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Please check whether you have got the right question paper. = - -
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a) Discuss the steps to be followed to enter international markets, - <

b) Define Trade Barrens. Differentiate between{‘ariﬁ"fgﬁdﬁﬁgﬁfan'ﬁ\%hamef ot

©) Explain: - Globalization, European Umon,NAF’I’A*)K PERLASIE S
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o it s meant by cconomic environmene? Diseuss e fypes of nernetional Econbriic
E Integration witnessed by the world.- ..« O N PGS
b) Discuss the elements of cultijre"'that'-éffefiis.:bpsig-ggs;_‘ B A :

¢) Explain the ne

ducting international marketing research. . .

3. Attempt any two questions\-_?\__._' &4 e __ o o3 15
a) Explain the pmdu’éﬁﬁfg.ﬁ Yelilinternational context R
b) Define market&é'gﬁléyigafion,_ BXp "1'it_sj.i_mpor_tani':_?-*injifr;_te;ﬁ@tl:pn‘al markets.
c) Identify the steps to be followed | @ ipg and designing.a promotional campaign for
intematiopalf‘@gdﬁgts NN WA QD
4. Attempt any tfc{ﬁques‘f_‘i@ij\s?\'\'};ﬁ:f"-:.—___ NSNS 15
a) “Glﬂbal-,s\ewgie' ng:l;\ét_xqﬁ. offers a numbero efits to service providers”. Comment

for-and against the statenent, =~ SR 0
b}___{*l?f_é’c;;qéé;hﬁw'th“ef-Iffge"ﬁqéti' onal marketing operation ‘capfbe Bontrolled effectively.
c)y\Explam.\ 2 \x\ ._ ;
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be Service eulfyre. U
“¢. Transnational strategy
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5. casé‘_-sg_u_‘(jﬁ}s R S S 15
M&S experimeiital involvement with internationalization began in the 1940s. Unlike most
service ﬁnn&ho\i?e‘)erztheéompan y began exporting its St. Michael brands overseas as a way
to lestiﬂlé”ﬁaté}s-“(rcb;alj'-'fthéj(f.'lﬁé":co‘mpan_v did not own manufactures, merely branded their
merchaﬁdiée"’hé’ig’gf..{ha"St;_'-'Mphée’l private label). Briggs (1992) estimated that in 1955 the
company was exporting "ab?l‘it‘fﬁ‘l, 146,000 worth of merchandise. Early internationalization of
the -comp‘a,ﬁx'wasjio‘s‘__;ly..-d,ixg--to domestic factors. Internally, the company started to feel that
it has. saturated todomestic market and that expansion will have to come from overseas.
Extém}il'ly','_-figém&i-nﬁb_ar ‘party member were suggesting nationalizing the leading domestic
retaileﬁ.*{hf&:‘;j}hﬁéﬁ_ﬁiliiation was therefore seen as a tool of diversification. Out of the export
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business, some international franchising relationships were formed. importers
Michael brand, who were familiar with the success of the brand in their countries;als¢
the business format (including store layout and operating style) from M&S. "¢

M & § utilizes various types of modes of entry around the.\?‘izri:qv‘l‘h?ggmpi;@‘fbgh%yéﬁ DR
in opening its own stores and expanding through ac'quis’itiog%f_;i'q.:_ﬁ_)ajgﬁ-'veﬁénqmjéé.,é“'_gh;}tﬁblif 0
other hand, M&S expands through franchise agreements into countries where .a-:pﬁj@ifg\esﬁ@ég[ﬁ S
expertise is viewed as beneficial (M&S Annual Rﬂportxljﬁgﬁ\)\Iﬁeﬂcmnpanyb‘%s‘:sfa{esin DS
Belgium, Canada, France, Germany, Hong Kong, Areland, Spain and- Netherian:”;?anﬂ
franchised in the rest of the countries including The Bahamas, lands
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Cyprus, The Czech Republic, Gibraltar, and Isragi‘l:\{-‘,éa-@;,"{‘ : : Sy h_ﬁm:\pw?:f\f S Q:Q‘ic Yayer
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M&S for years has insisted on buying lgs'lglauags{ﬁgg_tﬂt)mbstrc manufacturers, a polic P
that gained it support from its citizenry, but'iiqugépés;sagi ly.its-eustomers, = STy R
1. Discuss the growth and expansiifn'f'str'@”té“g'y‘:‘é)f'l\?f_&"s - RS

2. In the current business sceqaﬁq,{“‘{g}fg\f@ﬁﬁg@i}j:lé?{‘gh“gjld be 't_hé_ b'e_'t'hé'-‘._plf%ﬁfa}ddpted 7.5
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