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Paper / Subject Code: 11116/Ap/plied Component Group : Paper | : Export Marketing.

Q. P. Code: 32458
(Time - 2% Hours ) (Marks- 75)
N.B. 1) All questions are compulsory.
2) Figures to the right indicate full marks.
Answer any two of the following. s)

a)  Explain the importance of Export Promotion Organisations.
b)  Discuss the functions of ITPO.
¢)  Write a note on “Benefits enjoyed by Towns of export excellence”.

Answer any two of the following, (15)
a)  Explain the features of Packing credit?
b)  Describe the role of SIDBI in Export finance.
¢)  Explain the procedure involved in Marine Insurance.

Answer any two of the following. 1s)
a) Explain the functions of Custom House Agent.
b) Write a note on “Quality Control and Inspection”.
¢) Explain the procedure involved in Realisation of Export Proceeds.

Answer any two of the following. 15)
a) Discuss the importance of Bill of Lading.
b) Prepare a Proforma of Certificate of Origin.
¢) What are the different incentives available to the Indian exporters?

Answer the following. (15)
a)  State whether the following statements are True or False.
i) ECGC issues financial guarantees to.exporters.
ii) APEDA assist in exports of maring products.
iii) Let ship order is a permission to load cargo into the ship.
iv) Post shipment finance enables the exportet to purchase raw materials.
v) Commercial invoice and Consular invoice are issued by (he same authorities.

b) Give the full form of the following:

i) IRMAC
ii) STP
iii) MAI
iv) MPEDA
v) EOU’s
¢) Match the following:
Group A Group B
i) IIP a) Financial Guarantees
ii) EXIM Bank b) Export Promotion council
11 )RCMC ¢) Innovation in Packaging
1v)Bill of Exchange d) Issued by assistant to captain.
v) Manufacturer-exporter e) Export marketing organisation.
f) Political risk.

g) Negotiable Instrument.
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