Paper / Subject Code: 23014 / Commerce: Paper V -M.H.R.M.(Marketing).

Duration 2 %2 Hrs. Total marks 75
N.B. 1. All Questions are Compulsory.
2. All Questions carry equal marks.

Q.1 Answer any two of the following. (15)
a) Define Marketing. Explain the features of Marketing.
b) What is Social Marketing? Explain its significance.
c) Explain the challenges before marketing managers in changing Business Environment.

Q.2  Answer any two of the following. (15)
a) Define Marketing Research. Explain its features.
b) Define the term Consumer Behaviour. Explain the factors affecting Consumer Behaviour.
¢) What is Product Positioning? Bring out its importance.

Q.3 Answer any two of the following. (15)
a) What s Marketing Mix? Explain the components of Marketing Mix.
b) What is Brand Equity?’Explain the factors influencing Brand Equity.
c) Define Pricing. Explainsthe different Pricing Strategies adopted by a business firm.

Q.4 Answer any two of the following. (15)
a) What is meant by Physical Distribution? Discuss the factors influencing the selection of
suitable channels of Distribution.
b) What is direct marketing? Explain its forms.
c) Define Promotion. Discuss the elements of Premotion Mix.

A.5 a) Fill in the blanks. (05)

1.The ...cccccenie concept of Marketing revolves around the customers.
(a) Production (b) Marketing (c) Exchange (d) Selling

2 ISP IS the essence of Marketing.

(@) Place (b) Time (c) Exchange (4) money
SV T Ll is a component of marketing Information System.

(@) Niche Marketing (b) Event Marketing

(c) Marketing research (d) Customer behaviour
A NS 4R R carries information about the product and the seller.

(a) Brand (b) Package (c) Label (d) Design

B e Lo L (Ko are the elements of promotion.
(a) Sales Promotion (b) Direct Marketing (c) Advertising (d) All the three
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B) State Whether following statements are true or false.

1. Marketing is applicable to commercial as well as non-commercial organisation.
2. Tele-marketing is a form of direct marketing.

3. A Company adopts same marketing mix for all products.

4. Public Relation is an element of Integrated Marketing Communication.

5. Targeting to children is an ethical marketing practice.

C) Match the following pairs.

Group ‘A’ Group 'B’

1. Societal concept a. Marketing for social cause

2. Social Marketing b. Exchange of goods & services

3. Price Mix c. Charging high price at initial period

4. Brand Loyalty d. Sub-variables include discount, credit
terms etc

5. Skimming Pricing e. On the basis of income
a. Balance between Company profits,

consumer satisfaction and social welfare

b. Repurchase of same brand
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