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Q.1. A. Select the most appropriate answer from the options given below (Any Ten) (20)

[

. Export marketing usually involves
o dominance of small enterprises
o extensive documentation
« minimal government interference
e limited competition

2. IS a type of cargo risk.
 Insolvency of buyer
« Appreciation of rupee
e Change in international laws
e Loss due to leakage in the ship

3. is one of the components of India’s merchandise exports.
Readymade garment

Consultancy

Communication

Transportation

4. duty is based on the physical characteristics of goods.

Specific

Ad valorem
Slide Scale
Countervailing

5. India 1s one of the founder members of

e SAARC
o EU

e NAFTA
e OPEC

(o)

. If the exporter is selling low priced products, he may give preference to countries.

e Developing
e Advanced
e Developed
e OECD

7. MEIS and SEIS are
e Rules for importers
e Regulations for exporters
e Schemes introduced in FTP 2015-20
e Government bodies
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8. Gum karaya, Niger seeds and Onions are items in the negative list of exports.

e Restricted
e (Canalised

e Prohibited
e Open
9. Alphabet ‘E’ in EOUs stands for
e Exempted
e Export
e Exceptional
e Excise

10. ASIDE scheme provides benefits for

e Import of capital goods

e Infrastructure development to states
e refund of excise duty

e import of raw material in bulk

11. has been given the status of Deemed University in May 2002, by UGC.
o IIFT
e [IPTO
o ICA
o IIP
12. 1s a refund of custom duty paid for importing ingredients for export production.
e MAI
e DBK
e MDA
e JRMAC
QL1.B. State whether the following statements are True or False. (Any Ten) (10)
1. There is lesser risk involved in export marketing as compared to risk in domestic
marketing.
2. Poor infrastructure and reduction in export incentives poses problems for Indian
exporters
3. Software services do not make any major contribution to India’s service exports.
4. Trade barriers are restrictions imposed on movement of goods between countries.
5. Regional Economic Groupings leads to betterment of social and cultural ties among
member countries.
6. Overseas marketing research is conducted to identify marketing opportunities and
challenges.
7. RBI issues IEC to Indian importers and exporters.
8. Cattle and Camel are included in the negative list of exports.
9. Special Economic Zones were setup to enable hassle free export activity.
10. MDA scheme supplies imported raw material to small exporters.
11. FICCI was established by Mr. G.D. Birla and Mr. P. Thakurdas.
12. IGST is collected by State Government.
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Q.2. Answer any two of the following
a) What is the importance of exports for exporting firms?
b) Explain the factors influencing export marketing.
c) Discuss India’s services exports since 2015.

Q.3. Answer any two of the following
a) Discuss the types of Non-Tariff barriers.

b) Describe the negative impact of Regional Economic Groupings.
c) What are the steps involved in market selection process?

Q.4. Answer any two of the following
a) Explain the highlights of Foreign Trade Policy 2015-20.

b) Describe the role of Director General of Foreign Trade in India’s export trade.

c) Explain the benefits extended to Towns of Excellence in India.

Q.5. Answer any two of the following
a) Discuss IRMAC scheme given to Indian Exporter

b) Enumerate different functions of Federation of Indian Export Organization
(FIEO).
c) Explain the Export Promotion Capital Goods (EPCG) scheme.

Q6. Write notes on the following : (Any four)
(@) Features of export marketing
(b) Domestic Marketing v/s Export Marketing
(c) Need of overseas market research
(d) Deemed Exports
(e) Software Technology Parks
(f) Export Promotion Councils (EPCs)
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3 di il'UT 900
SREA LT 3] Wrellel YATITHYA Halld Ao Icca< AT . [ FIoradt &gt | [20]

¢] foraTa fauueme e Tgar JraT AT glar.

o TSN qEEd

faEdeTaasieniol
o fFATT AIRRY gEIST
o HATGIETEN
3] mmwm.
o WIEIGRME fearaary
o IUIS ﬂ(\?ﬂa}ﬁ
o SIEISITATS IBAHS TR
3] 8T HRATET SATIRY ATIeAT aTdicder Ueh T 38,
o TIREUS
o YecolldY
o JUYOT
° EI'IE?EF
¥] e AT Hifde afsed Fiax 3marid 31e.
o fafrse
o USCEIRIA
o TCSSER
R v
4] IR AT TEATIh A EATIhT Teh 31Te.
qsh (SAARC)
$(EV)
o T (NAFTA)
e 3IUe (OPEC)
€] SR [T et fFacd=h 3cdreat Rerd 3@, ax ar AT &5
e,
o fAamgerefter
e YdId
o fOwfAa

