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(3 Hours) | Total Marks : 100

N.B. : (1) Question No. 1 is compulsory.

. (2) Answer any four questions from remaining Q-2 to Q.8.
(3) Figures to the right indicate full marks.

‘(4) Answer to each question must begin on a new page.

1. Explain the following concepts in not more than eight lines : (any five) 20
: (a) Marketing Management |
(b) Globalisation

(¢) E-Marketing

(d) Push strategy

(e) Mission

(f) Services

(g) Market Nicher

(h) Brain storming.

10
(b) What is macro environment? Discuss the changes which have taken place in 10
the Indian marketing environment post Liberalisation.

. {a) Whatare the functions of marketing managers?

. (a) Whyis product positioning important in the present marketing environment? 10
(b) Explain various elements of promotion mix. 10
. (a) Describe yarious factors that influence consumer buying behaviour. ‘ 10
(b) What are the quantitative tools of Sales forecasting? 10
. (a) Critically evaluate. 10
(i) BCG Matrix (i) SWOT analysis .
(b) Asamarket leader, how would you design competitive strategies? 10
6. (a) Asa marketing managér, suggest an appropriate marketing mix for services. 10
(b) Elaborate on various challenges of rural marketing. | 10

20

7. Write short notes on any two following :-
(a) Organis ational buying process
(b) Relationship marketing

(c) Branding ,

(d) Poter’s five forces model -

(e) Product life cycle.
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