁe cUre elements of a product to build biind.

¢. What is co-branding? E\pl ain its advaﬂage w;th an example '

. \-
RN e

Q3. Answer the following (Any Two) (15)
a. Explain the b iue cham in. detall g ¢
b. What is brand pérs '? Explam the Blg Flve model of brand personality with an
example. : :
¢. Explain the q.ua!itative
Q4. Answer the fo!lowmg (Any Tw j". _ : > (15)

QS Case Study :

_ DTS (15)
8 n_heﬁuﬁ August 1983, Tata Salt Was the ﬂrst* brand QI to market iodised packaged
@a‘lt‘{t wasqntroduced with the aim of prowdmg iodine to the masses. It was a welcome move

e *gWa;ﬁom '10059 unbranded salt of suspect quality to the reassurance of clean and pure salt,
A guaraqfeed b“yIudua s most trusted business houses.

.',
b

| "'_ % T'fi bi'and Q]en_ves 1ts equltv from 1ts consistent product quality (iodine and purity) and its
s assematjon 1th the corpcrate name of the Tata Group.

been comnmted towards nation building and social welfare over more than a
without loosmaz focus of its business objectives. This vision has made its one of the
mcst respons?ble credible and transparent corporate brand in the world.

,.-5'011 15*]‘ Au,gl‘.m 2002 Tata Salt positioned itself as the “Desh Ka Namak” (the salt of the
) '--_nalloil)' with- ﬁle ob_]ectl\e of creating feelings of patriotism. As Tata Chemicals, the parent
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Do you feel that Tata Salt has contr
Justify with reasons.
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