3NsAEr (OECD)
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] MEIS 31fOT SEIS 37Ted.
o NATAGRIETS! faH
[ ) m@' ﬁ'q?:l'
o THRAURES-0 HEY ANSTell e el
o WHRIGEUT
¢] TEH, AISRISITON 0T hie; AT AhRTcHS HAEIATe aEd 3.
o yfdsfaad
° Wﬁg_d
o yfdsfaad
e 3YST
Q] EOUs #EfIeT °E ¢ JUTHTAT FgUToT
e ¥
o fAITaRT
e 3YdIcTcHh
o 3EHRY
20] ASIDE JYSTelT TTST FTH STl it
° Wm
o YT YrATS Fiaerar fare
® ScYlgal ?‘I_’o*ch Ydldl
o HIGIT YAV SHeITHTATT 3T
2¢] ATUGC a1H Q003 ALY SiesgfategfAdian sl far 3.
o IIURC (IIFT)
o 3TIUEI3T (IPTO)
e I EI.T.(ICA)
o 3T (11P)
2] I ScUTCEATATST Teeh 3Tl Y UITHTS! $Reloll ShEcHASIErT TRl
3118
o THT.IM (MAI)
o 3Tk (DBK)
e THZILT (MDA)
o 3I.IR.TATH (IRMAC)
T¢Il §] Wlellel [aYTel T fob 31T 3Ted o T, [ FIOTdeY &8T | [¢0]
2] GRIeaTel faue=ieiier SR Tear Jeiaid e fauureraed wet shiae 3red.
3] WIS TTATeTe giae 3T e SiedTgaTciel TeedrHes R raiaer= geear
AT grara.
3] TRAT=T AT AT TiFed3R AT HIUTA 8 AS TRTETeT S AT,
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Y] SATIR 31SUDS FEUTS o AT ATATAT gTelaTellay oAl elol foeer.

] ATeiRIeh 3T ITeiH e e SATAEC FTATTSTR 0T FiEhicieh Haer 31Tt Hiarel
gllrdl.

¢ ] TAusTeraedY 3101 31TcgTer 3NSEUIATATS! TRG2UT faquTe TR shel STTd.

] RBI #RAIT ATATAGR 30T fadTd gRIAT IEC SIRT .

¢] IR MO 3¢ TAATear AhRIcHS Fld HATISE e,

Q] FHAF [ALTAATST A (SEZ) oT TUTTAT HIUATT 3ATel.

2o] MDA TNSTeTT ol fAATERIAT 3T SheedTHTeTdT JRaaT hid.

28] FICCI =Y TUT9=TT AT, S, 81, forelt 37oT 4. oY, Sretera Iieit dhefl.

23] IGST TSTHAIFHR IMeHT .

GR&ANT] Wrollel Jehl FHITAGT GleT Sccd &T . [29]
37] fAaTaTeoT=aT ShY=ITaTST AT I Ageed 1 37Tg?

] faTa fAgureray aReme soR gee Tase .

] 2084 ITHsT HRATAT Qe AT ==t &,

T&T3T] WTeilel UehT HIOTAEY Gl 3GTgI0T ST [24]
37] AieT- TR® S YSATTIT YhRTaT TdT .,

] I fRrer 3N e THRIcHS JHTAT JUTeT hl.

%] IeRfATs IfhAd FIvTd e gaTfase 3mea.

QT YUT | WreleldehT HIOTAEY &Yt ISk T, [29]
3] R089-0 TIT I ATIRT YRV Scbeh HE, FIST L.

9] HRaTAT AT SaraRIdTer el AR AgrEaTe=<dr (DGFT) A quie &
o] SIRCITCTSl ScahSe ATTAT feelel BIIC FISE .

[S1R&T4dT] @rellel YehY FHIVTART &leT 3cdy &l [29]

37] AR AATaeRTeT feeedr IRMAC TSt T &
] BT AHTH 53T TFEuIe IRE™EIRE [FIEO | =ar fafaer st arorer o,
o] AT SicaTssT HISTel ¥ [ EPCG ] TTSlell FI5€ .

gesT £ar] fear forgr. [ Fiordst ar] [Re]
31] faaTa faguraATY afrsed

§] &enaeta fauure / fAaTafagore

] TRERMATT TSTRAMNIATHT IRST

3] s TFEAeH

5] AfFed3R hailalial UTh (STP)

3] faTavicargst aRwe [ EPCs ]
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