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(3 Hours) [Marks: 100
Instructions :- (1) All questions are compulsory having internal options.
(2) Figures to the right indicate full marks.

10

A) Choose the correct answer from the options given below (Any 10)
1) Export or Perish is a slogan given by for India.
a) Ptd. Jawaharlal Nehru b) Mahatma Gandhi
c) Indira Gandhi d) Sardar Patel
2) The exporters face risk due to insolvency of buyers.
a) |IP b) Cargo
c) Commercial d) Political
3) Agricultural goods are part of India's exports.
a) Merchandise b) Consultancy
c)  Software d) Transportation
4) A complete ban on imports from a certain country is called
a) Courtyard b) Embargo
c) Nation restricts d) Quota
5) GATS agreement was signed to-open up the sector.
a) Transportation b) Manufacturing
c) Services d) Merchandise
6) India is a member of :
a) NAFTA b). ASEAN
c) SAARC d). EU
7) Industrial clusters are given recognition as In order to maximize their export potential
a) Towns of Excellence b) Trade for Excellence
c) Industry for Excellence d) Entry for Excellence
8) are transactions in which goods supplied do not leave country
a) Deemed exports b) Dumped exports
c) Potential exports d) Cancelled exports
9) are allowed to self-certify their manufactured goods as originating from India
a) Medium exporter b) All exporters
c)  Micro exporters d) Status Holders
10) The headquarter of 1P is in of packaging
a) New Delhi b) Mumbai
c) Kolkata d) Chennai
11) ASIDE included Critical Balancing Scheme for export development.
a) Parks b) Zones
c)  Star house d) Infrastructure
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12) Duty remission scheme consists of :
a) DBK b) DEPB
c) MIA d) EPC

Q:1 B) State whether following statements are True or False (Any 10)
1) Compared to domestic marketing, export marketing involves higher risk.
2) Saturation of domestic market and recession influence export business.
3) India does not export to Asian countries at all.
4) Trade barriers help free movement of goods and services at the global level.
5) GATT was replaced by IMF in 1995.
6) AOA agreement treats foreign investment at par with domestic investment.

7) Foreign Trade policy 2015-20 gives boost to “Make in India’ of Government of India

8) Goods purchased under deemed exports can be used for export purpose and not for
domestic sales
9) Special Economic Zones provides value addition to basic agricultural produce.
10) FIEO acts as apex body of manufacturing organisations.

11) MAI Allows infrastructure subsidy.
12) Under GST regime exports would be considered as Zero-rated supply.

Q:2 Answer any two of the following:
a) Define Export Marketing. Explain the features of Export Marketing.
b) Discuss the problems faced by India’s export sector.
c) Explain the India’s services exports since 2015.

Q:3 Answer any two of the following:
a) What are trade barriers? Explain the Non- tariff barriers in export trade.
b) Discuss the positive impact of regional econamic groupings on international trade.
c) Explain the steps involved in market selection process.

Q:4 Answer any two of the following:
a) What are the highlights of India’s Foreign Trade Policy 2015-20?
b) Illustrate the role of Directorate General of Foreign Trade in India’s export trade.
c) Discuss the benefits available to Status Holders.

Q:5 Answer any two of the following:
a) What is MDA? Explain its features.
b) Elucidate the role of EPCG in export marketing.
c) Describe ITPO as important organisation in Indian export.

Q:6 Write Short Notes on (Any 4)
a) Benefit of export marketing to the nation
b) Domestic marketing v/s Export marketing
c) SAARC
d) TRIPs Agreement
e) Negative List of Exports
f) IRMAC

10876 Page 2 of 5
F8D6B599097249FCBFF96768608FCOD7

10

15

15

15

15

20



T .-

)

?)

