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Q 1A) Cho;ose the correct alternative (Any 8)

bl The word .......... is short form for “web blog” (blo 3 skype emml SRR

i 2 Cdmmunmatmg W -public is known as f'm‘mmai
| communication (consumer, financial, govemmcnt) : "‘i -

3 M,ajd)nty of corporate crisis arises due to bR AR e probluns (exu rnd].
l mt‘ﬁmal pubhc) .

REE BT L e R is the first step for effectlve media reldtmns (msc arch,

, | press matchals third party experts)
! 5." || The identit

efamation, John Doe Orders)

’ behdvnor (Soc;al exChas
i L 0B SR [ is the m
employee relations mvest

1RO

(Satellites; LAN, _Bmet' 6'&1 ¥
10. Public: relanons have_
g global muhmanonal)

‘&h The Followmg (Any 7)

defendants arc unknown at the tune of filing'of pmtmns as pt r
rs to collective. _;udgement ofa carporatmn (zmave brand
economlc metaphor of cost and benefit to predict

eory, systems fheory, dlfﬁlSlUn the ory')
rtant part of pubhc Telatlons (prub zclalmns

7 %f different e,leCtromc dewceb wweluslv
a@ omm‘umcatlon network ( national,

i A cu[ture;

l Sltuat:ondl theoz;\/ Wik
4 12 Written defamation B:slander Wil
P ol spoken defamation ;C talking in jargon i
ShE 4 Powerful segment of society D libel H e
o8 Classic mistake < E Web Conferencing 1! * bl
<1 6 Traditional: mc.thod F publically available
7 Interact over internet G Stakeholders ' '
| '8 External blog - H press epaferences ' ¢ L |
; Ao Bennest &5 I stockholders kil
Pl 1$’Fmanglal commumcanon J online magazines '

Q 1IA) Explam corporatf: xdentlty Mention its features

' B) Explain quyrlght Act in brief

J OR

‘ C) Enu.merate on role of ethics in corporate communication
3 D) D:sfzilss relevance of corporate communication
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| Q IIIA)Y Fxplmn systems theory used in public relation with dlagram
i ! B) Deﬁne pubhc relation. Discuss its essentials ' i
r; : | OR Q.. i“} SR
& ! C) I})hsbuss the influence of social and cultural trends on busmess fthé..t,‘, mpany
: | D) stcuss the growth of PR in India : Sl R
: q IVA) What is ﬁnancxal advertising? State its advantages Rk
i . B) ‘What are the sources of employee communication?_ '
AR R OR .-~ o il
; 3 H G) i né;‘%qrate on the guidelines for handlmg Cn.s;s i
? : D) Dum:uss principles of good media relatior;s i {

LV A EnUmerate on the functions of cormnumcatlon technology in (,orporqle

i commumcatlon g
L) E,x;Jlam diffgrent types of corporate blogs Sy
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