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(Time: 2 %2 Hours)
Note: All the questions are compulsory subject to internal chmce
Figures to the right indicate full marks
Q.1 Attempt Any TWO Questiocnus:
(a) What is Media Planning? Explain its Elenients.
(b) Explain the different challenges of Media Plannmg
(c) Explain in Brief different sources of Media I<esearch k
Q.2 Attempt Any TWO Questions: ;
(a) Whatis Media Mix? Explain the need for media m1x‘>
(b)
~ (c) Explain the different components of Media Strategy '. .

Q.3 Attempt Any TWO Questpns . £y
(a) !
(b)
(©) g s
Q.4 h. \' e S SIS
(a) _(frir:f note on basm metric. [7.5]
(b) 0 the following terms: = @

(1] Dlaryuv/ I.~People\1‘ué“il:er (i1) RP [111} (..m@m [7.5]

: & a b yS gnd InterneL bu?s/o [7.5]
to four key’ q?actors - mcreases m media options, fragmentation of target audience,

splra‘lmg mé'd'ia. ‘costs; hai’ld “increased complexity in media buying. The media planning
prdce_ss mveives decidmg the right target audience, selecting appropriate media vehicles,
aﬁi\ﬁ-,ﬂetermu@ﬁg the’ scheduhng of the media plan. A typical media planning process

conm&ts o‘f Ieur\ k(:y steias - environmental analysis, determining media objectives,
devélopmg qgle'dla strategy “preparing and implementing the media plan.
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tapped to its potential yet. As a Media planner
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for the above bab
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(1) How would you design med

fof the

baby

tapt
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(2) Identify, which media (media choice) would be the m
(3) How would you strategize media scheduling?
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