3)

¥)

®)

&)

)

¢)

Q)

RIS TR
(9 Td U Siaid Tafy 3/ 0t I 3R,
(P Iod HaId 3 ot 07 gifdara.
uy:2 3 Wred fedear yafarga g IR RasT. (@0gt o)
frafd &1 3ryar Ay @71 3T ART 3= Tivon T YR fear sie.
3N Ufsd Slareard A8 §) eI meh
®) sfexr e $) WERUCH
3 3. Tl §) WIddg
) GauI® 8) IASHY
H AT g1 YR Fafdin UNT 3G,
3f) ORI AT ¥) Yool fawad
P) AR $) aegd
3) P AS ¥ &y
%) ufdsfid g 8) dre
&7 IUSTITST GATS SHIRTAR TT&RT HRUTTT ST,

3) IEIH ) SEE
@) dl §) MR
YRAG ey 3.
3) .U AU ) wREE
®) TS 8) AT gfg
fYafd &mar areauarTat SeNfie g WU J1=ual faal offd.
30 SPT TR §) SPTAUR
%) Ipy I $) IpY U

8 3 AdER HTed STd YRAST shaiall HIdT ¢RI Hig SiTd el
3N 3ffiHq Fafa q) gsqda Fad
%) Wure fafa 3) I e Fatd
_ gt Sdifed 9 URATGH ST IaUHTO 6HRugrE! WAl 3e-
3 HuH fafaer ¥) Y4 Fafder
®) ger Fafaer 8) Goll YRS

10876

Paper / Subject Code: 23116/ Export Marketing Paper - |

Page 3 of 5
F8D6B599097249FCBFF96768608FCOD7

20



Paper / Subject Code: 23116/ Export Marketing Paper - |

20) 3T 3. U UbfSHT T U 3Te.

3) A e 9 Heg
&) bl 8) oS

) UYL S " 43y JHAErdt T At d afd gai Pt S,

3) UH 9 9
®) TRESH 8) TrTd Jfae

Q) BRABIAT_ FioHd JAGY 38,

UH:

aGm;xmau/og

A\
20
R
R

3N oL & ¥ o3 U
$) TH 3. T ®) 3 Ui

@reitd faum™ @R fdar @ie smed d IR, (HI0rdE! 20)

YRd MRS GRimed $Hfrard fAafq wvd sl

AR 3SYS M WRIAR I SHATOT Yo Had dgdd ™ Had Hrald.
GATT T dacdTd IMF BT TRIT 3R] Y A I STeT.

AOA FRR fae=ft Taauiian gRIaid daue =T sRIaxiH gldredl.

TRPII AR YRUT 3034-30 YRA WRHRAT Beh 4 SfSaTdl AT <.
S .

Ry affer & gayd il IdTEAHS Teaad= UeH SR

FIEO B! SdTG® IRl died TR TUL HTH .

MAI TR AT SIS WAt 2.

I STIOT TaT = HuTTen Sfavia, Fafdiar Ya-ayM IRAsT BUH AHd S5,

UY: 3 WIeid U BIVTATE! 9 Ui I o

A
q
D

fafa fauo uRvfa s afkre wy w1 fAafa fagurArh .
HRar fRafd eare TSITau=iT THXT WY B
R0 URET HRATH daT fHafd Ty &,

UY: 3 Wreld Tl HIoTcrs! 319 Ui I 1 :

3

q
D

AR SYS BV 3Mga? Fafd AR TR Yewb-/ B Afaed 3 ISy WY
B,

TURTR Ui 3 e GhRIdS YU WY B,
IR Fas ufehdd siaad giomar urg=ar Wy &,

UY: ¥ @reitel 0] HIurcaral e Ui SN ol

A
q
G

10876

YRATAT IR 1Y AR YIRUT 084-30 I Fbh g, BT 3Tga?
YRATAT Fafd STIRTd TRRTY IR HeRaTa-Taard! YiHeT Ty o1,
Goll YRGBT U cied] BRIl i .

Page 4 of 5
F8D6B599097249FCBFF96768608FCOD7

20

LA

L3

L3



Paper / Subject Code: 23116/ Export Marketing Paper - |

UY: 4 QIeid Gl HIUrATd! S Ui I @1 :
3 MDA UM HII? T JfRrees) Wy He,
¥ fafd fauommed epce =t Yt Wy .
F  URdA FAafdidie Agare SR U ITPO o JuiH .

uy: & Jfdra v forgr (@urars! ¥)
3 Fgld fauuHTR JI§Te Braal
¥ wiaild fauve v/s fFafa fagom
F b
€ TRIPs PR
g fufa TerEs ard,
W RMAC

kkhkkkk

10876 Page 5 of 5
F8D6B599097249FCBFF96768608FCOD7

LA

0



