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(Time: 2 ¥ Hours)
Note: All the questions are compulsory subject to internal choice
Figures to the right indicate full marks :

Q.1 Attempt Any TWO Questiocns:
(@) What is Media Planning? Explain its Elements.
(b) Explain the different challenges of Media Plann.ing; .

(c) Explain in Brief different sources of Medin Rcsearc’l'_l': g

Q.2 Attempt Any TWO Questions:
(8) What is Media Mix? Explain the need for media mix®

(b) What is print media? Explain the advant(lgcs & hmltatlons of Print: med1a; L’? 5]

[

(c) Explain the different co'nponehts of Media Strategy G 13 [7 5]
Q.3 Yt o s
() 17.5]
(b) [7.5]
(<) (7.5]
Q.4 Attempt An)r T-!(\‘R Hu. [15]
(a) What is Medld. Mg;guéQr;ent": [7.5]
(b) Explam the follai;rﬁ;‘\g terms .
; 3 i
_ c-‘a «not;e on mr}xegg‘ayl_buys and Intcmﬂ buys O [7.5]
Q 5 Case__étudy_ Angysis. _ 3 [15]

Medxal planmgg is deﬁne ‘a_s the process of designing a course of action that shows how
advm;ﬁsmg t:ine and space will be used to contribute to the achievement of advertising

la i:magketmgﬂb_;ectweé; ’I‘he meortance of effective media planning has increased due
to’ four key “factors - ificre

_ incfeases -in media oplions, fragmentation of target audience,
: sp:ra‘hng me*dxab costs; ~and ‘increased complexity in media buying. The media planning
SHR2S pg:goess _mvoives degxdmg the right target audience, selecting appropriate media vehicles,

d\deterrmrgng the s““heduhng of the media plan. A typical media planning process
conm??t@ of & fgur key stqps - environmental analysis, determining media objectives,
deve“lo;ﬁmg medxa strategy “preparing and imple menting the media plan.
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(1) How would you design media mix for the above baby@miucfS* "
(2) Identify, which media (media choice) would be the mostapt: fq
(3) How would you strategize media scheduling?
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